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AYIGYA WORKS! MAIN GOAL: ANALYSIS ON TRADE IN AYIGYA

- . . = — IDENTIFYING THE INFORMAL ECONOMIC ACTIVITIES IN AYIGYA
The project aims to improve the living condi- Improve the living conditions of the people of Ayigya. ety tracing
hon§ of the peop.le of Aylgya by improving the STRATEGY:
trading and services environment in Ayigya.

Encourage trading and services to flourish in Ayigya using
The focus is on the people of Ayigya of whom the power of design.
75% is self-employed. - Sl ahirvet b
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Small interventions, bottom up, low tech, low cost,
upgradability, owner participation - ro Enterprises.
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THE STREETVENDER
HOMEBASE
The street vender home base s a
simple construction made out of +
sandcrete blocks and metal lo-
cker doors. The lockers provided
the streetvenders with the pos- S‘S‘R'Wm"
sibility to store their good during MARKET
the night. Q_
The street vender homebase can + &
be used to rest in the shade or to /
display goods to trade. It provides ' Sy
the street venders with a place to cmasNﬁi_/
THE CENTRE OF THE PLATFORM IS FORMED BY A affiliate with and the possibility E4ThOTRO
TREE WCHRECVIOES SIADI/AND ResTile to connect with other street ven-
THE INTERIOR OF THE PLATFORM IS SHAPED AS AN ders and the street vender asso- ACCESS ROADS
AENAFOREOMERUAL MEETINGS ciations. Potential customer groups are connected by improving the roads and remo-

WHEN OPENEND, THE SANDCRETE EDGES OF THE
PLATFORM TRANSFORM FROM STORAGE TO
TRADEBOOTS

ving existing infrastructural barriers. The centre point is the existing central
market. These connection roads have a high potential for the development
of trade alongside them.

NIM (New Improved Market shop)

the hairdresser NIM the small shop NIM
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The New Improved Market shop is an affordable shop that
is developed with and finished by the owner. The founda-
tion of the NIM is a new side-walk, which prevents erosion
@ il and provides Ayigya with basic infrastructure.

2 £ From the analyzed needs of the self-employed and the

m’ ' m» analysis on the existing building materials in Ayigya diffe-
L rent shop typologies are designed. These typologies only

consist of basic elements which form the pilars of the
NIM. The rest of the NIM can be finished by the owner using
whatever material. This makes the NIM very affordable
and easy accessible for the people of Ayigya. The typolo-
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QP « gies are designed to be easily expanded and upgraded.
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