University of Pretoria etd — Jansen van Vuuren, P (2002) 222

REFERENCES

Aben M, Nonaka | & von Krogh G 2001. Making the most of your company’s

knowledge: A Strategic Framework. Long Range Planning. Volume 34.

Aguilar FJ 1967. Scanning the business environment. New York: Macmillan.
Aguilar FJ 1992. Genera managers in action. New York: University Press.

Alexander J & Ward V 1997. Knowledge management: A case study. Journal of

Communication Management. Volume 2, Number 2.

Baron A 1997. It's time for communicators to integrate evaluation into strategic

planning. Communication World. April/May.

Bates C S 1985. Mapping the environment: An operational environmental
analysis model. Long Range Planning. 18 (5) 97-107.

Beal R M 2000. Competing effectively: environmental scanning and competitive

strategy. Journal of Small Business Management. Volume 38. Issue 1.

Bednar C 1999. Using communication to capture knowledge. Strategic

Communication Management. April/May.

Bertalanffy L 1968. General Systems Theory: foundation, development &

applications. New York: G. Braziller.

Blanken R 1999. The changing face of associations. Association Management.

January.

Boyers K 1997. Meeting member needs. Association Management. December.
Volume 49, Number 13.



University of Pretoria etd — Jansen van Vuuren, P (2002) 223

Braybrooke D 1964. The mystery of executive success re-examined.

Administrative Science Quarterly. 8.

Breedt M 2000. A framework for knowledge management. Master’'s

Dissertation. University of Pretoria. September.

Brody E W & Stone G C 1989. Public Relations Research. New York: Praeger.

Burack E H & Mathys N J 1989. Environmental scanning improves strategic

planning. Personnel Administrator. April.

Choo C W 1998. Information management & the intelligent organization... the

art of scanning the environment. Medford, N.J.: Information Today

Choudhury V & Sampler J L 1997. Information specificity and environmental

scanning: An economic perspective. MIS Quarterly, 21 (1): 25-53.

Claasen T & Verwey S 1998. Managing communication in the organisation: an

integrated communication management model. Communicare Vol 17 (2).

Cole L 1997. To see communication, it has to be measured. Communication

World. August/September.

Cooper D R & Emory G M 1994. Business research methods. Irwin: Chicago.

Cooper D R & Schindler P S 1998. Business research methods. McGraw-Hill

Irwin: New York.

Cutlip S M, Center A H & Broom G M 1985. Effective public relations. Prentice

Hall: New Jersey.



University of Pretoria etd — Jansen van Vuuren, P (2002) 224

Daft R L, Parks D & Sormunen J 1988. Chief executive scanning, environmental
characteristics, and company performance: An empirical study. Strategic

Management Journal, 9.

Daft R L & Weick K E 1984. Toward a model of organisations and interpretation

systems. Academy of Management Review. Volume 9, Number 2.
Dane F C 1990. Research methods. Pacific Grove: Brooks/Cole.

Daymon C & Holloway | 2002. Qualitative research methods in public relations

and marketing communications. London: Routledge.

Dozier D M 1986. The environmental scanning function of public relations
practitioners and participation in management decision making. Paper presented
at the meeting of the Public Relations Division, Association for Education in

Journalism and Mass Communication. Norman.

Dozier D M 1990. The innovation of research in public relations practice: Review
of a programme of studies. Public Relations Research Annual, 2:3-28.

Dozier D M; Grunig J E & Grunig L A 1995. Manager’s guide to excellence in
public relations and communication management. Lawrence Erlbaum

Associates: Mahwah, New Jersey.

Dozier D M & White J 1992. Public relations and management decision making.
In Grunig, J.E. (ed). Excellence in public relations and communication

management. Lawrence Erlbaum Associates: New Jersey.

Du Plessis E 1994. Research for public relations. Position Paper Number 7:
Public Relations Research.



University of Pretoria etd — Jansen van Vuuren, P (2002) 225

Du Plooy G M (ed) 1995. Communication research. Course book 2. Juta &
Company: Kenwyn, Cape.

Du Toit A 1991. Omgewingsverkenning as hulpmiddel vir strategiese bestuur.
Suid-Afrikaanse Tydskrif vir Biblioteek en Inligtingkunde, 59 (3).

Dyer S C D 1998. Portfolio management: Towards a modeling technique.

International Public Relations Review. June.

El-Sawy O A & Pauchant T C 1988. Triggers, templates and twitches in the

tracking of emerging strategic issues. Strategic Management Journal (9:5).

Engledow J L & Lenz R T 1985. Whatever happened to environmental analysis?
Long Range Planning, 18 (2): 93-106.

Fahey L & King W R 1977. Environmental scanning for corporate planning.

