
 

 �  347  � 

nonymous 1998. Tips from a trend watcher. The Futurist. Jan/Feb 1998. Volume 32, 

nonymous 2001. Stakeholder engagement at TXU Europe. Strategic Communication 

 

L FEEDBACK GIVING VALUABLE FEEDBACK. The Legal Intelligencer. Dec 

002, Volume 227, Issue 107.  

haring and organisational learning: An analysis of 

mployee suggestions over time.  Academy of Management Journal. Briarcliff Manor: Aug 

J 2003.  The new business intelligence. KM World, Jan 2003, Volume 12,  

sue 1.  

w M 2000. Why knowledge management is here to stay. Industrial and Commercial 

raining. Volume 32, Number 5.  

 

Baines P, Egan J & Jefkins F 2004. Public Relations. Contemporary issues and techniques. 

Bitterworth-Heinemann: Jordan Hill, Oxford.  

insharing and 

rganisational Development. Personnel Review. Volume 23, Number 8.  

� REFERENCES �  
 

 

Akande A & Odewale F 1994.  One more time:  How to Stop Company Rumours.  Leadership 

& Organizational Development Journal. Volume 15, Issue 4.   

 

A

Issue 1.  

 

A

Management. Volume 5, Issue 2. February/March 2001.  

Anonymous 2002.  Basics of Feedback:  Firm Management EXCUSES OF SUPERVISORS 

INFORMA

2

 

Arthur JB & Airman-Smith L 2001. Gains

e

2001. Volume 44, Issue 4.  

 

Auditore P

Is

 

Bagsha

T

 

Band DC, Scanlan G & Tustin CM 1994. Beyond the Bottom Line: Ga

O

 

 

UUnniivveerrssiittyy  ooff  PPrreettoorriiaa  eettdd  ––  JJaaccoobbss,,  DD  CC    ((22000055))  



 

 �  348  � 

n: McGrawHill.  

Barnes S (Ed.) 2002. Knowledge Management Systems. Theory and Practice. Thomson 

Bellaver RF & Lusa JM (Ed.) 2002. Knowledge Management Strategy and Technology. 

tomer success. Transportation & Distribution. 

olume 38, Issue 3.  

aper. Volume 71, Issue 7.  

Bishop L & Beckett R 2000.  Corporate citizenship and the communicator. Strategic 

Communication Management. June/July 2000.  

 

room GM & Dozier DM 1990. Using Research in Public Relations. Applications to Program 

Burack EH & Mathys NJ 1989.  Environmental scanning improves strategic planning. 

ersonnel Administrator. April  
 

Ballé M 1994.  Managing with Systems Thinking:  Making dynamics work for you in business 

decision making. Londo

 

Barnes JG 1991. Research for Marketing Decision Making. McGraw-Hill Ryerson: Toronto. 

 

Learning: High Holborn, London. 

 

Artech House: Norwood.  

 

Bergin S 1997. Communication is the key to cus

V

 

Bhasin R 1997. Feedback: A key to relationships. Pulp & P

 

Birkner LR & Birkner RK 2001.  Communication feedback: Putting it all together. Occupational 

Hazards. Cleveland: Aug 2001. Volume 63, Issue 8: 9-12.  

 

 

Bromley DB 2001. Relationships between personal and corporate reputation. European 

Journal of Marketing. Volume 35, Number 3/4. 

Bronn PS & Bronn C 2003. A reflective stakeholder approach: Co-orientation as a basis for 

communication and learning. Journal of Communication Management. Volume 7, Number 4.  

 

B

Management. Prentice Hall: Englewood Cliffs, New Yersey.  

 

P

UUnniivveerrssiittyy  ooff  PPrreettoorriiaa  eettdd  ––  JJaaccoobbss,,  DD  CC    ((22000055))  



 

 �  349  � 

yrd M 1995. Creating a Learning Organisation by Accident.  In: Chawla S & Renesch J 

1996. Business & Society: Ethics and Stakeholder Management. South-Western 

ollege Publishing: Cincinnati, Ohio.   

