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SUMMARY 
 

 
 
 

The purpose of this qualitative study was to explore and describe how the developmental 

asset framework could be used to conceptualise HIV/AIDS message framing. LoveLife media 

messages (as gain-framed HIV/AIDS prevention messages) were purposefully sampled. 

Qualitative content analysis allowed loveLife media messages to be analysed through 

coding, categorisation and memoing. 

 

The analysis process revealed core values and developmental assets portrayed in gain-

framed HIV/AIDS prevention messages. Core values identified included, love, respect 

(portrayed least), dignity (portrayed most) and responsibility. Internal assets identified 

included, achievement motivation, school engagement, responsibility, integrity, restraint, 

honesty, planning and decision making, resistant skills, personal power, sense of purpose, 

self-esteem and positive view of personal future. External assets identified included, family 

support and positive family communication. Responsibility and personal power were 

portrayed most and honesty together with family support and positive family communication 

least. Broadcast messages portrayed the most developmental assets and outdoor messages 

the least. Correlations were found between core values love, dignity and responsibility and 

the identified developmental assets. 

 

Insight was gained into three potential roles developmental assets could play in framing 

HIV/AIDS prevention messages. Firstly, developmental assets could serve as a source of 

enablement to make youth aware of strengths they could utilise to foster well-being. 

Secondly, developmental assets could direct incorporation of positive psychology principles 

in designing HIV/AIDS prevention messages. Lastly, the study revealed that the 

developmental asset framework could be used in conjunction with the theory of message 

framing in designing HIV/AIDS prevention messages.  
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Chapter 1 
Introduction 

 

 

 

1.1 INTRODUCTION AND RATIONALE  

 

In 2008, there were an estimated 25 million HIV infections and 33 million AIDS related 

deaths (Kallings, 2008). With increasing deaths and infections, HIV/AIDS remains a force to 

be reckoned with (ibid.). This harsh reality affects South Africa even more as the country with 

the highest HIV/AIDS infection rate. This fact urgently calls for effective HIV/AIDS prevention 

strategies in South Africa (Hargreaves, Bonell, Morison, Kim, Phetla, Porter, Watts & Pronyk 

2007; Simon, Ho & Karm, 2006).  

 

Positive psychology, the message framing theory, and a few studies have suggested that 

prevention can take a positive tone to inspire people to become hopeful and future 

orientated. Positive psychology believes in positive prevention which entails identifying and 

amplifying strengths to prevent destructive behaviours (Seligman, 2002). The message 

framing theory (prospect theory) suggests that positive prevention could take the form of 

gain-framed messages, which refer to messages that emphasise the benefits of healthy 

decisions and behaviours (Salovey & Williams-Piehota, 2004). According to Scott-Sheldon, 

Marsh, Johnson and Glasford (2006), messages should portray pleasure associated with 

healthy behaviours to incorporate a positive tone in prevention messages. In this study, I 

have argued that the developmental asset framework could direct messages to be framed in 

a positive and inspiring manner. 

 

Various research studies have dedicated their efforts towards gaining insight into the nature 

and effectiveness of HIV/AIDS prevention programmes. Several trends in HIV/AIDS 

prevention are evident in these studies. These trends include portraying knowledge and 

skills, paying attention to what is portrayed, how it is portrayed and taking into account the 

characteristics of the target populations (Hartell, 2005; http://www.lovelife.org.za/; Gibson & 

Nadasen, 2007; Peltzer & Promtussananon, 2003; Scott-Sheldon et al., 2006). However, 

there seemed to be a lack of literature on how HIV/AIDS prevention programmes use 

strategies (other than portraying knowledge and skills) to address HIV infection rates. 

Furthermore, there seemed to be a lack of literature on how, specifically HIV/AIDS 

programmes can frame messages positively. These limitations in literature motivated the 
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The ethical strategies and quality criteria I adhered to throughout the research are introduced 

in this chapter.  

 

Chapter 2 

In this chapter, the theoretical framework relevant to the current study is discussed. This 

chapter looks at HIV/AIDS messages through the lens of message framing. Literature that 

relates to current national and international trends in HIV/AIDS preventative programmes as 

well as new directions in HIV/AIDS preventative programmes is discussed.  

 

Chapter 3 

This chapter describes the research process and meta-theoretical assumptions as well as 

theoretical assumptions that underpinned the current research. A discussion to clarify the 

research methodological assumptions, with specific focus on the research design, data 

collection techniques and method for data analysis and interpretation is presented. This 

chapter entails a discussion on ethical conduct and quality control.  

