
 

 

108 

REFERENCES 

Adger, NW (2001). ‘Social capital and climatic change’, Tyndall Centre Working Paper Number 
8. University of East Anglia, Norwich. 

Akerlof, G A (1970). ‘The Market for Lemons: Uncertainty and the Market Mechanisms’, 
Quarterly Journal of Economics, August 1970, pp. 488-500. 

Akerlof, G A and Krantan, R E (2005). ‘Identity and the economics of organizations’, Journal of 
Economic Perspectives, vol. 19, no. 1, pp. 9-32. 

 
Akweshie, ST (2007). Implementation of NEPAD’s Component on Sustainable Industrial  

Development (Africa Productive Capacity Initiative). Paper presented at the sub-regional 
Conference on Improving Industrial Performance and Promoting Employment in the Southern 
African Development Community (SADC). Gaborone, Botswana. 

Anderson, A R and Jack, S L (2002). ‘The articulation of social capital in entrepreneurial 
networks: A glue or lubricant?’ Entrepreneurship & Regional Development, vol. 14, no. 3, 
pp. 193-210. 

Arrow, K (2000). ‘Observations on Social Capital’, in P Dasgupta and I Serageldin (eds.) Social 
Capital: A Multifaceted Perspective. Washington, DC: The World Bank, pp. 3-5. 

Baliamoune-Lutz, M (2005). ‘Institutions, social capital and economic development in Africa: An 
empirical study’, Working Paper No. 18/2005, International Centre for Economic Research. 

Balkenhol, B and Klock, E C (undated). ‘Private Equity and Capitalisation of SMMEs in South 
Africa: Quo Vadis?’ Prepared by Ebony Consulting International for the International 
Labour Organisation, Geneva. 

Bandiera, O, Barankay, O and Rasul, I (2008) Team Incentives: Evidence from Field  
        Experiment. Department of Economics, London School of Economics and Political Science,  
         Houghton Street London  

Barr, A (2000). ‘Social capital and technical information flows in the Ghanaian manufacturing 
sector’, Oxford Economic Papers, no. 52 (2000). 

Barrett, C B, Reardon, T and Webb, P (2004). ‘Non-farm income diversification and household 
livelihood strategies in rural Africa: Concepts, dynamics and policy implications’, Food 
Policy, vol. 26, no. 4, pp. 315-331. 

Basu, A and Goswami, A (1999). ‘South Asian entrepreneurship in Great Britain: Factors 
influencing growth’, International Journal of Entrepreneurial Behaviour and Research, 
vol. 5, no. 5, pp. 251-275. 

Begley T M and Tan W L (2001). ‘The socio-cultural environment for entrepreneurship: A 
comparison between East Asia and Anglo Saxon’, Journal of International Business 
Studies, vol. 32, no. 3, pp. 537-553. 

Bell, R, Harper A and Mandivenga, D (2002). ‘Can commercial banks do microfinance? Lessons 
from the Commercial Bank of Zimbabwe and the Co-operative Bank of Kenya’, Small 
Enterprise Development Journal, vol.13, no. 4. 

 
 
 



 

 

109 

Bellemare, C and Kroger, S (2003). ‘On representative trust’, Discussion Paper 2003-4, Tilburg 
University. 

Bezemer, D J, Dulleck, U and Frijters, P (2004). Social capital, creative destruction and 
economic growth. Department of Economics, Imperial College, University of London. 

Bibow, J, Lewis, P and Runde, J (2005). ‘Uncertainty, conventional behaviour and economic 
sociology’, American Journal of Economics and Sociology, vol. 64, no. 2, pp. 507-532. 

Boden, R J  and Nucci, A R ( 2000). ‘On the survival prospects of men’s and women’s new 
business ventures’, Journal of Business Venturing, vol. 15, no. 4, pp. 347-362 

Bollingtoft, A and Ulhoi, J P (2005). ‘The networked business incubator – Leveraging 
entrepreneurial agency?’ Journal of Business Venturing, vol. 20, issue 2, pp. 265-290. 

Bolnick, B (2004) Effectiveness and Economic Impact of Tax Incentives in the Southern  
Africa Development Community (SADC) Region, report by Nathan-MSI Group to the SADC 
Tax  Subcommittee. Gabarone, Botswana: SADC. 

Bourdieu, P (1977). Outline of a theory of practice. Cambridge: Cambridge University Press. 

Bourdieu, P (1990). The logic of practice. Stanford: Cambridge and Stanford University Press. 

Burt, R S (1992). Structural holes. Cambridge, MA: Harvard University Press. 

Carter, M R and Castillo, M (2002). ‘Impacts of altruism, trust and reciprocity: An experimental 
approach to social capital’, Staff Paper number 448, Department of Agricultural and 
Applied Economics, University of Wisconsin-Madison. 

Casson, M (ed.) (2005). The concise encyclopaedia of economics. 
www.econlib.org/library/Enc/Entrepreneurship.html. 

Changanti, R and Green, P G (2004). ‘Levels of resources for ethnic entrepreneurs’, International 
Research in Business Disciplines, vol. 4, pp.59-75. 

Chen, A (2005). ‘Entrepreneurship: What does it really mean?’ Retrieved November 20, 2005, 
from Pretoria University Library Academic Information Services. 
www.firstquartermain.com. 

