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The hope is that this project will succeed in its intention to serve as an alternative approach to retail design in 
the context of Pretoria and more specifically Silverton.  The believe is that the theoretical premise produced 
valuable guidance towards how to approach retail spaces differently.  The project produced a space of commerce 
that not only serve as a place of consumption, but a place for people and community.  The product of this 
dissertation is the response to the theoretical arguments that aimed to produce a retail space that is inclusive, 

well integrated into its context and reflects the authenticity of the community it serve. 

As consumption remains a vital part of our contemporary society, retail space will remain to play a significant 
role in shaping our urban environments.  The hope is that this dissertation will serve as a catalyst for further 
development and research in retail space design in the urban context of Pretoria to recreate the typical shopping 

mall typology as open minded civic space.   
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Figure 9.1 Interior perspective view (Author)
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Figure 9.2 South eastern perspective view (Author)
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Figure 9.3 Interior Perspective (Author)
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Figure 9.4 North Eastern perspective view (Author)
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Figure 9.5 Section A-A NTS (Author)
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Figure 9.6 Section B-B NTS (Author)
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Figure 9.7 Redefining Retail (Author)
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Figure 9.8 Detail A (Author)
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Figure 9.9 Detailing (Author)
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Figure 9.10 Detailing (Author)
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Figure 9.11 Final Model (Author)
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Figure 9.12 Final Model (Author)
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Figure 9.13 Final Presentation (Author)
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Figure 9.14 Final Presentation (Author)
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