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Stimulus - Study I 

 

 

  



Stimuli - Study II 

 

Link to the Twitter (now X) campaign: X (Twitter) campaign  



Measures 

 

Brand bravery 

Altruism 

Woolworths believes in the greater good 

Woolworths goes above and beyond its own interest to benefit others 

Woolworths is not afraid to adapt its strategies if it benefits society at large 

Woolworths is willing to reinvent itself for a cause 

Woolworths is socially responsible and employs sustainable business practices 

Determined 

Woolworths remains relentless and refuses to succumb to external power 

Woolworths challenges the status quo 

Woolworths is resolute and holds on to its values 

The spirit of the Woolworths brand remains unshaken despite failures 

 

Attitude towards the advertisement 

Unpleasant - Pleasant 

Unlikeable - Likeable 

Boring - Interesting 

Tasteless - Tasteful 

Artless - Artful 

Bad – Good 

 

Brand attitude 

Unappealing - Appealing 

Bad - Good 

Unpleasant - Pleasant 

Unfavourable - Favourable 

Unlikeable – Likeable 

 



Purchase intent 

I will definitely shop at Woolworths 

I definitely intend on buying from Woolworths   

In future, I will purchase from Woolworths   

Woolworths is a shop I will probably purchase from   

 

Consumer brand identity  

The Woolworths brand represents who I am 

The Woolworths brand helps me express my identity 

The Woolworths brand is part of my sense of who I am 

I feel personally connected to the Woolworths brand 

 

 

 