Chia, R. (undated). ‘Philosophy of Science and Organizational Theory and Strategy’, Posted on 
www.orgtheory.net 

Chiffoleau Y, Dreyfus F, Stofer R and Touzard J (2006). ‘Networks, innovation and performance: 
Evidence from a cluster of wine cooperatives (Languedoc, South of France)’, in K 
Karantininis and J Nelson (eds.), Vertical Markets and Cooperative Hierarchies, Springer 
Printers, pp. 37-61. 

Chimanimani District Strategic Plan Documents’ (2000 and 2001). Unpublished reports. 

Christiensen, M and Knudsen, T (2004). ‘Entrepreneurial fallibility and the evolution of new 
opportunities’, Paper presented at the DRUID Conference, Elsinore. 

Cohen, D and Prusak, L (2001). In good company: How social capital makes organizations work. 
Boston, MA: Harvard Business School Press. 

 
 
 

http://www.firstquartermain.com/�


 

 

110 

Coleman, J (1988). ‘Social Capital in the creation of human capital’, American Journal of 
Sociology, vol. 94 Supplement 94, pp. s95-s120. 

Coleman, J (1990). Foundations of social theory. Cambridge, MA: Harvard University Press. 

Dasgupta, P (2005). ‘The Economics of social capital’, The Economic Record, vol. 81, 
Supplement 1, pp. s2-s22 (1). 

Dasgupta, P and Serageldin, I (2000). Social capital: a multifaceted perspective. Washington, 
DC: The World Bank. 

Davidsson, P and Honig, B (2003). ‘The role of social and human capital among nascent 
entrepreneurs’, Journal of Business Venturing, vol. 18, pp. 301-331. 

Davis, J R and Bezemer, D J (2003). ‘Key emerging and conceptual issues in the development of 
the rural non-farm economy in developing countries and transitional economies’, Natural 
Resources Institute, University of Groningen. 

de Klerk, G J and Havenga, J J G (unpublished report). ‘SME networks and clusters and their 
impact on economic growth: An exploratory overview of Africa’, Faculty of Economic and 
Management Sciences, University of Potchefstroom. 

Devey R, Skinner, C and Valodia, I (2006). ‘Second best? Trends and linkages in the informal 
economy in South Africa’, Development Policy Research Unit Working Paper 66/102. 
University of KwaZulu-Natal. 

Duke C, Osborne, M and Wilson, B (2005). Rebalancing the social and economic learning, 
partnership and place. National Institute of Adult Continuing Education, University of 
Stirling. 

Durlauf, S N and Fafchamps, M (2004). ‘Social Capital. The Centre for the Study of African 
Economies’, Working Paper series no. 214, The Berkeley Economic Press. 

Elsner, W (2005). ‘Real world economics today: The new complexity, coordination and policy’, 
Review of Social Economy, vol. 63, no. 1, pp.19-53. 

Fafchamps, M, Pender, J and Robinson, E (1995). ‘Enterprise Finance in Zimbabwe’ Regional 
Programme on Enterprise Development, Africa Technical Department, The World Bank. 

Fafchamps, M (1997). ‘Trade credit in Zimbabwean manufacturing’, World Development, vol. 25 
no. 5, pp. 795-815. 

Fafchamps, M (2001). ‘Networks, communities and markets in sub-Saharan Africa: Implications 
for firm growth and investment’, Journal of African Economies, vol. 10 AERC Supplement 
2, pp. 109-142. 

Fafchamps, M (2004). Market institutions in sub-Saharan Africa: Theory and evidence. London: 
MIT Press. 

Feder, G and Slade, R (1984). ‘The acquisition of information and the adoption of new 
technology’, American Journal of Agricultural Economics, vol. 66, pp. 312-320. 

Field, J (2003). Social capital. London: Routledge. 

 
 
 



 

 

111 

Fine, B (2001). Social capital versus social theory: political economy and social science at the 
turn of the millennium. London: Routledge. 

Foss, K and Foss, N (1999). ‘Entrepreneurship, margins and contract theory’, Presented at the 
Austrian Economics and the Theory of the Firm Conference, August 16-17, 1999. 
Copenhagen. 

Frederking, L C (2002). ‘Is there an endogenous relationship between culture and economic 
development?’ Journal of Economic Behaviour & Organization, vol. 48, pp. 105-126. 

Fredrick, H H and Henry, E (2004). ‘Innovation and Entrepreneurship amongst Pakeha and Maori 
in New Zealand’, International Research in the Business Disciplines, vol. 4, pp. 115-140. 

Fukuyama, F (1995). Trust: The social virtues and the creator of prosperity, London: Hamish 
Hamilton. 

Fukuyama, F (1999). The great disruption: Human nature and the reconstitution of social order. 
London: Profile Books. 

Fukuyama, F (2000). ‘Social capital and civil society’, Presented at the Second Generation 
Reforms Conference. International Monetary Fund Headquarters, Washington, DC. 

Fukuyama, F (2001). ‘Social capital and development: The coming agenda’, SAIS Review, vol. 
22, no. 1, pp. 23-37. 

Giuliani, E (2005). ‘The Structure of cluster Knowledge Networks: Uneven and Selective, not 
Pervasive and Collective’, Danish Research Unit for Industrial Dynamics Working Paper, 
no. 5-11. 

