
LlTERATUURVERWYSINGSLYS 


ADLER, PA & ADLER, P. 1987. Membership roles in field research. Qualitative Research 

Methods. Volume 6. London. Sage. 


ASP, EH. 1999. Factors affecting food decisions made by individual consumers. Food 


Policy 24:287-294. 


ASSAEL, H. 1992. Consumer behavior and marketing action. 4th Ed. Boston. PWS-Kent. 

ADWELL, E. 2003. Safe or ignorant? Food Review 30(1):16. 

AYLOn, R & MITCHELL, V. 1999. An exploratory study of grocery shopping stressors. 


British Food Journal 101 (9):683-700. 


BABBlE, E & MOUTON, J. 2001. The practice of social research. South African Ed. Cape 


Town. Oxford University Press. 


BARON, RA & BYRNE, R. 1997. Social psychology. 5th Ed. Boston. Allyn and Bacon. 


BEHARREL, B & DENISON, T. 1991. Food choice in a retail environment. British Food 


Journal 93(7):24-30. 

BENNION, M & SCHEULE, B. 2000. Introductory foods. 11th Ed. New Jersey. Prentice 


Hall. 


BLADES, M. 2001 . Factors affecting what we eat. Nutrition and Food Science 31 (2):71-74. 


BLAYLOCK, J, SMALLWOOD, 0, KASSEL, K, VARIYAM, J & ALDRICH, L. 1999. 


Economics, food choices and nutrition. Food Policy 24(2-3):269-286. 

- 144 -
Li tera tu urverwysi ngslys 

 
 
 



BOCK, MA, READ, M, BRUHN, M, AULD, G, GABEL, K, LAURITZEN, G, LEE, Y, 

McNULTY, J, MEDEIROS, 0, NEWMAN, R, NITZKE, S, ORTIZ, M, SCHUTZ, H & 

SHEEHAN, E. 1998. Gender and ethnic differences in factors that influence food intake. 

Journal of Consumer Studies & Home Economics 22( 1 ):25-37. 

BaNKE, J. 1996. Economic influences on food choice. In MEISELMAN, HL & MACFIE, 

HJH. 1996. Food choice, acceptance and consumption London. Blackie Academic & 

Professional. 

BOWERS, DE. 2000. Cooking trends echo changing roles of women. Food Review: 

23(1 ):23-30. 

BRECH, OM. 1998. The food service industry as a support for employed mothers. Journal 

of Family and Consumer Sciences (Summer):20-22. 

CALLAHAN, JC. (Ed.) 1988. Ethical issues in professional life. New York. Oxford 

University Press. 

CANDEL, MJJM. 2001. Consumers' convenience orientation towards meal preparation : 

conceptualization and measurement. Appetite 36: 15-28. 

CAPPS, 0, TEDFORD, JR & HAVLICEK, J.1985. Household demand for convenience and 

non-convenience foods. American Journal ofAgricultural Economics (November):862-869. 

CARBONE, ET, CAMPBELL, MK & HONESS-MORREALE, L. 2002. Use of cognitive 

interview techniques in the development of nutrition surveys and interactive nutrition 

messages for low-income populations. Journal of the American Dietetic Association 

102(5):690-697. 

CARDELLO, AV. 1994. Consumer expectations and their role in food acceptance. In 

MACFIE, HJH & THOMSON, DMH . 1994. Measurement of food preferences. London. 

Blackie Academic & Professional. 

- 145 -
Literatuurverwysingslys 

 
 
 



CARDELLO, AV. 1996. The role of the human senses in food acceptance. In MEISELMAN, 

HL & MACFIE, HJH, 1996. Food choice, acceptance and consumption. London. Blackie 

Academic & Professional. 

CATTERALL, M & IBBOTSON, P. 2000. Using projective techniques in eduction research. 

British Educational Research Journal 26(2):245-257. 

CASABONA, L. 2002. Cow-tow; retailers moo-ve to milk the dairy aisle for all it's worth, 

using promotion and the arrival of brand names to generate greater sales. Supermarket 

News (August):17-20. 

