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Chapter 6

Concept

6.1 Overview

The current chapter is a summation of the three
main concepts considered and explored in se-
quence. The aim is to clarify some of the design de-
cisions made in the final design by illustrating the
lessons learnt from each concept exploration. Each
concept is briefly illustrated in terms of

Concept
Location & deployment
Most important qualities / criteria

Lessons learnt
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differentiate functions by different shapes
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The original two concepts had been fairly well de-
veloped before the decision was made to incor-
porate the acacia theme from the Gautrain system
identity. The basic box shape from the first concepts
was then developed in tandem with the new tree
concept. The shape was also retained because of its
robustness, ease of manufacturing, lowering costs
and possibility for standardisation. The design de-
velopment is contained in the next chapter.

6.2 Branding
A good brand should instantly sum up

*  whoyouare

*  what you do, and

*  why it matters.

(Branding open lecture: 2009:[sp])

The concept of the refresh*brand is illustrated in
the mood board at right. These images are not to
be confused with the types of foodstuffs and prod-
ucts to be sold at the station. Rather, they depict the
idea behind the concept of 7e:/7es/* being that of
mental and bodily refreshment. The images evoke
the emotional response to the intervention on a hu-
man interaction and experiential scale.

The colour green is extensively used, conjuring
images of freshness, new life, nature and the fresh
smell of a new-mown lawn.

The other citrus colours connote similar images of
freshness and cleanliness, the smell of fresh citrus
and bright, sunny, welcoming colours.

The water is included as a reminder of bodily re-
freshment and sustenance, being necessary for the
human physiological processes.

Coffee is included as reminder of both physical and
indirectly mental stimulation.

The bright splash of raspberry colour introduces a
strong contrast with the yellow and green colours.
Contrast is a time-honoured way to heighten user /
viewer arousal and mental stimulation, aiding in the
user's engagement with a design.
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