Granovetter, M (1973). ‘The strength of weak ties’, American Journal of Sociology, vol. 78, pp. 
1360-1380. 

Granovetter, M (1985). ‘Economic action and social structure. The problem of embeddedness’, 
American Journal of Sociology, vol. l91, no. 3, pp. 481-510. 

Granovetter, M (2005). ‘The Impact of Social Structure on Economic Outcomes’, Journal of 
Economic Perspectives, vol. 19, no. 1, pp. 3-50. 

Green, P G and Changanti, R (2004) ‘Levels of resources for ethnic entrepreneurs’, in C Stiles 
and C Galbraith (eds.) Ethnic Entrepreneurship: Structure and Process, Amsterdam: 
Elsevier Science, pp. 59-76. 

Green, E J and Soo-Nam Oh (1991). ‘Contracts, Constraints and Consumption’, Review of 
Economic Studies, vol. 58, pp. 883-899. 

Grootaert, C (1999). ‘Social capital and household welfare and poverty in Indonesia’, Working 
Paper no. 6, The World Bank, Washington, DC. 

Haddad, L and Maluccio, J (2002). ‘Social capital and household welfare in South Africa: 
Pathways of influence’, Centre for the Study of Africa Economies, 9-10 April 2000. 

Haggblade, S, Hazell, P and Brown, J (1989). ‘Farm-non-farm linkages in rural sub-Saharan 
Africa’, World Development, vol. 17, no. 8, pp. 1173-1201. 

 
 
 



 

 

112 

Henrich, J, Boyd, R, Bowles, S, Camerer, C, Fehr, E and Gintis, H (2004). Foundations of human 
sociality: Economic experiments and ethnographic evidence from fifteen small-scale 
societies. New York: Oxford University Press. 

Heywood, J S, Siebert, W S and Wei, X (2005). ‘High performance workplaces and family 
friendly practices: Promises made and promises kept’ Discussion Paper no. 1812, The 
Institute for the Study of Labour, Bonn. 

Hite, J M and Hesterly, W S (2001). ‘The evolution of firm networks: From emergence to early 
growth of the firm’, Strategic Management Journal, vol. 22, pp. 275-286. 

Isham, J (1998). ‘The effects of social capital on technology adoption: Evidence from rural 
Tanzania’, Mimeograph, Department of Economics, University of Maryland, College Park. 

Jack, S L (2005). ‘The role, use and activation of strong and weak network ties: A qualitative 
analysis’, Journal of Management Studies, vol. 42. 

Johannisson, B, Ramirez-Pasillas, M and Karlsson, G (2002). ‘The institutional embeddedness of 
local inter-firm networks: A leverage for business creation’, Entrepreneurship and 
Regional Development Journal, vol. 14, pp. 297-315. 

Johnson, N, Suarez, R and Lundy, M (2002). ‘The importance of social capital in Colombian 
rural agro-enterprises’, CAPRI Working Paper no. 26. Washington, DC: IFPRI. 

Johnson, R A and Wichern, D W (2002). Applied multivariate statistical analysis. New York: 
Prentice-Hall. 

Kapoor, K, Mugwara, D and Chidavaenzi, I (1997). ‘Empowering small entrepreneurs in 
Zimbabwe’, World Bank Discussion Paper no. 379, Washington, DC: The World Bank. 

Katungi, E (2006). ‘Social capital and technology adoption: The case of banana production 
technology in Uganda’, PhD Thesis, Department of Agricultural Economics, Extension and 
Rural Development, University of Pretoria. 

Katungi, E, Machethe, C and Smale, M (2007). ‘Determinants of social capital formation in rural 
Uganda: Implications for group-based agricultural extension approaches’, African Journal 
of Agricultural and Resource Economics, vol.1, no. 2 (September). 

Katungi, E, Ermeades, S and Smale, M (2008) ‘Gender, social capital and information exchange 
in rural Uganda’, Journal of International Development, vol. 20. no. 1. 

Kletzer, K M (1984). ‘Asymmetries of Information and LDC Borrowing with Sovereign Risk’, 
Economic Journal, vol. 94, pp. 287-307. 

Kosfeld, M and von Siemens, F (2006). ‘Competition, cooperation, and corporate culture’, Paper 
prepared for the Priority Programme on Foundations of Human Social Behaviour: Altruism 
versus Egoism Research, University of Zurich. 

Krishna, A and Shrader, E (1999). ‘Social capital assessment tool’, Conference on Social Capital 
and Poverty Reduction. The World Bank, 22-24 June 1999. 

 
 
 



 

 

113 

Kristiansen, S (2004). ‘Social networks and business success: The role of subcultures in an 
African context’, The American Journal of Economics and Sociology, vol. 63, no. 5, pp. 
1149-1171. 

Kristiansen, S and Ryan, A (2002). ‘Enacting their business environments: Asian entrepreneurs in 
East Africa’, African Asian Studies, vol. 1, no. 3, pp. 165-187. Also at www.brill.nl 

Lanjouw, P and Feder, G (2001). ‘Rural non-farm activities: From experience towards strategy’, 
World Bank Rural Development Family, Washington, DC: World Bank. 