CHARON, JM. 1998. Symbolic Interactionism. An introduction, an interpretation, an 

6thintegration. Ed. New Jersey. Prentice Hall. 

CHOU, M. 1994. America's changing eating habits. Consumer Research 39(6)452-453. 

COHEN, G. 1991. The psychology of cognition. 2nd Ed. London. Academic Press. 

COSTA, AlA, DEKKER, M, BEUMER, FM, ROMBOUTS, FM & JONGEN, WMF. 2001. A 

consumer-oriented classification system for home meal replacements. Food Quality and 

Preference 12:229-242. 

DARIAN, JC & COHEN, J. 1995. Segmenting by consumer time shortage. Journal of 

Consumer Marketing 12(1 ):32-44. 

DARIAN, JC & TUCCI, L. 1992. Convenience-oriented food expenditures of working-wife 

families: Implications for convenience food manufacturers. Journal of Food Products 

Marketing 1(1 ):25-36. 

DAVIES, DL. 2001. Review of the UK marketplace for convenience foods. Nutrition and 

Food Science 31 (6):319-335. 

DAVIES, G. 1997. Time, food shopping and food preparation: some attitudinal linkages. 

British Food Journal 99(3):80-88. 

. 146 -
Literatuurverwysingslys 

 
 
 



DAVIS, LL & LENNON, SJ . ,1988. Social cognition and the study of clothing and human 

behaviour. Social Behaviour and Personality 16(2): 175-186. 

DECROP, A. 1999. Triangulation in qualitative tourism research. Tourism Management 

20:157-161. 

DEKLERK, HM. 1995. 'nSosiaal-sielkundige benadering tot die studie van menslike 

gedrag binne die huishoudkunde-studieveld. Tydskrif vir Oieet- en Huishoudkunde 23(1 ):41­

47. 

DE VOS, AS. 1998. Qualitative data analysis and interpretation. In DE VOS, AS (Ed), 

STRYDOM, H, FOUCHe, CB, POGGENPOEL, M & SCHURINK, E &W, 1998. Research at 

grass roots. Pretoria. Van Schaik. 

DE VOS, AS. 2002. Qualitative data analysis and interpretation. In DE VOS, AS (Ed.), 

STRYDOM, H, FOUCHe, CB & DELPORT, CSL. 2002. Research at grass roots. 2nd Ed. 

Pretoria. Van Schaik. 

DE VOS, AS & FOUCHE, CB. 1998. General introduction to research design, data 

collection methods and data analysis. In DE VOS, AS (Ed), STRYDOM, H, FOUCHe, CB, 

POGGENPOEL, M & SCHURINK, E & W, 1998. Research at grass roots. Pretoria. Van 

Schaik. 

DONOGHUE, S. 1998. 'n Verkennend-beskrywende ondersoek na die rol van sosiale 

motiewe en verbruikerstereotipering by bepaalde swart, vroulike, opkomende verbruikers se 

keuse van groot elektriese huishoudelike toerusting. Skripsie vir Magistergraad in 

Huishoudkunde. Pretoria. Universiteit van Pretoria. 

DU PLESSIS, PJ, ROUSSEAU, GG & BLEM, NH . 1994. Buyer behaviour. Cape Town. 

Southern Books. 

ERASMUS, AC. 1998. A suggested approach to educating consumers on the purchase of 

electrical household appliances. Journal of Family Ecology and Consumer Science 

26(2):145-151 . 

- 147 -
Literatuurvervvysingslys 

 
 
 



ESHLEMAN, JR. 1994. The family. th Ed. Boston. Allyn & Bacon . 

FALK, LW, BISOGNI, CA & SOBAL, J. 1996. Food choice processes in older adults: a 

qualitative investigation. Journal of Nutrition Education 28:257-265. 

2ndFIELDHOUSE, P. 1995. Food and nutrition. Customs and culture. Ed . London. 

Chapman & Hall. 

FISKE, ST & TAYLOR, SE. 1991. Social cognition. 2nd Ed. New York. McGraw-HilI. 

