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CONCLUSION

This dissertation investigated the design of  a branded skincare servicescape for Margaret Roberts, 
influenced by nature as a model and mentor through the application of  Biomimicry and Biophilic design 
theories. 

In following the Biomimicry design principles, the design intervention was able to implement nature’s 
resource efficient and zero-waste strategies towards creating a model for sustainable retail design. The 
potential environmental impact of  the design solution was analysed using the Green Star Interior rating 
tool, which resulted in a ‘6 Star World Leadership’ rating.  This rating was achieved as a result of  the 
implementation of  Biomimicry and Biophilic principles.

Furthermore, Biophilic design theories paved the way for creating a retail experience that mimics the 
atmospheric qualities in nature. Creating a desired ‘atmosphere’ proved to be challenging since it is an 
intangible quality within a space and consequently very difficult to express. The application of  Biophilic 
Patterns in the design intervention therefore guided the approach towards successful expression of  the 
experiential qualities. 

Through the implementation of  Biomimicry and Biophilia, the design of  Margaret Roberts’ new 
proposed brand identity was able to evolve and develop into a contemporary product that sets itself  
apart from other competitors in the market through its sustainable and experiential characteristics.

As a whole, this dissertation contributed towards building a body of  knowledge centred around nature-
inspired design tools, including Biomimicry and Biophilia. Through research and design, this dissertation 
proved that both Biomimicry and Biophilia serve great value in the discipline of  interior design, and 
offers a vast array of  solutions to contemporary design problems. 
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