Lawson, T (1993). ‘Keynes and conventions’, Review of Social Economy, vol. 51. 

Liedholm, C, McPherson, M and Chuta, E (1994). ‘Small Enterprise Employment Growth in 
Rural Africa’ American Journal of Agricultural Economics, vol. 76, pp. 1177-1182. 

Ligthelm, A A (2005). ‘Informal retailing through home-based micro-enterprises: The role of 
spaza shops’, Development Southern Africa, vol. 22, no. 2, pp. 199-214. 

Lin, N (2000). ‘Building a network theory of social capital’, Connections, vol. 22, no.1, pp. 28-
51. 

Lubeck, P and Eischen, K (1999). ‘Silicon islands and Silicon valleys: Information networks and 
regional strategies in an era of globalisation’, Working Paper no. WPTC-99-10. Center for 
Global, International and Regional Studies, University of California, Santa Cruz. 

Makgoba, M W (1999). African Renaissance: The New Struggle. Cape Town: Mafube and 
Tafelberg. 

Makhura, M T (2001). ‘Overcoming transaction costs barriers to market participation of 
smallholder farmers in the Northern Province of South Africa’, PhD Thesis, Department of 
Agricultural Economics, Extension and Rural Development, University of Pretoria. 

Maluccio, J L, Haddad, L and May, J (2000). ‘Social capital and household welfare in South 
Africa 1993-1998’, Journal of Development Studies. 

Mantzavinos, C, North, D C and Shariq, S (2003). ‘Learning, institutions and economic 
performance’, Perspectives on Politics, vol. 2, no. 1, pp. 75-84. 

Masaaki, I (1986) Kaizeni: The key to Japan’s competitive success. Tokyo: McGraw-Hill. 

Masuku, M B (2003). ‘The role of contractual relationships in the performance of supply chains. 
A case of the Sugar Industry in Swaziland’, PhD Thesis, Department of Agricultural 
Economics, Extension and Rural Development, University of Pretoria. 

Mbeki, T (2002). Africa: Define Yourself. Cape Town: Tafelberg and Mafube. 

McDade, B E and Spring, A (2005). ‘The new generation of African entrepreneurs: Networking 
to change the climate for business and private-sector led development’, Entrepreneurship 
and Regional Development, vol. 17, no.1, pp. 17-42. 

McPherson, M A (1996). ‘Growth of micro and small enterprises in Southern Africa’, Journal of 
Economic Development, vol. 48. pp. 253-277. 

 
 
 

http://www.brill.nl/�


 

 

114 

Mitchell, B (2003). ‘The Role of Networks among Entrepreneurs from different ethnic groups’, 
The Small Business Monitor, vol. 1, no.1, pp. 78-86. 

Mitchell, B C and Co, M J (2004). ‘Entrepreneurial Networks: Findings from a South African 
study’, South African Journal of Economic & Management Sciences, vol. 7, issue 4, pp. 
589-600. 

Mitchell, J C (1969). The Concept and Use of Social Networks. Manchester: University of 
Manchester Press. 

Moore, G (1990). ‘Structural determinants of men’s and women’s personal networks’, American 
Sociological Review, vol. 55, pp. 725-35 

Mouton, J B E (2001). The practice of social research. Oxford: University of Oxford Press. 

Narain, S R and Morse, J (2008). ‘Gender, Social Capital and the Development Discourse: A 
Critical Perspective’, eScholarship Repository, University of California, 
http://repository.cdlib.org/csw/thinkinggender/TG08-Morse-Ramnarain 

Ndlela, L T and du Toit, A (2001). ‘Establishing a knowledge management programme for 
competitive advantage in an enterprise’, International Journal of Information Management, 
vol. 21, no. 2, pp. 151-165. 

Nemarundwe, N and Kozanayi, W (undated). ‘The use of informal institutions and social 
networks to access and manage water resources in a semi-arid area in Zimbabwe’, Institute 
of Environmental Studies, University of Zimbabwe. 

Neills, J (2006). ‘What is Locus of Control’, http://wilderdom.com/psychology/loc 

Ngqangweni, S S (2000). ‘Promoting income and employment growth in the rural economy of 
the Eastern Cape through smallholder agriculture’, PhD Thesis, Department of Agricultural 
Economics, Extension and Rural Development, University of Pretoria. 

Nonaka, I, Toyama, R and Nagata, A (2000). ‘A firm as a knowledge-creating entity: A new 
perspective on the theory of the firm’, Industrial and Corporate Change, vol. 9, no. 1, pp. 
1-20. 

Norris, P and Inglehart, R, (2003) ‘Gendering Social Capital: Bowling in Women’s League’, 
Kennedy School of Government, Harvard University.
 www.norris.ksg.harvard.edu/people/pnoris 

North, D C (2000). ‘Institutions, transaction costs and productivity in the long run’, Working 
Paper, Washington University, Saint Louis. 

North, D C (1992). ‘The new institutional economics and development’, Working Paper, 
Washington University, St Louis. 

North, D C (1990). Institutions, Institutional Change and Economic Performance. Cambridge: 
Cambridge University Press. 

Nyangena, W, (2005). ‘The Effect of Social Capital on Technology Adoption: Empirical 
evidence from Kenya’, Working Paper, Department of Economics, Gothenburg University, 
Gothenburg, Sweden. 