FRENCH, SA, HARNACK, L & JEFFERY, RW. 2000. Fast food restaurant use among 

women in the Pound of Prevention Study; dietary, behavioral and demographic correlates. 

International Journal of Obesity 24:1353-1359. 

FURST, T, CONNORS, M, BISOGNI, CA, SOBAL, J & FALK, LW. 1996. Food choice: a 

conceptual model of the process. Appetite 26:247-266. 


GARBER, LL, HYATI, EM & STARR, RG. 2003. Measuring consumer response to food 


products. Food Quality and Preference 14:3-15. 


GREEN, B. 2003. Age group marketing. National Jeweler 97(3):48-50. 


GOFTON, L. 1995. Dollar rich and time poor? British Food Journa/97(10):11-16. 


GOLDSMITH, RE, FREIDEN, J & HENDERSON, KV. 1997. The impact of social values on 


food-related attitudes. British Food Journal 99(9):352-357. 


HAASBROEK, W. 2002. Woolies food philosophies. Food Review (March):10-11. 


HAMMERSLEY, M & ATKINSON, P. 1995. Ethnography. 2nd Ed. London. Routledge. 


HARALSON, MK, ROGER, GS & SCHLUCHTER, M. 1990. The Relationship between 


knowledge of cardiovascular dietary risk and food shopping behaviours. American Journal of 

Preventive Medicine 6(6):318-322. 

- 148­
LiteratuurveNf\jsingslys 

 
 
 



HAVLICEK, J, AXELSON, ,-1M, CAPPS, 0, PEARSON, JM & RICHARDSON, S. 1982. 


Nutritional and economic aspects of convenience and nonconvenience foods. Agricultural 

Outlook Conference, Session #25. Washington, D.C. 

HAWKINS, DI, BEST, RJ & CONEY, KA. 2001. Consumer behaviour. Boston. McGraw 

Hill . 

HILL, DS, KNOX, B, HAMILTON, J, PARR, H & STRINGER, M. 2002. Reduced fat foods: 

the shopper's viewpoint. International Journal of Consumer Studies 26(1 ):44-57. 

HOLLANDER, SL. 1988. Projective techniques uncover real consumer attitudes. Marketing 

News 22(1 ):34. 

HORTON, S & CAMPBELL, C. 1991. Wife's employment, food expenditures, and apparent 

nutrient intake: evidence from Canada. American Journal of Agricultural Economics 

(August):784-794. 

JAE, MK, RYE, JS & ABDEL-GHANY, M. 2000. Family characteristics and convenience 

food expenditure in urban Korea. Journal of Consumer Studies and Home Economics 

24(December):252-256. 

JEBB, S. 1999. The British are getting fatter ... and fatter. Consumer (May):23-24. 

JOHNS, T & KUHNLEIN, HV. 1990. Cultural determinants of food selection and behaviour. 

In ANDERSON, GH. 1990. Diet and behaviour: multidisciplinary approaches. London. 

Springer-Verlag. 

IMRAM, N. 1999. The role of visual cues in consumer perception and acceptance of a food 

product. Nutrition and Food Science 99(5):224-230 . 

KAISER, S. 1990. The social psychology of clothing. 2nd Ed. New York. Macmillan. 

KINSEY, JD. 1997. What's new - what's not? Cereal Foods World 42(11 ):919-920. 

KRONDL, M. 1990. Conceptual models. In ANDERSON, HG. 1990. Diet and behaviour. 

Multidisciplinary approaches. London. Springer-Verlag. 

- 149­
Literatuurverwysingslys 

 
 
 



KRONDL, M & COLEMAN, MS. 1988. The role of food perceptions in food use. Current 

Concepts in Nutrition 16:53-78. 

KUPIEC, B & REVELL, B. 2001. Measuring consumer quality judgements. British Food 

Journal 103(1 ):7-:22. 

KVALE, S. 1996. An introduction to qualitative research interviewing. London. Sage. 

LAUTMAN, MR. 1982. Focus groups: theory and method. Advances in Consumer 

Research XIX:52-55. Twelfth Annual Conference. [sl]. Association for Consumer Research . 

