Addendum

Appendix D: Innovation Models

This appendix contains examples of Innovation Models as proposed by Twiss, 'S

Utterback,'” Tidd et al,'® Marquis,'® Katz,?® Thamhain?' and Wheelwright®
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Figure D.1: Innovation Model, Source: Twiss'®
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Addendum

The Process of Technological Innovation within the Firm
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Figure D.2: The Process of Technological Innovation within the Firm, Source:
Utterback'”
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Addendum

Routines Underlying the Management of Innovation
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Collect and filter business strategy R&D activity product development this
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Figure D.3: Innovation Model, Source: Tidd et al’®
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Figure D.4: Innovation Model, Source: Marquis'®
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Figure D.5: Innovation Model, Source: Katz?°
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Figure D.6: Innovation Model,

Source: Thamhain®'
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Figure D.7: Project Funnel, So

urce: Wheelwright and Clark®
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