 

Chapter 4 

In this chapter, an analysis and interpretation of the data is outlined. A discussion of the 

findings is presented in relation to the relevant literature. 

 

Chapter 5 

This final chapter includes an overview of the previous chapters as well as the conclusions 

and recommendations of the study. The degree to which this study adhered to quality criteria 

is discussed as well as the role the researcher played throughout the study. Finally, this 

chapter includes a discussion on the limitations of the study. 

 

1.6  CONCLUSION 

 

The aim of this study was to conduct a qualitative content analysis of developmental assets 

in HIV/AIDS message framing. This study had the potential to further our understanding of 

how HIV/AIDS messages are framed in order to assist in promoting prevention, detection or 

a healthy lifestyle. Working from a qualitative viewpoint allowed me to collect, analyse and 

interpret the loveLife media messages from a constructivist perspective alongside the theory 

of message framing and positive psychology. Chapter two describes message framing and 

its link to HIV/AIDS messages and programmes. 

 

---oOo--- 
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Chapter 3 
Methodology 

 

 

 

3.1  INTRODUCTION 

 

In this chapter, I describe the aim and framework for research methodology. I selected 

constructivism as meta-theory. I held theoretical propositions and generalizations of the 

construction of loveLife media messages that were derived from message framing as well as 

positive psychology and the developmental assets framework. I used a qualitative research 

paradigm and specifically, qualitative content analysis as a research design to answer the 

following research question: How can insights into developmental assets portrayed by 

loveLife media messages contribute to understanding of HIV/AIDS message framing? 

 

3.2   AIM AND RESEARCH QUESTIONS 

 

The purpose of this study was explorative and descriptive (Mouton, 2001). First, this study 

can be seen as explorative since new insight is gained regarding message framing in 

HIV/AIDS prevention messages through applying the developmental assets framework to the 

theory of message framing (Rubin & Babbie, 1997). Second, this study was descriptive, 

since loveLife media messages were analysed and described using loveLife core values as 

well as developmental assets (Rubin & Babbie, 1997).  

 

Four phases of analysis directed insight into the primary question (as provided in the 

introductory section of this chapter). Figure 3.1 demonstrates the goals of the study (aligned 

with the working assumptions presented in chapter 1, section 1.1). Aligned with the four 

phases, I identified secondary questions to direct the exploration of the primary question (as 

presented in chapter 1, section 1.2). The results of the four phases are presented in chapter 

4, sections 4.2-4.5, whereas the answer of the primary research question is presented in 

chapter 5, section 5.4. The outlined phases (phases one to three) are discussed in the 

section below in figure 3.1. 
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as experiencing oneself as a person who has the necessary assets to lead a healthy life and 

flourish. Furthermore, if one takes into account the second angle through which one can look 

at the developmental assets portrayed in loveLife media messages, another possibility 

comes to the fore regarding the framing of information in a message. The two external 

developmental assets portrayed in the loveLife media messages namely, positive family 

communication and family support could also suggest that leading a healthy life involves 

gains of an interpersonal nature. 

 

The gain-framed HIV/AIDS prevention messages in the current study portray a promising 

future and staying either HIV-free or free from re-infection, as a benefit if a person complies 

with the suggested choices and behaviour portrayed in the message. The developmental 

assets portrayed by the gain-framed HIV/AIDS prevention messages become the means to 

the benefit as it enables the young person to make healthy choices and achieve healthy 

behaviours.  

 

Overall, it appears as if the inclusion of developmental assets in HIV/AIDS prevention 

messages could be potentially beneficial. The three mentioned functions of the 

developmental asset framework in HIV/AIDS prevention correlate with previously identified 

benefits of the developmental assets framework. Developmental assets portrayed in 

HIV/AIDS prevention messages could help understand how risk behaviours could be avoided 

(Mannes, n.d.). The framework could help to understand the relationship between assets and 

thriving developmental outcomes (ibid.). In the current study, two of the developmental 

assets portrayed in HIV/AIDS prevention messages related to school, namely achievement 

motivation and school engagement. The portrayal of school-related assets shows that even 

though the aim of the message is to promote healthy sexual behaviour, academic priority 

could help to realise this aim. The latter correlates with the potential benefit of the 

developmental assets framework to help young people improve their academic achievement 

(Scales, Benson, Roehlkepartain, Sesma & Roehlkepartain, 2003). The more developmental 

assets a person has, the more likely he/she is to develop a strong character and become 

resilient (Sesma & Roehlkepartain, 2003). 