 
 
 

http://repository.cdlib.org/csw/thinkinggender/TG08-Morse-Ramnarain�
http://wilderdom.com/psychology/loc�
http://www.norris.ksg.harvard.edu/people/pnoris�


 

 

115 

Obstfeld, D (2005). ‘Social networks, the tertius lungens and involvement in innovation’, 
Administrative Science Quarterly, vol. 50, pp. 100-130. 

Ouchi, W G (1982). Theory Z: How American Business can meet the Japanese Challenge. New 
York: Avon. 

Oxford Advanced Level Dictionary (1995). 5th Edition. Oxford: Oxford University Press. 

Padmaja, R and Bantilan C, (2007). ‘Empowerment through Technology: Gender Dimensions of 
Social Capital Build-up in Maharashtra, India’, CAPRI, International Crops Research 
Institute for the Semi-Arid Tropics. 

Padmaja, R, Bantilan, M S C, Parthasarathy D and Gandhi B V J, (2006). ‘Gender and Social 

Capital Mediated Technology Adoption’, ICRISAT and FAO Regional Office for Asia and 

the Pacific. 

Parker S C (2004) The Economics of Self Employment and Entrepreneurship.       

        Cambridge University Press United Kingdom. 

Pearson, R and Hungwe, P (1997). ‘UNDP Microfinance assessment report for Zimbabwe’, 
UNDP MicroStart Feasibility Mission. 

Perks, S (2004). ‘The entrepreneurial skills necessary for growth of micro entrepreneurs: An 
empirical study’, Proceedings of the International Conference on Entrepreneurship in 
Africa, Sustainable Globalization. Tswane University of Technology, Pretoria, November 
2004. 

Phan, P H (2004). ‘Entrepreneurship theory: possibilities and future directions’, Journal of 
Business Venturing, vol. 19, pp. 617-620. 

Piergiuseppe, M and Giuseppina, T (2005). ‘What makes small and medium enterprises 
competitive: An investigation into the Italian manufacturing sector’, Working Paper, 
Dipartimento di Scienze Economiche, Matematiche e Statistiche. Universita` degli Studi di 
Foggia. 

Pindyck R, S and D. L. Rubinfeld, D L (2005). Microeconomics. 5th ed. Zagreb: Mate. 

Poppo, L and Zenger, T (1998). ‘Testing alternative theories of the firm: transaction cost, 
knowledge-based and measurement explanations for make or buy decisions in information 
services’, Strategic Management Journal, vol. 10, pp. 853-877. 

Pun, K F, Chin, K S and Lau, H (2000). ‘A review of the Chinese cultural influences on Chinese 
enterprise management’, International Journal of Management Reviews, vol. 2, issue 4, pp. 
325-338. 

Putnam, R D (1993). Making democracy work: Civic traditions in modern Italy. Princeton, NJ: 
Princeton University Press. 

Putnam, R D (1995). ‘Economic growth and social capital in Italy’, Eastern Economic Journal, 
vol. 21, no. 3, pp. 295-307. 

 
 
 



 

 

116 

Rob, R and Zemsky, P (2002). ‘Social capital, corporate culture and incentive intensity’, RAND 
Journal of Economics, vol. 33, pp. 243-257. 

Rogerson, C M (2004). ‘Opportunities, obstacles and action steps for the development and 
strengthening of SMMEs in the Free State’, Premier’s Economic Advisory Council, 
Bloemfontein. 

Rotter, J B (1966). ‘Generalised expectancies for internal versus external control of 
reinforcement’, Psychological Monographs 80. 

Sabatini, F (2006). ‘An inquiry into the empirics of social capital and economic development’, 
PhD Thesis, Department of Public Economics, University of Rome. Retrieved from 
Sabatini’s website, October 2006. 

Sanchez, P, Rodriguez, M A and Ricart, J E (2005). ‘Social embeddedness in low income 
markets: Influential factors and positive outcomes’, Working Paper, Centre for Business in 
Society, University of Navarre. 

Sequeira, M J and Rasheed, A A (2004). ‘The role of social and human capital in the growth of 
immigrant business’, International Research in Business Disciplines, vol. 4, pp. 77-94. 

Shaw, E, Lam, W, Carter, S and Wilson F, (2006) ‘Theory, Practice and Policy: An Integrated 
View on Gender, Networks and Social Capital’, International Council for Small Business, 
5th World Conference, June 2006. 

Steiner, M (2004). ‘The role of clusters in knowledge creation and diffusion: An institutional 
perspective’, Paper presented at the 44th European Congress of the Regional Science 
Association, Porto, 25–29 August, 2004. 

Stiglitz, J E and Weiss, A (1981). ‘Credit Rationing in Markets with Imperfect Information’, 
American Economic Review, vol. 71, no. 3, pp. 394-410. 

Tata, J and Prasad, S (undated). ‘Social capital, collaborative exchange and microenterprise 
performance: The role of gender’, School of Business Administration, Loyola University, 
Chicago. 

Temple, J and Johnson, P A (1998). ‘Social capability and economic growth’, Quarterly Journal 
of Economics, vol. 113, no. 3, pp. 965-990. 

