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UITTREKSEL
'N MEDEDINGENDHEIDSANALISE VAN DIE SUID AFRIKAANSE
BLOMBEDRYF Deur: Ignatius Martinus van Rooyen

Graad: M.Comm
Departement: Departement Landbou Ekonomie, Voorligting en Landelike Ontwikkeling

Studie Leier: Prof. JF Kirsten

Vanuit 'n internasionale mededingendheidsperspektief is die Suid Afrikaanse blombedryf
marginaal. Wanneer die vraag-kant van die Suid Afrikaanse blombedryf met die van 24 ander
lande vergelyk word vertoon Suid Afrika die heel swakste. Suid Afrika se jaarlikse
blomverbruik is sowat R3.,04 per kapita wat in skerp kontras staan met Switserland wat
R385,00 per kapita verbruik, die hoogste ter wéreld. Die Suid Afrikaanse blombedryf
presteer ook nie na wense met betrekking tot die benutting van geleenthede om internasionaal
te bemark nie. In vergelyking met 20 van die wéreld se grootste blom uitvoerlande is Suid
Afrika die 17% (voorheen 15%) grootste uitvoerder in die wéreld. Suid Afrika kan kers op
steek by lande soos Israel. Chilli en Zimbabwe wat onderskeidelik die 1%, 5% en 6% grootste

uitvoerlande is.

Aangesien daar 'n groot vraag na Suid Afrikaanse blomme in internasionale markte ondervind
word, kan die bogenoemde statistieke nie in isolasie beskou word nie. Redes vir die vraag na
Suid Afrikaanse blomme sluit onder andere die unieke biologiese diversiteit van Suid Afrika
se inheemse blommeryk en ook die seisoensverskil tussen Suid Afrika en die uitvoermarkte
wat hoofsaaklik in die Noordelike-halfrond gesetel is in. As die Suid Afrikaanse blombedryf

dus meer mededingend kan wees kan waardevolle buitelandse valuta ingeoes word.

Die mededingendheid van Kenya en Zimbabwe op internationale vlak bewys dat Afrika lande
wel die potensiaal en vermoé het om te kompeteer in die Europese mark. Suid Afrika se
mededingendheid in terme van ander uitvoerlande in Afrika kan as volg opgesom word: Suid
Afrika het die voordeel van die mees gevorderde ekonomiese en fisiese infrastruktuur, die
grootste en mees gesofistikeerde plaaslike blomindustrie en 'n goed ontwikkelde plaaslike

mark met 'n groeikoers van ongeveer 19% per jaar. Die Suid Afrikaanse produsente
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staar egter talle nadele in die gesig, soos hoé invoer tariewe in die Europese Unie, minder
gunstige klimaat, hoér arbeidskoste, arbeidsonrus en die feit dat produsente oor 'n groot
geografiese area versprei is wat organisasie en kollektiewe bedinging bemoeilik, 'n relatiewe

groot plaaslike mark strem ook die druk op produsente om internasionale markte te ontgin.

Om sy volle potensiaal te bereik moet die Suid Afrikaanse blombedryf rekenskap hou met
globaliseering en internasionale markte wat al hoe meer toeganklik raak. Suid Afrikaanse
blomprodusente kan gevolglik sterker mededingendheid van internasionale produsente in die
gesig staar. Die Australiese blombedryf is 'n voorbeeld van 'n nuwe en dinamiese mededinger
waarmee Suid-Afrika moet rekenskap hou. Mededinging, veral ten opsigte van die
bemarking van unieke inheemse blomme na teikenmarkte in Europa en Japan is besig om te
verhoog. Die belangrikheid van die verhouding tussen hierdie twee lande word weerspieél in
die feit dat Australié een van Suid-Afrika se vinnigste groeiende uitvoermarkte is en dat Suid-

Afrika, Australié se tweede grootste invoerder van blomme is.

Die mededingendheid van die Suid Afrikaanse blombedryf verlang aandag met betrekking tot
beleidsaspekte en fokus om sy lewensvatbaarheid te bevorder. Beleidmakers sal moet fokus
op die gelykmaking van die speelveld, veral met betrekking tot subsidies en voordelige
handelsooreenkomste wat dikwels Suid Afrika se mededingers bevoordeel, veral Sub-Sahara
Afrikalande. Op industrievlak behoort op die skepping van "tyd-, plek- en vormnut" gefokus
te word sodat produsente die verlangde kwaliteit en kwantiteit op die regte tyd en plek

produseer en bemark.
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ABSTRACT

A COMPETITIVENESS ANALYSIS OF THE SOUTH AFRICAN
FLORICULTURE INDUSTRY by Ignatius Marthinus van Rooyen

Degree: M.Com

Department: Department of Agricultural Economics, Extension and Rural Development

Study leader: Prof. JF Kirsten

From an international perspective the South African flower industry is marginal. When
comparing South Africa’s domestic demand to that of 24 countries, South Africa is ranked last
with an annual per capita consumption of approximately R3,04 per capita. In contrast
Switzerland is ranked number 1 with a per capita consumption of R385.00. In terms of cut
flower exports, South Africa is also performing marginally. Out of 20 countries, South Africa
performed at number 17. Countries such as Israel - number 1; Chilli - number 5; Zimbabwe -
number 6; Equador - number 8 and New Zealand - number 9 outperformed South Africa by

far.

The high demand for South African flowers experienced in many international markets
provide a sound basis for expanding international trade. Important reasons for this high
demand are among others, the production season differential between South Africa and
markets in the Northern Hemisphere and South Africa’s unique floricultural bio-diversity.
The competitiveness of Kenya and Zimbabwe in the international arena is also an indication
that African countries have the ability and potential to compete in Europe. Compared to it's
African competitors South Africa have a more advanced economic and physical
infrastructure, the largest and most developed domestic flower industry and a highly
developed domestic market with a growth rate of approximately 19% per annum OVer the past
5 years. However, the South African grower face numerous disadvantages such as high
import tariffs in to the European Union, less favourable climatic conditions for flower
production, higher labour costs, labour unrest, difficulty organising growers scattered over
such a large geographic area, a lack of motivation to export and a good local market, but one

with low standards that does not prepare growers to compete overseas.
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Two major forces will have to be dealt with to fulfil the South African flower industry’s full
potential. These are related to the increasing globalisation and opening up of markets in the
international trade. South African flower producers therefore expect to face increasing
competition from producers elsewhere in the world. An example of a force that the South
African flower industry have to contend with is the Australian flower industry. The
Australian flower industry has made substantial progress in recent years. Competition
especially with respect to the marketing of unique indigenous flowers to similar target
markets in Europe and Japan are intensifying between these two countries. Australia is also
one of South Africa's fastest growing export markets and South Africa has grown to the
second largest importer of flowers to Australia which is a further implication of the

significance of the relationship between South Africa and Australia.

The competitiveness of the South African flower industry should thus receive attention from
policy and industry level to promote the viability in the industry. Policies should focus on
leveling playing fields, especially in view of the subsidisation and preference trade
agreements which often favour competitors, especially countries in Sub-Sahara Africa.
Policies should also facilitate the promotion of technology to enable South African producers
to compete cost effectively in international markets. At industry level the challenge should
focus on the creation of "time, place and form" utility to provide markets with the required

product at the required time and place.
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