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SUMMARY 


Perceptions of certain career women regarding the choice, purchase and use of 

convenience foods 

by 

Martha Kok 

Promotor: Mrs AT Viljoen 

Co-promotor: Prof Dr P Botha 

Departement of Consumer Science 

University of Pretoria 

M Consumer Science: Food Management 

The purpose of the study was to understand and describe career women's perceptions of 

convenience foods. A cognitive theoretical approach and a grounded theory approach 

(qualititative methodology) were followed . It is often assumed that although career women 

have money, they have time and role constraints, which should make them a target market 

for convenience food . Convenience food refers to any dish, ingredient or flavoring 

substance, fully or partially prepared by the food industry. Perceptions are formed as a result 

of the interpretation of sensory stimuli (taste, smell, texture, vision and hearing) of 

convenience food and storage thereof in the memory schemata. Perceptions of consumers 

therefore serve as frame of reference for the choice, purchase and use of convenience foods 

and can be of value to the food industry. 

Eight career women who met the criteria for inclusion, e.g . a professional career and 

workweek of at least 40 hours/week, were chosen as participants. Participants included two 

age categories, single or married, as well as with or without children, in order to maximize 

and minimize the differences between cases. Basic individual interviewing and a projective 

technique were used to gather qualitative data. Cash slips, field notes and observations in 

the supermarket were used as additional sources of data and for triangulation purposes. 

Data analysis processes included open, axial and selective coding. 

The most salient patterns in the findings for the participants are: 
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• 	 A wide variety of convenience foods, fully and partially prepared, are used by the 

participants. 

• 	 Positive and negative perceptions of the attributes used for evaluation of convenience 

foods are price, taste, convenience, appearance, health and quality. Taste and price 

seem to be the most salient factors leading to choice, purchase and use of convenience 

foods. Attributes seem to be interrelated and influence one another. 

• 	 Risk perception seems to result from negative perceptions of taste and price and may 

lead to avoidance of convenience food products. Some participants had risk perception 

regarding the microbiologic safety of certain fully prepared convenience foods. 

• 	 Situations also guide the use of different convenience foods, specifically during the week 

when time pressures are greater than during weekends. Only certain types of 

convenience foods were regarded fit for guests. 

• 	 Career and mother statusses guide the choice of convenience foods. 

• 	 It seems that there are differences between the two age categories regarding the choice, 

purchase and use of convenience foods. The single career woman seems to be a target 

group. 

• 	 Participants who live in homes and employ full time domestic aids, have assistance with 

food preparation, whereas those living in townhouses take domestic chores upon 

themselves, therefore they rely more on Convenience foods. 

• 	 Socio-cultural factors and the supermarket itself, also seem to guide perceptions 

regarding convenience foods. 

The main contribution of the study lies in the systematic import of the concept 'convenience 

food ' through clarifying the concept and ind icating it's scope. A multi-disciplinary approach 

between food scientists, marketers and consumer scientists in researching convenience 

foods , is suggested. 

Key words: 

Convenience food, perception , risk perception, product attributes, situations, internal factors, 

external factors. 
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