Thevenot, L (2002). ‘Conventions of coordination and the framing of uncertainty’ in Fallbrook, E 
(ed.) Inter-subjectivity in economics. London: Routledge, pp. 181–197. 

Tiepoh, M G N and Reimer, B (2004). ‘Social capital, information flows, and income creation in 
rural Canada: A cross-community analysis’, Journal of Socio-Economics, vol. 33, pp. 427-
448. 

Toyohiro, K and Stewart, C (2001). Trends in Japanese management. London: Palgrave. 

Udry, C R and Conley, T G (2004). ‘Social networks in Ghana’, Discussion Paper Number 888. 
Economic Growth Center, Yale University. 

United States of America International Development Initiative for Southern Africa (1998) 
Congressional Presentation www.usaid.gov/gov/pubs/cp98/afr/22-isa.htm 

 
 
 



 

 

117 

Warren, M R, Thompson, J P and Saegert, T (2001). ‘The role of social capital in combating 
poverty', in Social capital and poor communities, ed. T Saegert, J P Thompson, and M R 
Warren. New York: Russell Sage Foundation, pp. 1-28. 

Westlund, H, Forsberg, A and Höckertin, C (2002). ‘Social capital and local development in 
Swedish rural district’, 42nd Congress of the European Regional Science Association. 
Dortmund, Germany, 27th-31st August, 2002. 

Westgren, R and Zering K (1998). ‘Case study research methods for firms and market research’, 
Food and Agricultural Marketing Consortium Research Conference. Park City, Utah, 1-2 
August, 1998. 

Whiteley, P F (2000). ‘Economic growth and social capital’, Political Studies, vol. 48, pp. 443-
466. 

World Bank (2003). Doing Business in 2004: Understanding Regulations. Washington, DC: 
Oxford University Press. 

World Bank (1994). ‘Small Enterprise Finance under Liberalisation in Ghana’, Findings Africa 
Region. Number 26, November 1994. 

Wozniak, D G (1993). ‘Joint information acquisition and new technology adoption: Late versus 
early adoption’, Review of Economics and Statistics, vol. 75, no. 3, pp. 438-445. 

Yamagishi, T, Cook, K S and Watabe, M (1998). ‘Uncertainty, trust, and commitment formation 
in the United States and Japan’, American Journal of Sociology, vol. 104, no. 1, pp. 165-
194. 

Young, C. (1995). ‘Financing the micro scale enterprises: rural craft producers in Scotland 1840-
1914. The Business History Review, vol. 69 no. 3, pp. 398-421, Autumn 1995 

Zimbabwe Opportunities and Industrialisation Centre and Development Technology Centre. 
(2002). Report on Economic Framework for the Chimanimani District. 

Zhang, J, Zhang, L, Scott, R and Boucher, S (2006). ‘Self-employment with Chinese 
characteristics: The forgotten engine of rural China’s growth’, Contemporary Economic 
Policy, March 1, 2006. 

Zuwarimwe, J  (2007) Beyond the social capital rhetoric- an investigation of the use of social 
networks in the co-ordination of intra enterprise activities: a case study of small-scale rural 
non-farm enterprises in Zimbabwe. A chapter in Social Capital, Lifelong learning and 
Management of the Place. An international perspective by  Osborne, M, Sankey, K and 
Bruce W. Rutledge 2007. 

 Zuwarimwe, J and Kirsten, J (2007) Social networks and social learning among small-scale rural 
non-farm enterprises, A case study in Chimanimani District in Zimbabwe, Labour 
Management in Development, Journal vol. 8.   

Zuwarimwe, J and Kirsten, J (2010)  The role of social networks in the development of rural non-
farm enterprises in the Chimanimani District of Zimbabwe. Forthcoming in Agrekon.  
March 2010 issue. 

 
 
 



 

 

118 

Appendix 1 

BIOGRAPHICAL DATA INTERVIEW GUIDE 

1. Can you please tell me a bit about yourself before and after you started this enterprise? 

2. What can you say are some of the major highlights in your life during this period? 

3. What are some of the major events that happened to you, which you will always remember? 

4. Are there some people you always admired before you started your enterprise? If so tell me a 
bit about them. 

5. How did your past experience influence your decision to start the enterprise? 

6. What are some of the important events that led you to start your enterprise? 

7. How and why did you come to start this enterprise? 

8. In this area how are business or entrepreneurs seen and viewed by the general community? 

9. Do you believe that anyone can be an entrepreneur? 

10. What are some of the common beliefs about entrepreneurs and business people in this area? 

11. How do they affect the success of entrepreneurs and how do you deal with them personally? 

12. What are some of the common characteristics of entrepreneurs? 

13. Who are the best people to employ in business – family members, friends or anyone? 

14. Who were the most important people who helped you to start and expand your enterprise? 

15. Was there an entrepreneur in your family before? 

16. Why do most entrepreneurs fail to succeed in business? 

17. How do most entrepreneurs conceive their ideas – through training? or it is an inborn thing? 
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Appendix 2 

THE SOCIAL CAPITAL ASSESSMENT TOOL 
PART 1 

Type of business …………………………..  Respondent …………………………………….. 
Date of the interview ………………………….. 
1. a. In which year was this enterprise established?  

b. How long has it been operating?       Years 
c. What line of business is the enterprise in? 
    
d. Who established it then?  (1) Male……(2) Female……. (3) Family……. 
e. Who is the current owner?  (1) Male……(2) Female……. (3) Family……. 
f. What is the estimated value of the enterprise? 
  

