CHAPTER 5

PRESENTATION OF RESULTS: CASE STUDY

5.1 Introduction

This chapter describes the results of a case study of WWW information provision to a
group of textile entrepreneurs in Botswana. The case study revolved around the
practical application of Internet use in a developing country. The group that constituted
the research population belonged the Gaborone chapter of the Botswana Textile and
Small Business Association (BOTSBOA). This chapter follows logically from the
observations contained in the previous chapter, and was informed by some of the

constraining factors that the researcher described there.

This chapter describes the summative evaluation of a prototype web site created to
meet the information needs of the predominantly female, first-time WWW users who
were also textile entrepreneurs. The research utilised an interdisciplinary approach to
meeting the users’ needs — needs which were determined in on the basis of information

science theory and fulfilled by means of the educational design processes that the

researcher employed.
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The researcher presented her results in the following two ways:

(1)  Inthe first instance, an analysis of responses to questions users were
asked in the questionnaire that was used as part of the means to
evaluate the web site.

(2)  Inthe second instance, the researcher used some of those
information science criteria for information evaluation that Bontjies
and Cronje (2000) recommend, namely acurrency, authority, and
relevance.

In the next chapter, researcher will try to establish how well respondents answered the

research questions and how this affected the evaluation.

5.2 Evaluation of the site by using a questionnaire

5.2.1 Knowledge of computers

Respondent entrepreneurs were asked to select those statements that best described

their knowledge of computing. The table below indicates their responses.

Table 343 Knowledge of computers

Use of computers True False

I have never used a computer 60% (6) 40% (4)

I have basic knowledge of 40% (4) 60% (6)
computers

I use computers often in my work 100% (10)
I have never used an ATM 40% (4) 80% (6)
machine
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Iuse it for e-mail 100% (10)
Tuse it for WWW 100% (10)
I use it for word processing 20% (2) 60% (4)
This is the first time [ am using 100% (10)

WWW

It should be noted that this was the first time that respondents used the WWW. Sixty
per cent had never used a computer, although 80% had used an ATM machine. Their
ability to use their particular programme would be hindered by this lack of skill and

experience in manipulating software and certain computer hardware features.

The results show that their computer skills were elementary. Sixty per cent of the
sample had never used a computer before. One hundred percent of the respondents do
not use a computer in their work. None had ever used e-mail. A limited number, 40%,

had used a computer for word processing, while 60% had never used one at all.

5.2.3 Using electronic business information sources

Before the respondents could answer whether they had ever used a computer
programme to access information on business, one of them asked what electronic
business information was. They could only all respond after they had received the
explanation that this referred to information from computers that would enable them to

carry on their business more efficiently and effectively.

In response, 100% of the respondents indicated that they had never used a computer

programme to access business information before. This tallies with the response to
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52.1 where those who had used a computer indicated that they had-only used it for
word processing. The closest some of the respondents had come to using a computer
for business transaction was using an automated teller machine (ATM) to draw money

from their bank accounts.

3.2.4First impressions

When they were asked what their first impressions of the web site were, all of the
respondents (100% ) felt that it took too long to load. The time of day at which the
exercise was done (14:00) may have influenced this response as the Intemet usually

operates more slowly around this time.

All of the respondents (100%) felt the site was attractive and that it caught their

attention.

The first page of the site that they would have seen is presented in Figure 7 below.

139



Figure 7 Opening page of the web site

Welcome to the home page of the Small
Scale Textile Industry sector of the Small
and medium Sized Enterprises (SMMESs).
The purpose of this site is to provide current
information for textile sector entrepreneurs.
The site is based on the expressed needs of
the textile sector entrepreneurs.

' A business information source for textile
SMMEs in _Botswana

SR Pt

5.2.5Index page
When questioned about how they responded to the index page (which also gives users
directions as to where they might go), 100% of the respondents felt that the index

page gave sufficient information.
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The researcher noted that the respondents also intently watched the site as it loaded.
They became excited as they saw photographs of their colleagues appear on screen.
They liked the bright coloured drapery that decorated the site and the pictures of their
colleagues at a trade fair. Respondents pointed at the photographs in amusement as
they recognised their colleagues. This connection helped them to feel at ease in the
context of an otherwise new experience. It is important to note that none of the
entrepreneurs felt frightened or scared of the technology. Their attitude could better be

described as curious and expectant.

5.2.6 Ease of use

When they were questioned about how easy it was to use the site, 100% of respondents
indicated that it was easy to move around the site. Such an answer was more or less
predictable since the researcher had built in an ongoing “tutorial” that explained each
of the items in the index page and why it was there. In addition to this, every page a

drop down menu with buttons representing each page.
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