Business Horizons, August.

Fahey L & King W R & Narayanan V K 1981. Environmental scanning and
forecasting in strategic planning — The state of the art. Long Range Planning.
14.

Fahr J, Hoffman R & Hegarty W 1984. Assessing environmental scanning at the

subunit level: a multitrait-multimethod analysis. Decision Science, 15 (2).

Fernandes N, Harper E & Subramanian R 1993. Environmental scanning in US
companies: their nature and relationship to performance. Management

International Review. 1993.

Foster L G 1998. A message to public relations. The Public Relations Strategist.



University of Pretoria etd — Jansen van Vuuren, P (2002) 226

Frederickson J W & Mitchell T R 1984. Strategic decision processes:
Comprehensiveness and performance in an industry with an unstable

environment. Academy of Management Journal. 27.

Garbers J G 1996. Effective research in the human sciences. Pretoria: J.L van
Schaik.

Gayeski D M 2000. From audits to analytics. Communication World. Oct/Nov

Geddie T 1996. Surveys are a waste of time and money...until you use them.

Communication World. April.

Gould S J 1977. Ever since Darwin: Reflections in natural history. New York:
W.W. Norton & Co. Licklider, J C R

Gregory A 1996. Planning and managing a public relations campaign. London:

Kogan Page Limited.

Gregory A 1999 (a). Editorial: measurement and evaluation. Journal of

Communication Management: Volume 4, Number 1.

Gregory A 1999 (b). Systems theories and public relations practice. Journal of

Communication Management: Volume 4, Number 3.

Grunig J E (Ed) 1992. Excellence in public relations and communication
management. Hillsdale, NJ: Lawrence Erlbaum Associates.

Grunig J E & Hon L C 1999. Guidelines for measuring relationships in public

relations. The Institute for Public Relations Commission on PR measurement
and evaluation.



University of Pretoria etd — Jansen van Vuuren, P (2002) 221

Grunig J E & Huang Y 2000. From organisational effectiveness to relationship
indicators: Antecedents of relationships, public relations strategies, and

relationship outcomes.

Grunig J E & Hunt T1984. Managing public relations. New York: Holt, Rinehart

and Winston.

Hambrick D C 1981. Specialization of environmental scanning activities among

upper level executives. Journal of Management Studies. 18, 3

Hardijzer C 2000. Harness tomorrow’s knowledge. People Dynamics.

September.

Harris T L 1998. Value-added public relations. Chicago: NTC Business Books.

Hunger J D & Wheelen T L 1986. Strategic management and business policy.
Massachusetts: Addison-Wesley Publishing Co.

Jain S C 1984. Environmental scanning in U.S. corporations. Long Range
Planning, 17 (2).

Jain S C 1993. Marketing planning and strategy. Ohio: South-Western
Publishing Company.

Jennings D F & Lumpkin J R 1992. Insights between environmental scanning

activities and Porter’s generic strategies. Journal of Management. 18.

Katz D & Khan R L 1978. The Social Psychology of Organizations, 2" edition.
New York: John Wiley and Sons.



University of Pretoria etd — Jansen van Vuuren, P (2002) 228

Kefalas A & Schoderbek P P 1973. Scanning the business environment.

Decision Sciences. 4.

Kelleher D & Seekings J 2000. Knowledge management: The missing link.

Strategic Communication Management. April/May.

King W R & Cleland D |1 1987. Strategic planning and managing handbook. Van
Nostrand Reinhold Co: New York.

Klein P 1999. Measure what matters. Communication World.

October/November.

Koestler A 1978. Janus: A summing up. London: Picador.

Kotler P 1994. Marketing management — analysis, planning, implementation and

control. New Jersey: Prentice-Hall International Inc.

Lee T J 1999. Giving voice to leadership. Strategic Communication

Management. June/July.

Lerbinger O 1997. Corporate use of research in public relations. Public

Relations Review 3 (Winter).

Likely F 2000. Communication and PR: Made to measure. Strategic
Communication Management. December/January.

Lindenmann W K 1998. Only PR outcomes count — That is the real bottom line.
Journal of Communication Management. Volume 3, Number 1.

Littlejohn S W 1983. Theories of Human Communication. Belmont: Wadsworth.



University of Pretoria etd — Jansen van Vuuren, P (2002) 229

Lubbe B A & Puth G 1994. Public relations in South Africa Butterworths:

Durban.

Macleod S 1998. The power of the media and how to measure it. Journal of

Communication Management. Volume 2, Number 4.

Macnamara J R 1992. Evaluation of public relations. The Achilles heel of the

PR profession. International Public Relations Review, Volume 15, November.
Maier J L 1992. Environmental scanning for information technology: An
investigation of how firms assess the information technology component of the
external business environment. Michigan: UMI Dissertation Services.

