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Social Risk 
     

Friends and family members will not appreciate if I would travel to for 
example South Africa at this moment      

Friends and family members will not think it is unusual if I plan to visit 
South Africa at this moment      

Friends and family members will discourage a plan to visit South Africa 
at this moment      

Friends and family members are not inclined to visit places such as 
South Africa      

Psychological Risk      

Going on a tourism travel is risky at the moment 
     

I would feel very uncomfortable traveling anywhere in South Africa at 
the moment      

I would feel nervous about traveling in South Africa right now 
     

Visiting tourist sites is an unsafe activity 
     

I feel that safety is the most important aspect a leisure activity can offer 
     

Safety is an important consideration when I choose a tourism activity 
     

 

(C) Tourism Technologies 

 (Please indicate the technological innovations in tourism that you are 
familiar with)  

▪ Discovering, accessing, and reviewing destination information 

through the social media  

▪ Mobile apps for bookings, reservations, contact tracing, 

meteorological information  
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▪ Using virtual and augmented reality in cultural and heritage tourism 

such as virtual tours, museums, and exhibitions  

▪ Biometric technology such as facial, fingerprint, and voice 

recognitions for secured payments and personal safety  

▪ Internet of Things such as smart hotels, smart wearables, smart 

destinations for contactless transactions and activities  

▪ Artificial intelligence such as chatbots, virtual assistants, 

destination recommendation, risk profiling, weather patterns, and 

crowd monitoring 
 

▪ Machine learning solutions for destination marketing, information, 

recommendations, and tourist visitor-experiences  

▪ Blockchain technology such crypto-payments, loyalty programs, 

digital reviews  

Adoption of technological innovations in tourism 

(i) Perceived Usefulness of Innovative Technologies in Tourism  

SD D NA A SA 
Please indicate to what extent you agree or disagree with the following 
statements about the usefulness technological innovations in tourism 

Using the tourism technologies would increase my ability to make 
better tourism decisions 

     

I think that using tourism technologies should be part of every tourism 
experience  

     

Using tourism technologies course would enhance my tourism 
experience  

     

Using tourism technologies would make it easier for me to identify best 
tourism destinations that suits my expectations  

     

Using tourism technologies would make it easier for me to express my 
level of tourism experience       
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(ii) Perceived Ease of Use of Innovative Technologies in Tourism 

Please indicate to what extent you agree or disagree with the following 
statements about the ease of using technological innovations in 
tourism      

Learning to use tourism technologies is hard for me 
     

I find that the process of using tourism technologies clear, 
understandable and straightforward       

Navigating through tourism technologies is easy for me  
     

It would be easy to become skilful at using tourism technologies  
     

I find the tourism technologies easy to use 
     

 

(D) Intention to Visit/Re-visit South Africa 

Please indicate your likelihood of visiting and/or revisiting South Africa 
using Very Likely (VL), Likely (L), Indifferent (I), Unlikely (U), and Very 
Unlikely (VU) 

VU U I L VL 

If you have visited South Africa before, what is the likelihood of visiting 
again?      

If you have not visited South Africa before, what is the likelihood of 
visiting?      

Will you invite friends and family to visit South Africa? 
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APPENDIX C: 

CUMULATIVE SUM (CUSUM) GRAPHS   
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APPENDIX D 

THE MEASUREMENT MODEL 
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Destination Attractiveness (DA) = ∫(DA1) + e1 +  ∫(DA2) + e2 +  ∫(DA3) + e3 +  ∫(DA4) + e4 +  ∫(DA5) + e5 

Tourists’ Behavioural Intentions (TBI) = ∫(TBI1) + e1 + ∫(TBI2) + e2 +  ∫(TBI3) + e3 

Perceived Severity of COVID-19 (PRSEV) = ∫(PRSEV1) + e1 + ∫(PRSEV2) + e2 + ∫(PRSEV3) + e3 

Perceived General Vulnerability of COVID-19 (PRGEN) = ∫(PRGEN1) + e1 + ∫(PRGEN2) + e2 + ∫(PRSEV3) + e3 

Perceived South Africa-Specific Vulnerability to COVID-19 (PRSAF) = ∫(PRSAF1) + e1 + ∫(PRSAF2) + e2 + ∫(PRSAF3) + e3 

Perceived Satisfaction Risk (PRSAT) = ∫(PRSAT1) + e1 + ∫(PRSAT2) + e2 + ∫(PRSAT3) + e3 + ∫(PRSAT4) + e4 

Perceived Social Risk (PRSOC) = ∫(PRSOC1) + e1 + ∫(PRSOC2) + e2 + ∫(PRSOC3) + e3 + ∫(PRSOC4) + e4 

Perceived Psychological Risk (PRPSY) = ∫(PRPSY1) + e1 + ∫(PRPSY2) + e2 + ∫(PRPSY3) + e3 + ∫(PRPSY4) + e4 + 

 ∫(PRPSY5) + e5  +  ∫(PRPSY6) + e6 

 

Perceived Usefulness of Technology (PUT) = ∫(PUT 1) + e1 + ∫(PUT 2) + e2 + ∫(PUT 3) + e3 + ∫(PUT4) + e4 + 

 ∫(PUT5) + e5  
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Perceived Ease of Use of Technology (PET) = ∫(PET 1) + e1 + ∫(PET 2) + e2 + ∫(PET 3) + e3 + ∫(PET4) + e4 + 

 ∫(PET5) + e5  
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APPENDIX E 

CONFERENCE LETTER OF ACCEPTANCE  
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APPENDIX F 

CONFERENCE LETTER OF ATTENDANCE AND PAPER PRESENTATION  
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APPENDIX G 

EMERGING SCHOLAR AWARD 

(AT THE NINTH INTERNATIONAL CONFERENCE ON TOURISM AND LEISURE 

STUDIES, LIVERPOOL JOHN MOORES UNIVERSITY, LIVERPOOL, UK. 19 – 21 

JUNE 2024)  
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