LAWLESS, HT & HEYMAN, H. 1998. Sensory evaluation of food. Principles and practices. 

New York. Chapman & Hall. 

LEACH, J, MERCER, H, STEW, G & DENYER, S. 2001. Improving food hygiene standards 

- a customer focused approach. British Food Journal 1 03(4):238-252 

6th Ed .LEEDY, PD. 1997. Practical research. Planning and design. New Jersey. Prentice 

Hall. 

LEVY, M & WEITZ, BA. 2001 . Retailing management. Boston. Mc Graw-Hill Irwin. 

MACUN, I & POSEL, D. 1998. Focus groups: A South African experience and 

methodological reflection . African Sociological Review 21 (1 ): 14-135. 

MADILL-MARSHALL, JJ, HESLOP, L & DUXBURY, L.1995. Coping with household stress 

in the 1990s: Who uses "convenience foods" and do they help? Advances in Consumer 

Research 22:729-735. 

MAINLAND, DO. 1998. Health and the demand for food in Scotland: economic and 

demographic effects. British Food Journal 1 00(6):273-277. 

MANRIQUE, J & JENSEN, HH. 1997. Spanish household demand for convenience meat 

products. Agribusiness 13(6):579-586. 

- 150 -
Literatuurverwysingslys 

 
 
 



MANRIQUE, J & .JENSEN, HH. 1998. Working women and expenditures on food away­

from-home and at-home in Spain. Journal of Agricultural Economics 49(3):321-333. 

MAXWELL, JA. 1996. Designing a qualitative study. In BICKMAN, L & ROG, OJ. 

Handbook of Applied Social Research Methods. London. Sage. 

McGREGOR, SLT. 2000. Using social and consumer values to predict market-place 

behaviour: questions of congruency. Journal of Consumer Studies and Home Economics 

24(2):94-103. 

MciLVEEN, H, GRANT, B & ARMSTRONG, G. 1999. Children: the food marketer's dream. 

The Home Economist 18(2):21-24. 


MESSENGER, B. 2003. Why do new products fail? Food Review 30(1 ):35. 


MEYER, WF. 1991 . Basic concepts of developmental psychology. In LOUW, OA. (Ed .) 


1998 . Human Development. Pretoria . Kagiso Tertiary. 


MOUTON, J. 1996. Understanding social research. Pretoria. Van Schaik. 


NAGASAWA, RH, HUTTON, SS & KAISER, SB. 1991 . A paradigm for the study of the 


social meaning of clothes: Complementarity of social-psychological theories. Clothing and 

Textiles Research Journal 10(1 ):53-62. 


NAYGA, RM, LIPINSKI, 0 & SAVUR, N. 1998. Consumers' use of nutritional labels while 


food shopping and at home. Journal of Consumer Affairs 32( 1): 1 06-115. 


NEALL, B. 2002. Update on the snacks market. Food Review 29(2)33. 


NEALL, B. 2003. Unequivocally, taste does matter. Food Review 30(1 ):8. 


NEUMAN, WL. 2000. Social research methods. Qualitative and quantitative approaches. 


4th Ed. Boston. Allyn & Bacon. 

- 151 -
Literatuurverwysingslys 

 
 
 



OAKLEY, A. 1981 . Interviewing women: a contradiction in terms. In ROBERTS, H. Doing 

feminist researches. London. Routledge & Kegan Paul. 

OLSON, JC. 1981. The importance of cognitive processes and existing knowledge 

structures for understanding food acceptance. In SOLMS J & HALL, RJ . 1981. Criteria of 

Food Acceptance. Zurich. Forster Verlag AG. 

OPPERMAN, I. 2002. Soet baksels uit paksels. Beeld (Saterdag 8 Junie):7. 

POGGENPOEL, M. 1998. Data analysis in qualitative research. In DE VOS, AS. Ed. 

Research at grass roots. Pretoria. Van Schaik. 