Marais H C 1979. Kommunikasie in kleingroepe. PJ de Villers: Bloemfontein.

McQuail D 1994. Mass communication theory. London: Sage Publications.

Miller D 1993. The architecture of simplicity. Academy of Management Review.
19: 116-138.

Miller D & Toulouse J-M 1986. Print media. Canadian Journal of Administrative

Sciences. Volume 15. Issue 3.

Miller P 1999. How Communication can add spice to knowledge management.
Strategic Communication Management April/May.

Miles R E & Snow C C 1978. Organizational strategy, structure, and process.
New York: McGraw-Hill.

Mitchell P 2001. Marrying communication with knowledge. Strategic

Communication Management. December/January.



University of Pretoria etd — Jansen van Vuuren, P (2002) 230

More E 1998. The role of communication in current debates on knowledge

management. Journal of Communication Management. Volume 3, Number 4

Morrison J L & Renfro W L 1984. Detecting signals of change: The

environmental scanning process. The Futurist, 18(4).

Mouton J 1996. Understanding social research Van Schaik: Pretoria.

Mudge A 1999. Knowledge management. do we know what we know?

Communication World. April/May.

Nanus B 1982. QUEST - Quick environmental scanning technique. Long

Range Planning. Volume 15, Number 2.

Porter M E 1980. Competitive strategy. New York: The Free Press.

Porter M E 1999. Embrace the future by scanning the present. Association

Management. August.

Preble J F, Rau P A & Reichel A 1988. The environmental scanning practices of

U.S. multinationals in the late 1980s. Management International Review. 28 (4)

Puchan H, Pieckza M & LEtang J 1999. Rethinking PR evaluation.
Communication Management. November, Volume 4, Number 2.

Reinard J C 2001. Introduction to communication research. New York: McGraw-
Hill.

Rhea M L 1999. Doing research like the future matters.  Association

Management. August.



University of Pretoria etd — Jansen van Vuuren, P (2002) 231

Ritzer G 1992. Sociological theory. New York: McGraw-Hill.

Rubin R B, Rubin A M & Piele L J 1993. Communication research: Strategies

and sources. Belmont, CA: Wadsworth.

Schriefer A 1998. The future trends, discontinuities and opportunities. Strategy

and Leadership. January/February.

Schultz R & Sherman H 1999. Questions they never asked. Across the Board.

Volume 36. January.

Snyder N 1981. Environmental volatility, scanning intensity, and organizational

performance. Journal of Contemporary Business. 10.

Sorrels B D 1984. Business communication fundamentals. Columbus, Ohio:
Merrill.

Steyn B 1998. Environmental scanning — Key to the boardroom. PR &

Communications Africa. May.

Steyn B 1999. Communication research. Communika & Public Relations

Tactics. November.

Steyn B 2000. Understanding research terminology. Communika & Public

Relations Tactics. May.

Steyn B & Puth G 2000. Corporate communication strategy. Sandown:

Heinemann Publishers.



University of Pretoria etd — Jansen van Vuuren, P (2002) 232

Stroh U & Leonard A 2000. Research — your key to the boardroom. Communika

& Public Relations Tactics. September.

Stubbart C 1982. Are environmental scanning units effective? Long Range
Planning. Volume 15, Number 3.

Sutcliffe K M 1994, What executives notice: accurate perceptions in top

management teams. Academy of Management Journal. October.

Tichenor P J, Donohue G A & Olien C N 1977. Community research and

evaluating community relations. Public Relations Review 3 (4).

Truncale J P 1999. Plan ahead. American Printer. April .

Turner J H 1991. The structure of sociological theory. California: Wadsworth

Publishing Company.

Van Riel C B M 1995. Principles of corporate communication. Hertfordshire:

Prentice Hall.

Walker G 1997. Public relations practitioners’ use of research, measurement

and evaluation. Australian Journal of Communication. Volume 24 (2).

Ward D 1996. Workforce demand forecasting techniqgues. Human Resource
Planning Society. Volume 19, Number 1.

Watson T 1993. Output measures rule in evaluation debate. IPR Journal,
Volume 12, Number 5, November.

Weick K W 1976. Educational organisations as loosely coupled systems.

Administrative Science Quarterly, 21: 1-19.



University of Pretoria etd — Jansen van Vuuren, P (2002) 233

White J 1998. Evaluation in public relations practice. Communika February

Wurman R S 1989. Information anxiety. New York: Doubleday.

Wurman RS 2001. Information Anxiety 2. Indianapolis: Que.



	REFERENCES
	Front
	Chapter 1
	Chapter 2
	Chapter 3
	Chapter 4
	Chapter 5

