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APPENDIX 1: 
Chronological overview of changes in the SABC television channels 

 

 
 
 

 
SABC 1 

 
SABC2 

 
SABC3 

 
SABC Africa 

 
 

 
This was the second 
South African television 
channel. On 1 January 
1982 the new channel 
TV2/3 was launched 

together, with TV2 
broadcasting in the Nguni 
languages and TV3 in the 
Sesotho languages 
(Mersham 1998:212). In 
1984 TV4 was launched 

as additional 
entertainment service 
with mostly English 
programmes (Mersham 
1998:212). On 30 March 
1985 TV2/3 split into two 
separate channels 
(Orgeret 2004:150). 

 
The first South African 
television channel, TV1, 

was officially inaugurated 
on 5 January 1976. The 

channel started with 37 
hours of programmes per 
week broadcasting in 
English and Afrikaans 
(Wigston 2004:12). It 
continued to broadcast in 
English and Afrikaans in 
the 1980s, and the 
expansion of TV2/TV3 
thus positioned TV1 as 
the dominant channel 
(Alexander & Heugh 
2001:20). 
 

 
This channel did not exist 
until the 1990s. 
 

 

 

 

 
This channel did not 
exist until the 1990s. 
 

 

  
In January 1992 the 

existing TV2, TV3 and 
TV4 channels merged 
into a singular 
multicultural channel 
called CCV-TV 
(Contemporary 
Community Values 
Television) (Mersham 
1998:213). 
____________________ 
On 4 February 1996 

CCV-TV was relaunched 
as SABC1, and was 
branded with the slogan 
Simunye, We Are One 
(Teer-Tomaselli 
2001:131). SABC1 with 
the largest signal 
distribution broadcasts in 
the Nguni family of 
languages (isiXhosa, 
isiZulu, isiNdebele and 
isiSwati) interspersed 
with English (Teer-
Tomaselli 2001:118). 
 

 
 

 

 
This channel was known 
as TV1 from the 1970s to 
the early 1990s and 
continued to broadcast in 
both Afrikaans and 
English. 
____________________ 
On 4 February 1996 TV1 

relaunched as SABC2 
and was popularised with 
the catch-phrase Come 
Alive With Us (Wigston 
1999:33). SABC2 has a 
strong signal distribution 
in the northern part of the 
country and broadcasts 
in the Sesotho family of 
languages (Sesotho, 
Setswana and Sepedi), 
Xitsonga, TshiVenda and 
Afrikaans (Wigston 
1999:33). 

 

 

 
This channel was 
launched as the TSS 
(Top Sport Surplus) 
channel in 1990, carrying 

sports programmes that 
could not be 
accommodated by the 
TV1 schedule (Mersham 
1998:212). On 11 
February 1994 the TSS 

channel was 
discontinued and 
replaced by NNTV 
(National Network 
Television), an alternative 
channel providing a 
platform for free speech 
and democratic, non-
racist standards 
(Mersham 1998:212-
213). 
____________________ 
On 4 February 1996 

NNTV was relaunched as 
SABC3, an all-English 
channel catering for a 
more upwardly mobile 
audience, and branded 
as Quality Shows (Teer-
Tomaselli 2001:131). The 
channel had the smallest 
signal footprint covering 
predominantly urban 
areas (Teer-Tomaselli 
2001:118). 

 
The SABC launched 
two pay-television 
channels on 16 
November 1998. SABC 

Africa offered 24 hours 
of news and 
information, while 
Africa-to-Africa was an 
entertainment channel 
(Wigston 2004:34). 
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SABC 1 

 
SABC2 

 
SABC3 

 
SABC Africa 

 
 

 
Following the 
corporatisation of the 
SABC during 2002-2003, 
the new brand positioning 
campaign of SABC1 was 
launched on 18 August 
2003 (De Jager 2003:1). 

With a new logo and 
consumer pay-off line, Ya 
Mampela, this campaign 
is aimed at a youthful 
market and broadcasts in 
the same languages than 
it did in the 1990s 
(Orgeret 2004:156). 

 

 

____________________ 

On 4 April 2007 SABC1 

unveiled the revitalisation 
of its brand identity, 
repositioning itself with 
the colloquialism Mzansi 
fo sho. 
 

 
 

 
 

 

 
The new brand 
positioning of SABC2 
was launched on 18 
November 2002 with a 

new slogan Feel at 
Home (Mediatoolbox 
2002). 