2. What is the educational level of the owner? 
 

Years at school  
Primary education (7years)  
ZJC  (9 years)  
Ordinary Level (11 years)  
Advanced Level   
Advanced Level with a certificate  
Advanced Level and a diploma   
Degree and above   

 
3. How many workers were there when it was established and now? 

 
When you started Now  
  

 
4. What were the reasons for establishing the enterprise? 

1 
 2 
 3 
 4 
 5 
 6 
 
5a. What were the sources of ideas to establish your enterprise? 

1 
 2 
 3 
 4 
 5 
 6 
 
5b. Location of the sources of ideas – Inside or outside the district? 
 
 
6a. List your major sources of your start-up capital and reasons for each option. 
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1 
 2 
 3 
 4 
 5 
 
6b. List your major sources of ideas to expand your enterprise. 

1 
 2 
 3 
 4 
 5 
 6 
 Location –Inside/outside the district 
 
6c. List your major sources of capital for expanding your enterprise? 

1 
 2 
 3 
 4 
 5 
 
6d. Where did this come from—within or outside the district? 
 
7a. How do you select people to employ? 
 1 
 2 
 3 
 4 
 
7b. Who are the best people to employ? 
 1  Relatives and friends 
 2  Anyone who qualifies  
 
7c. Why do you prefer to select employees from the above? 

1 
 2 
 3 
 4 
 5 
8. Other than financial rewards, what else do use you facilitate intra-enterprise cooperation at 

your enterprise? 
 1 
 2 
 3 
 4 
 5 
 6 
 7 
 8  

Reasons? 
9a. Do you sometimes sit down and plan the enterprise activities with the workers? 
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9b. If yes, how often do you plan with your workers at this enterprise? 
 
9c. What are the benefits of planning with workers? 
 1 
 2 
 3 
 4 
 5 
 6 
  
9d. Who will you leave in charge of the enterprise suppose you are going away for some time? 

Give reasons. 
 
9e. In the kind of business you are in, are there other entrepreneurs? 
 
9f. What makes one to be more successful in this line of business? Explain. 
      1 
 2 
 3 
 4 

5 

Yes             No  
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PART 2 

A.  Groups and Networks  

10. I’d like to start by asking you about the groups or organisations, networks, associations to 
which you belong.  These could be formally organised groups or just groups of people who 
get together regularly to do an activity or talk about things.  As I read the following list of 
groups, please tell me if you belong to such a group.  If yes, tell me if you are in this group, 
and whether you participate actively in the group’s decision making. 

 

Type of organisation or 
group 

Name of organisation or group and its origin  
In this district or outside  

A. Credit group or 
cooperative 

 
 
 
 
 

B. Production related 
group 

 
 
 
 
 

C. Traders or Business 
Association 

 
 
 
 
 

D. Professional Association 
  

 
 
 
 
 

E. Religious or spiritual 
group  

 

F.  Social association  

G. Community-based 
NGO/Government 
initiated group 

 

H.  Others  

  

  

 

11. Compared to five years ago, do you participate in more or fewer groups/associations? 
 1 More 
 2 Same number 
 3 Fewer 
 

 
 
 



 

 

123 

12. Of all the groups/associations to which you belong, which are the most important to your 
enterprise? 

  
13. How many times in the past 12 months did you participate in this group/association’s 

activities, e.g. by attending meetings or doing group/association’s work? 
 
14. How does one become a member of this group/association? 
 1 Born into the group 
 2 Required to join 
 3 Invited 
 4 Voluntary choice 
 5 Other (specify) ……………………………………………………… 
 
15. How much money or goods have you contributed to this group/association in the past 12 

months? 
 
16. How many days of work have you given to this group/association in the past 12 months? 
 
17. What is the main benefit from joining this group/association? 
 1 Improves my enterprise’s operations 
 2 Important in times of emergency/in future 
 3 Benefits the community 
 4 Enjoyment/Recreation 
 5 Spiritual, social status, self-esteem 
 6 Other (specify) ……………………………………………………… 
18. Does the group/association help your enterprise get access to any of the following services? 

 

 1 Yes  2 No 
A. Business training   
B. Recruitment of workers  
C. New products  
D. Credit or Savings  
E. Business technology  
F. Marketing information  
G. Other (specify)  

 

19. Thinking about the members of this group/association, are most of them from the same… 

 1 Yes  2 No 
A. Neighbourhood/Village  
B. Family or Kin group  
C. Religion  
D. Gender  
E. Age  
F.    Other  

Give reasons. 
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20. Do members mostly have the same… 
 

 1 Yes  2 No 
A. Occupation  
B. Educational background or level  
 
21. In the past five years has membership in the group/association declined, remained the same, 

or increased? 
 1 Declined 
 2 Remained the same 
 3 Increased 
 
22. Do you work or interact with other entrepreneurs with similar goals in the 

village/neighbourhood? 
 1 No 
 2 Yes, occasionally 
 3 Yes, frequently 
 What are the benefits? 
23. Do you work or interact with other entrepreneurs with similar goals outside the 

village/neighbourhood? 
 1 No 
 2 Yes, occasionally 
 3 Yes, frequently 
 What are the benefits? 
 