PUTREVU, S. 2001. Exploring the origins and information processing differences between 

men and women : implications for advertisers. Academy of Marketing Science Review. 

http://www.amsreview.org.amsrev/theory/documents/putrevu1 0-01.doc 

REID, A, WOOD, D & KINNEY, D. 1998. Food hygiene information: power to the people? 

Nutrition and Food Science (May/June):138-144. 

REED, Z, MciLVEEN, H & STRUGNELL, C. 2001. The chilled ready meal market in 

Northern Ireland. Nutrition and Food Science 31 (2): 101-111. 

RHEE, H & BELL, DR. 2003 . The inter-store mobility of supermarket shoppers. Journal of 

Retailing 78(4):225-237. 

ROSE, GM, KAHLE, LR & SHOHAM, AS. 1995. The influence of employment status and 

personal values on time related food consumption behavior and opinion leadership . 

Advances in Consumer Research 22:367-373. 

ROZIN, P. 1996. The socio-cultural context of eating and food choice. In MEISELMAN, HL 

& MACFIE, HJH . 1996. Food choice, acceptance and consumption. London . Blackie 

Academic & Professional. 

SCHAFFNER, DJ, SCHRODER, WR & EARLE, MD. 1998. Food marketing. An 

International Perspective. Boston. McGraw Hill. 

- 152 ­
literatuurverwysingslys 

 
 
 

http://www.amsreview.org.amsrev/theory/documents/putrevu1


SCHIFFMAN, LG & KANUK, LL. 1991 . Consumer behavior. 4th Ed. New York. Prentice 

Hall. 

SCHURINK, EM. 1998. Deciding to use a qualitative research approach. In DE VOS, AS. 

Ed. Research at grass roots. 15t Ed. Pretoria. Van Schaik. 

SIMS, LS. 1981. Further thoughts on research perspectives in nutrition education. Journal 

of Nutrition Education 13(1 ):S70-S75. 

SHEPHERD, R & SPARKS, P. 1994. Modeling food choice. In MACFIE, HJH & 

THOMSON, DMH. 1994. Measurement of Food Preferences. London. Blackie Academic & 

Professional. 

SHEPHERD, R & RAATS, MM. 1996. Attitudes and beliefs in food habits. In MEISELMAN, 

HL & MACFIE, H..IH. 1996. Food choice, acceptance and consumption. London. Blacie 

Academic & Professional. 

SLOAN, AE. 1998. Food industry forecast: Consumer trends to 2020 and beyond. Food 

Technology 52(1 ):37 a 44. 

SLOAN , AE. 1999. Top ten trends to watch and work on for the millennium. Food 

Technology: 40-60. 

SOLOMON, rvlR. 1994. Consumer behaviour. Buying, having and being. Boston. Allyn & 

Bacon. 

SOMASUNDARAM, TN . 1993. Consumers reaction to product failure: Impact of product 

involvement and knowledge. Advances in Consumer Research 20 :215-217. 

STRYDOM, H & DE VOS. 1998. Sampling and sampling methods. In DE VOS, AS. Ed. 

Research at grass roots. Pretoria. Van Schaik. 

TILLOTSON, JE. 2001. Our ready-prepared ready-to-eat nation. Nutrition Today 37(1 ):36­

38. 

- 153 -
Literatuurverwysingslys 

 
 
 



VAN BURICK, N. 2002. Gemengde reaksie op redes vir hoer kospryse. Landbouweekblad 

(27 September):79. 

VAN EEDEN, TS & GERICKE, GJ. 1996. Effect of acculturation on habitual food intake and 

dietary patterns of rural and urban black home economists students. South African Journal 

of Food Science and Nutrition 8(3):85-94. 

VERlEGH, PWJ & CANDEl, MJJM. 1999. The consumption of convenience foods: 

reference groups and eating situations. Food Quality and Preference 10:457-464. 

VICKERS, R. 1999. Could the ice be thawing for frozen ready meals? Food Processing 

68(8):17-18. 

VILJOEN, AT. 1996. Eetgewoontes en voedselvoorkeure van mans (16 - 25 jaar) van die 

Suid-Afrikaanse bevolking. M in Dieetkunde verhandeling. Universiteit van Pretoria. 