 

Lastly, it could be argued that if developmental assets are portrayed as benefits, then the 

theory of message framing can be used in conjunction with positive psychology where 

benefits can incorporate the three pillars of educational psychology. It was mentioned in 

chapter 2, section 2.5.3, that theoretically, some of the developmental assets correlate with 

the pillars of positive psychology. For instance, internal developmental assets correlate with 

the idea of positive individual characteristics, whereas external assets correlate with positive 
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messages that foster hope in the recipients of the messages, as they become aware of 

strengths they can utilise in the face of adversity (Lopez, Magyar-Moe, 2006). The message 

framing theory could potentially be used to send hopeful messages by making the recipients 

aware of benefits they could gain when they comply with the choices and behaviours 

suggested in the messages (Salovey & Williams-Piehota, 2004) 

  

5.5   CONTRIBUTIONS  

 

The contributions made by the study entailed both theoretical and practical contributions. The 

current study contributed to identifying the limitations in HIV/AIDS prevention knowledge 

identified in chapter 2, section 2.3. The first limitation in the research literature suggested a 

shortage of knowledge on how HIV/AIDS prevention messages could incorporate a positive 

tone. In chapter 4, section 4.5.2, there was a discussion on how the developmental asset 

framework could be used in conjunction with the principles of positive psychology to frame 

HIV/AIDS prevention messages positively. The use of gain-framed messages in HIV/AIDS 

prevention could be used to frame HIV/AIDS prevention messages with a positive tone (see 

section, 5.4.1). The second limitation identified in the literature suggested that there is a 

shortage of literature on strategies HIV/AIDS programmes can use (other than portraying 

knowledge and skills) to promote sexual health. The current study suggested that various 

theories could be used in prevention campaigns to combat the HIV/AIDS epidemic. These 

theories include, the developmental assets framework, message framing theory and positive 

psychology. The study further identified how these theories could be used in various ways to 

frame HIV/AIDS prevention messages (see chapter 4, section 4.5 and chapter 5, section 

5.4). The current study further refined the notion of what a gain-framed message entails (see 

section 5.4.1). 

 

A deeper understanding of the various ways in which developmental assets could be used in 

HIV/AIDS prevention was gained as well as how the benefits emphasised in gain-framed 

messages can be presented by incorporating the developmental assets framework and 

notions of positive psychology.  

 

5.6  RECOMMENDATIONS 

 

Based on the findings of the current study, the following suggestions can be made. The 

suggestions refer to potential future research, practical implications, and possibilities for 

training. 
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5.6.1 RECOMMENDATIONS FOR FUTURE RESEARCH 

 
The current study only implied the use of the developmental assets framework in conjunction 

with the message framing theory and principles of positive psychology in HIV/AIDS 

prevention on a theoretical level. The current study could be used as a launch pad for studies 

that investigate the effectiveness of using the latter theories when designing HIV/AIDS 

prevention messages. 

 

5.6.1 PRACTICE 

 
On a practical level, HIV/AIDS prevention campaigns can use the theoretical insights of this 

study when designing HIV/AIDS prevention messages. Using culturally relevant theories 

(such as the developmental assets framework) could potentially enhance the efficacy of 

HIV/AIDS prevention programmes (Brunton, 2007). The current study implied that various 

types of media messages (broadcast, printed and outdoor) portray developmental assets. It 

could be beneficial if HIV/AIDS prevention campaigns incorporated the developmental assets 

framework and message framing theory in many types of media messages to ensure that the 

target population is reached. Furthermore, media messages aimed at both  parents and 

youth could portray developmental assets. 

 

5.6.2 TRAINING 

 
Theoretically, the current study implies that using the developmental assets framework, 

message framing theory and positive psychology in HIVAIDS prevention could be beneficial. 

It could be potentially valuable if professionals working in the field of HIV/AIDS prevention, 

receive training on positive and strength-based prevention to put theory into practice. In other 

words, enabling youth through strength identification and assets utilisation will be practised 

actively.  

 

---ooOoo--- 
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Printed Media: 

Parent Guidance Booklet (prevention message on front page) 
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UNCUT magazine (prevention messages on overleaf) 
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Outdoor loveLife media messages: 
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