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“Even in this upside-down world, 

our patrons, students, and employees 

still need library services. 

Those who haven’t historically used 

libraries also need us, 

as much as or more than ever.”
(Dempsey 2020)



Back to basics 
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1. Link your social media goals to your library’s goals

Your social media 

goals should reflect 

the mission and 

vision of your 

library. You should 

have a clear plan 

for your platforms.  
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2. Adhere to your institution’s policies

Be mindful that any 

activity on social 

media platforms has 

an impact on the 

image of the 

University.
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3. Define your available channels of communication
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4. Add links to your website

http://www.library.up.ac.za/

Make sure your 

fans know where to 

find you!

http://www.library.up.ac.za/
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5. Know and understand your target audience
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6. Identify staff members who can assist you

Nikki Haw

#TBT

#Special Collections

Lidia Swart

#MondayMotivations
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6. Identify staff members who can assist you - continued

Elaine Marais

Graphic design student
Kegan Gaspar

InstaNovels

Jordan Stier

Social Media Assistant
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7. Content: create a list of what your users should know
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8. Use relevant hashtags

Think about the 

hashtags you want 

to use as they can 

attract new 

followers and make 

it easier for people 

to find you.
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9. Put thought into your captions

Put the most 

important words first. 

Involve your users 

by asking questions. 

Use emojis! 



16

10. Create a consistent and powerful brand

Maintain a 

consistent brand 

personality and look. 

Your posts should be 

easily recognizable, 

and have a 

consistent look and 

feel.
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11. Use high quality images and content

Your images are 

critically important –

you want users to 

see more. I take 

professional 

photographs of my 

staff members and 

libraries every year. 
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Useful freely usable high quality image sites

 https://pixabay.com/

 https://www.stockvault.net/free-photos/books/

 https://www.reshot.com/

 https://gratisography.com/

 https://unsplash.com/w.freepik.com/

 http://imcreator.com/free

 https://blog.hootsuite.com/20-free-stock-photo-sites-social-media-images/

https://pixabay.com/
https://www.stockvault.net/free-photos/books/
https://www.reshot.com/
https://www.freepik.com/
https://www.freepik.com/
http://imcreator.com/free
https://blog.hootsuite.com/20-free-stock-photo-sites-social-media-images/
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12. Footing the bill 
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13. Identify free or low-cost design tools 

Canva is a graphic 

design platform that 

we use to create 

social media graphic 

templates: 
https://www.canva.com/

https://www.canva.com/
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14. Identify free or low-cost software tools for scheduling 

Show your posts to 

more people and 

get more 

engagement. A 

boost can typically 

cost you R350, run 

for 7 days, reach

4, 078 people. 

We use Hootsuite

to schedule posts in 

advance. It makes  

our lives easier: 
https://hootsuite.com/

Facebook’s 

Business suite also 

looks promising.

https://hootsuite.com/
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15. Collaborate with partners in the industry

We ran a 

competition in 

collaboration with 

Elsevier, and have 

regular meetings 

with Wiley.
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16. Newsjacking
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17. Post consistently 
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18. Post at the right time
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19. Create a tribe of passionate followers or fans

We are being 

followed by our VC. 
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20. Tag relevant users

We tag our writers, 

collaborators, staff 

members in our 

posts. How 

wonderful when 

they pick up on 

this and reshare

our content. 
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21. Respond to fans and pin your best comments/top posts 

Right click if you 

like a comment 

and pin it to the 

top. Respond by 

commenting or 

liking the 

engagement on 

your posts. 
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22. Review, measure and learn from your insights

Reviewing your 

Insights data on a 

regular basis can 

help you identify 

areas where you 

can adjust your 

strategy to help 

you get more 

followers. 



New strategies during 

the pandemic
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“As we emerge into the post-pandemic 

world, we should not go back to doing 

things the way we were doing them 

before the crisis. That includes the way 

we do marketing and promotions.”
(Hursh 2021)
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1. Keep that urgent notification template ready!

Always be ready for 

that urgent 

notification on social 

media – especially 

now during the 

pandemic! 
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2. Try different kind of posts and content

I hosted virtual dog 

therapy sessions 

and streamed them 

live for the first time 

via Zoom. 
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2. Try different kind of posts and content - continued

 Possible content for your library (Walker-Ford 2021)

 Blog posts

 eBooks

 Case studies or testimonials

 Behind-the-Scenes content

 Tips

 Quotes

 Explain how to do things

 Events

 Infographics

 (Holiday) greetings
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3. Ask questions to engage your audience

Engage with your 

audience and ask 

them interesting 

questions on a 

regular basis to 

encourage 

interaction. 
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3. Ask your audience what they would like to see continued
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4. Run competitions

We have run two 

competitions with 

our partner Protea

Bookshop offering 

prizes. Ask people 

to LIKE and Follow 

you. 
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5. Be inclusive in your content

UP is committed to 

an inclusive, 

affirming and 

transformed 

institutional culture. 

We don’t  

discriminate against 

anyone on any basis. 
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6. Boosting posts 

Show your posts to 

more people and 

get more 

engagement. A 

boost can typically 

cost you R350, run 

for 7 days, reach

4, 078 people. 



40

7. Embed your posts in your newsletter/emails 

Another easy way 

to showcase your 

social media 

content and drive 

traffic to your 

profiles is to embed 

your posts in your 

newsletter/emails. 

https://www.up.ac.za/department-of-library-services/news/post_2972257-

social-media-insights-january-to-april-2021

https://www.up.ac.za/department-of-library-services/news/post_2972257-social-media-insights-january-to-april-2021
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8. Embrace Instagram and Facebook Stories

If you want more 

followers, you need to 

use Instagram and 

Facebook Stories.

InstaNovels are short 

stories published on 

the Instagram story 

feature accompanied 

by modern illustrations. 
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9. Experiment now!

Now is the time to 

experiment with 

your library 

marketing. Try to 

cut through the 

noise. Embrace 

something new and 

different!
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https://youtu.be/yGdkb-vz_cw

https://youtu.be/yGdkb-vz_cw
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10. Plan for the future: keep on checking trends



After action, comes 

satisfaction
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“Unless academic librarians are 

open to collaboration and 

embrace a renewed agenda, 

there is the danger that post-

COVID-19 they could be 

rendered invisible.” 
(Martzoukou 2021)
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If you’d like to contact me, 

you’re welcome: 

Elsabe.Olivier@up.ac.za

mailto:Elsabe.Olivier@up.ac.za