 
________________ 

During 2006 SABC2 

slightly changed the 
channel idents to 
accommodate the 
channel’s 10 year 
celebrations. 

 
 

 
 
In 2007 SABC2 slightly 

changed the idents 
again, although 
predominantly, the visual 
identity and the slogan 
remained the same as 
the one launched in 
2002. In 2007 the SABC2 
continues to broadcast in 
the same languages as it 
did in 1996. 
 
 
 

 

 
The SABC re-branded its 
television channels in line 
with new strategies 
following the 
corporatisation of the 
SABC in 2002 to 2003. 

The SABC3 re-branding 
included a new slogan 
proclaiming that the 
channel is Much Better. 

________________ 

During 2005 the channel 

changed its look with a 
new platinum logo, 
website and idents. 

________________ 

On 26 July 2007 the 

SABC3 was re-launched 
with the tagline Stay with 
3. The new brand identity 
includes a new logo, 
website and new channel 
idents in a more informal 
style. SABC3 continues 
to broadcast in English. 
From April 2009 the 
channel additionally 
broadcast some 
Afrikaans programmes. 

 

 

 
SABC Africa was 
relaunched on 1 April 
2003. The Africa-to-Africa 

channel was terminated 
at the end of March when 
it was merged with SABC 
Africa into a channel with 
a new look, broadcasting 
news and entertainment 
programmes. 

 

 

 

___________________ 
 
SABC Africa was 
discontinued on 1 August 
2008 (Mochiko 2008). 
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APPENDIX 2:  
Visual overview of changes in the SABC television channel brand identities 

 

 

 
SABC1 Brand Identity 2003-2007 

 

 

 
SABC1 Brand Identity 2007-2009 

 

 

 

The Ya Mampela 
brand identity was 
launched on 18 August 
2003. This brand 
identity follows after 
the Simunye identity 
created in 1996. The 
channel is aimed at a 
youthful market and 
broadcasts in isiXhosa, 
isiZulu, isiNdebele and 
isiSwati interspersed 
with English (Teer-
Tomaselli 2001:118). 

On 4 April 2007 
SABC1 unveiled the 
revitalization of its 
brand identity, 
repositioning itself 
with the colloquialism 
Mzansi fo sho. 
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SABC2 Brand identity 2002-2006 

 

 
SABC2 Brand identity 2006 

 

  
SABC2 Brand identity 2007-2009 

The Feel at Home brand 
positioning campaign of SABC2 
was launched on 18 November 
2002 (Mediatoolbox 2002). This 
new brand identity replaced its 
predecessor, the Come Alive with 
Us brand identity. The channel 
broadcasts in Sesotho, 
Setswana, Sepedi, Xitsonga, 
Tshivenda and Afrikaans 
(Wigston 1993:33). 

During 2006 SABC2 changed 
the on-air look of the channel to 
accommodate the specials for 
the channel’s 10 year 
celebrations. The basic 
elements such as the logo, 
slogan (Feel at home) and 
colours remained the same.  

The on-air look of SABC2 
changed again in 2007, and 
during 2007-2009 the channel 
revamped the brand identity. 
The SABC2 logo and the Feel at 
home slogan remained the 
same. The colours of the idents 
were adjusted to create daytime 
and night time idents depicting 
South African landscapes. This 
was part of the repositioning 
campaign of the channel as the 
“Station for the Nation” in May 
2008.  
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SABC3 Brand identity 2002-2005 
 

 
SABC3 Brand identity 2005-2007 

 

 
SABC3 Brand identity 2007-2009 

The SABC3 Much Better 
brand identity was the 
result of the rebranding of 
the three SABC channels 
during 2002 and 2003. This 
brand identity replaced the 
Quality Shows identity 

created in 1996. 

During 2005 the channel 
changed its look with a new 
platinum logo, website and 
idents. The channel was not 
allowed to use the Much 
Better slogan during this 
period, so the channel had no 
pay-off line during this time. 

 

On 26 July 2007 SABC3 
was re-launched with the 
new tagline Stay with 
SABC3. The new brand 
identity includes a new 
logo, website and new 
channel idents in a more 
informal style. SABC3 
continues to broadcast in 
English. 
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APPENDIX 3:  
The attitude segments according to the SABC’s audience segmentation model.  

(Introducing ... 2008:8-13).  
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