VISAGIE, JC. 1997. Navorsingsmetodologie. Departement Bedryfsosiologie, PU vir CHO. 

VON HOLY, A & MARAIS, J. 2001. Food safety beyond 2000 - has HACCP failed to 

deliver? Food Review. (November/December):55-57 

WARDE, A. 1999. Convenience food : space and timing. British Food Journal 101 (7):518­

527. 

WEINER, B. 2000. Attributional thoughts about consumer behaviour. Journal of Consumer 

Research 27(3):382-394. 

Will, V, EADIE, D & MACASKlll, S. 1996. Projective and enabling techniques explored. 

Qualitative Market Research 14(6):38-43 . 

ZIKMUND, WG, & d'AMICO, M. 2001. Marketing. Creating and keeping customers in an e­

commerce world. ih Ed. Ohio. South-Western College. 

- 154 -
Literatuurverwysingslys 

 
 
 



BYLAAG A: GIDS VIR EERSTE INDIVIDUELE ONDERHOUDE 


BESPREKINGSGIDS VIR EERSTE INDIVIDUELE ONDERHOUDE 

• 	 Bou In vertrouensverhouding met die deelnemer. 

• 	 Bedank vir bereidheid tot deelname. 

• 	 Stel deelnemer op haar gemak. 

• 	 Jou idees / persepsies is belangrik - daar is geen regte of verkeerde antwoorde nie. 

• 	 Is dit in orde as ek gesprek op band neem? 

• 	 Vertel my van jouself, jou gesin, jou werk. 

TEMAS OM GESPREK GERIG TE HOU: 

• 	 Begrip geriefsvoedsel? Ken jy dit, gebruik jy dit? 

~ 	 'n Foto of In regte voorbeeld van die produkte kan as stimulus gebruik word om die 

deelnemer te pols oor haar indrukke van die produkte (indien hulle nie oor onderwerp 

kan praat nie). 

• 	 Wat gebruik jy? 

~ Pols vir eienskappe, voor- en nadele, redes. 

~ Wat is belangrik omtrent die produk? 

~ Word dit met tuisbereide ekwivalente vergelyk? 

• 	 Wanneer gebruik jy dit? 

~ Pols vir week, naweek, gaste - redes. 

~ Omstandighede, geleenthede - redes 

• 	 Wat sal jy nooit koop of nooit weer koop nie? (redes, motiverings) 

~ Moontlike risikopersepsie. 

~ Vergelyk met tuisbereide ekwivalente? 

~ Word daar aan die veiligheid van geriefsvoedsels gedink wanneer gekoop word? 

~ Voedingswaarde? 
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• Hoe hou gebruik van geriefsvoedsels verband met: 

~ Gesinsvoorkeure ­ mans en kinders 

~ Huiswerker 

~ Vaardighede en belangstelling 

~ Hoe laat dit haar voel? (selfpersepsie, rolle) 

• Invul van projektiewe tegniek (kyk Bylaag B.) 

• Bedank 

~ Toesternming om verbatim aanhalings in tesis te maak (identiteit sal beskerm word). 

~ Versoek dat getranskribeerde weergawe van onderhoud geverifieer word, aangevul 

word waar nodig. 

~ Gee geskenkie en groet. 
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BYLAAG B: PROJEKTIEWE TEGNIEK 


Beste deelnemer 

Baie dankie vir u tyd en insette in my studie. Dit word opreg waardeer. 

Lees asseblief die opdrag deur en voltooi dit op die vorm. 

Skryf 'n advertensie vir televisie om geriefsvoedsel te adverteer onder 

die volgende opskrifte: 

• 	 Die teikengroep waarop die advertensie gemik is, ter wille van 

die regte tydgleuf en die toon van die advertensie. 

• 	 'n Beskrywing van die produk wat in die advertensie 

voorgestel gaan word. 

• 	 Die idee of storielyn wat u wil oordra, met ander woorde die 

idee wat die produk moet verkoop. 

Teikengroep 

" 

8eskrywing van produk 

Idee of storielyn wat produk moet verkoop 
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