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APPENDIX

This appendix shows the budget of the Reach Out and Give PSA created for Tuks Rag
as a Vuka Awards entry. A breakdown of costs is indicated.

Vuka Awards AA 041 | |
17/5 IN AA 041 -3545 (ASN: 82020) R 700.00
30/7 IN AA 041 -3545 R 1,400.00
R 2,100.00

Reconciliation: 30/7/99

9/6 Cheque # 781496 R 100.00
21/5 Duplication of video material DIV R 10.00
9/6 Video | DIV R 14.90
19/5 Miscellaneous DIV R 7.00
515 Miscellaneous DIV R 5.90
5/5 Miscellaneous DIV R 4.95
24/5 Miscellaneous DIV R 3.75
11/6 Internet usage DIV R7.10
11/6 Telephone costs DIV R 15.00
18/6 Petrol Travel R 20.00
R 88.60
Payment into AA041-3545 R 11.40
Diverse R 88.60
Production costs R 1,428.88
24/8 Music composition R 402.21
R 1,919.69
Balance: R 180.31
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