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Background

Communication skills are very important in companion animal and food Aim of this study was to figure out what veterinarians in the industry
animal practice (Shaw, Adams et al. 2004). In Germany nearly 68 % of think about communication skills. Above all, the focus was on the
the graduates are working as a veterinarian in private practice. More expectations of new colleagues In the Industrial sector. Moreover
than 31 % of German vets are working In other fields, whereas almost predicted challenges in communication skills in the future should be
16 % working In industry. So far, limited information is available about evaluated.

communications skills in veterinary industry.

Semi-structured Structured content
Interviews analysis

(=%) (Mayring, 2010)

Comparison with

learning outcomes
catalogues
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Results
Several required communication skills overlap with the / \

learning outcome catalogues

« Communicate with patient owner in an adequate way
« Communication via telephone

» Leadership skills

Aspects which should be improved by graduates

4

 Presentation skills

* Imparting information

* Basic knowledge in economics

~

/“On the other hand, we also
have very different
conversation partners [...]
so with marketing agencies
SO advertising agencies

Conclusion and future goals

In the future more qualitative research will be necessary to derive
more concrete learning outcomes. Moreover, the integration of
specific learning and communication skills for veterinary industry into somehow work together”
the curriculum could also prepare the students for better accomplish- (Industry 2)

ments in the formation of private practices. /
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