24. Do you work or interact with other entrepreneurs with different goals in the 

village/neighbourhood? 
 1 No 
 2 Yes, occasionally 
 3 Yes, frequently 
 What are the benefits? 
 
25. Do you work or interact with other entrepreneurs with different goals outside the 

village/neighbourhood? 
 1 No 
 2 Yes, occasionally 
 3 Yes, frequently 
 What are the benefits? 
 
26. What is your most important source of expertise or advice? 
 1 From within the membership 
 2 From other sources within the community 
 3 From sources outside the community 
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B. Trust and Solidarity 
 
27. Generally speaking, would you say that most people can be trusted, or that you can’t be too 

careful in dealing with people? 
 1. People can be trusted 
 2. You can’t be too careful 
 
28. In general, do you agree or disagree with the following statements? 
 

 1 Agree strongly 
2 Agree somewhat 
3 Neither agree or disagree 
4 Disagree somewhat 
5 Disagree strongly 

A. Most people in this village/neighbourhood are 
willing to help if you need it. 

 

B. In this village/neighbourhood, one has to be 
alert or someone is likely to take advantage of 
you. 

 

C. Information and Communication 
 
29. What are your main sources of information about entrepreneurship? 
 1. Relatives, friends and neighbours 
 2. Community bulletin board 
 3. Local market 
 4. Community or local newspaper 
 5. National newspaper 
 6. Radio 
 7. Television 
 8. Groups or associations 
 9. Business or work associates 
 10. Political associates 
 11. Community leaders 
 12. An agent of the government 
 13. NGOs 
 14. Internet 
 
30. How many times in the past 12 months did you participate in group/associational activities, 

e.g. by attending meetings or doing group work? 
 
31a. In each of the above associations and organisations to which you are a member, do you trust 

members?  
Yes      No 
 

31b.  Are you active in decision-making process of the organisations? 
Yes                   No 
 

32. How does one become a member of this group? 
1  
2  
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3  
4  
5   
 

33. How many days of work did your enterprise give to this group in the past 12 months? 
 
34. What are the main benefits of joining this group? 
 1  
 2  
 3  
 4  
 5  
 6   
 
35. Thinking about the members of the groups, are most of them from the same… 
 1 Yes   2     No 
 

A. District  
B. Gender  
C. Age  
 
36. Do members mostly have the same… 
 1 Yes   2     No 
 

Occupation  
Educational background or level  
37. Does this enterprise interact with other similar entrepreneurs in the district? 
 1 No 
 2 Yes, occasionally 
 3 Yes, frequently 
 
38. Does this enterprise interact with other with similar entrepreneurs outside the district? 
 1 No 
 2 Yes, occasionally 
 3 Yes, frequently 
 
39. Does this enterprise work or interact with other entrepreneurs in the district? 
 1 No 
 2 Yes, occasionally 
 3 Yes, frequently 
 
40. Does this enterprise work or interact with other with different entrepreneurs outside the 

district? 
 1 No 
 2 Yes, occasionally 
 3 Yes, frequently 
 
41.  What are the most important sources of expertise or advice for this enterprise? 
 1  
 2  
 3 
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 4    
 
42. Generally speaking, would you say that most people can be trusted, or that you cannot be  too 

careful in dealing with people? Explain. 
 
43.  How many contacts do you have with the following?  

a) Other entrepreneurs in general = 
b) Entrepreneurs in similar business = 
c) Entrepreneurs in different line of business = 
d) Entrepreneurs outside the district = 
e) Bankers = 
f) Civil servants = 
 

44.   What are the benefits of such contacts? 
 1 
 2 
 3 
 4 
 
Part 3 (Used to capture data that was not captured by the previous tool) 
Social Networks and Information Flows 

1. Type of enterprise …………………………  Name of respondent …………………… 

 Date of the interview ……………………… 

2. Membership of associations 

Type 

No. of 
meetings 

per 
month 

Trust 
members 

yes=1 
no=0 

Hours 
spent 
per 

month 

Decision- 
making 

active/not 
active 
yes=1 
no=0 

Membership 
homogeneous 

=1 
heterogeneous 

=0 

Origin of 
members 

inside 
district=1 
outside=0 

Religious        
Financial       
Production       
Social       
Professional        
Government 
initiated 

      

  
3a. What is the estimated value of the enterprise ……………………… 
 
3b. What is the estimated annual income ……………………… 
 
3c. Number of years of experience in this business …. years of experience elsewhere .… 

4. Contacts maintained 

 Number 
Owner managers of other enterprises  
Entrepreneurs in same line of business  
Entrepreneurs in different line of business  
Entrepreneurs outside the district  
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Entrepreneurs with larger businesses  
Contacts with bank officials  
Contacts with civil servants  
Others   
  
  

 
5. Who are the best people to employ? friends, relatives, anyone who qualifies?  

Explain. 
 
6. How many workers are employed at your enterprise? Now ……? When you started ...…? 
 
7. List your main sources of information. 
 1 
 2 
 3 
 4 
 5 
8. What are the products and services offered by your enterprise? 
 

When you started Now  Removed products/services 
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