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To be the father of a nation is a great honour, 

but to be the father of a family is a greater joy 
 

Nelson Mandela (cited in Hosking, 2004:7) 
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SUMMARY 

  
EXPLORING THE USE OF TELEVISION FOR GUIDANCE 

TO EXPECTANT FATHERS 
by 

Chiara Dominique Hinckley 
 
  SUPERVISOR  : MRS R FERREIRA 
  CO-SUPERVISOR  : PROF  J G MAREE 
  DEPARTMENT  : EDUCATIONAL PSYCHOLOGY 
  DEGREE   : MEd (EDUCATIONAL PSYCHOLOGY) 
 

The purpose of this study was to explore and describe the use of television for 

providing guidance to expectant fathers by determining whether or not the medium 

of television can be implemented to offer parent guidance to expectant fathers 

during the transition into fatherhood.  Focus was therefore placed on gaining an 

understanding of the specific type of information required by expectant fathers, in 

conjunction with their perceptions of the most suitable form of media to provide such 

guidance. The study was conducted in terms of an INTERPRETIVIST-positivist 

paradigm and followed a mixed methods approach.  A combination of a survey 

design and case study research design was employed.  Both quantitative and 

qualitative data collection strategies were implemented during the two phases.  

Firstly, a telephone survey (questionnaire) was conducted with 65 participants.  

Secondly, four individual (face-to-face) interviews were conducted with expectant 

fathers, to obtain in-depth information. In addition, data was collected by means of 

field notes and a reflective journal. Based on the findings of the study, it is 

concluded that expectant fathers have a clear need for information to help prepare 

them for their role as a father and require more knowledge regarding the topic of 

fatherhood and pregnancy.  According to the findings expectant fathers also wish to 

receive guidance in order for them to develop certain basic childcare skills needed 

to fulfil their role and regard television to be the most suitable medium for providing 

them with the guidance they require.   Fathers feel that television may assist them 

by providing the information they require, thereby directly addressing their needs. 
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