.  

hurch AH & Waclawski J 1998. Designing and Using Organizational Surveys. Gower 

illiers B 2003. The Internet as a medium in the achievement of corporate communication 

and marketing goals – A descriptive study. Unpublished MCom dissertation:  University of 

Pretoria.  

 

larke T 2001. The knowledge economy.  Education +Training. Volume 43, Number 4/5 

ook P 1999.  I heard it through the grapevine: making knowledge management work by 

 Training, 

olume 31, Issue 3.   

Cooper DR & Emory GM 1994. Business Research Methods. Irwin: Chicago.  

unications. Vital Speeches of the Day. Sept 2003, 

olume 69, Issue 23.  
 

Büttner-Rohwer C (Ed.) 2003. The Best Companies to Work for in South Africa - 2004. 

Corporate Research Foundation Publishing: Cape Town. 

 

B

1994. Learning Organizations. Developing Cultures for Tomorrow’s Workplace. Productivity 

Press: Portland, Oregon.  

 

Carroll AB 

C

 

Carr DK and Johansson HJ 1995. Best Practices in Reengineering. McGraw-Hill:  New York

 

Charlton G 2000. Human Habits of Highly Effective Organisations. Van Schaik Publishers: 

Pretoria.  

 

C

Publishing Limited: Hampshire, England.  

 

C

C

2001.  

 

C

learning to share knowledge, skills and experience. Industrial and Commercial

V

 

 

Cummins LM 2003. Successful Comm

V

UUnniivveerrssiittyy  ooff  PPrreettoorriiaa  eettdd  ––  JJaaccoobbss,,  DD  CC    ((22000055))  



 

 �  350  � 

Cunningham I 1994. The Wisdom of Strategic Learning. The Self Managed Learning Solution. 

McGraw-Hill: London.  

ternational: New Jersey. 

akeholders in corporate accountability programmes:  A 

ross-sectoral analysis of UK and transnational experience. Business Ethics: A European 

Daft RL & Weick KE 1984.  Towards a model of organisations and interpretation systems. 

Academy of Management Review.  Volume 9, Number 2.   

Davenport TH & Prusak L 1998. Working Knowledge. How Organizations Manage What They 

Know.  Harvard Business School Press: Boston, Massachusetts.  

Davis C 2003. Knowledge Management – how good systems can produce bad results. AIIM – 

Doc Magazine. Silver Spring: Sept/Oct 2003. Volume 17, Issue 5.  

tions. Routledge: New Fetter Lane, London.  

 

 literatures. Journal of Communication Management. Volume2, 

umber 3.   

ite a reality check. Credit Union Magazine. Volume 69, 

Issue 12.  

 

Cutlip SM, Center AH & Broom GM 1984. Effective Public Relations. Prentice Hall 

International: New Jersey. 

 

Cutlip SM, Center AH & Broom GM 1994. Effective Public Relations. 7th edition. Prentice Hall 

In

 

Cummings JF 2001.  Engaging st

c

Review. Volume 10, Number 1, January 2001.  

 

 

 

 

Daymon C & Holloway I 2002. Qualitative Research Methods in Public Relations and 

Marketing Communica

De Bussy M & Ewing M 1997. The stakeholder concept and public relations: Tracking the 

parallel evolution of two

N

 

Dernovsek D 2003.  Give your Webs

 

 

UUnniivveerrssiittyy  ooff  PPrreettoorriiaa  eettdd  ––  JJaaccoobbss,,  DD  CC    ((22000055))  



 

 �  351  � 

tion. In: Chawla S & Renesch J 1994. 

earning Organizations. Developing Cultures for Tomorrow’s Workplace. Productivity Press: 

Dozier DM 1986.  The environmental scanning function of public relations practitioners and 

in Journalism and Mass Communication. 

orman.   

nager’s guide to excellence in public relations 

nd communication management. Lawrence Erlbaum Associates: Mahwah, New Yersey.   

 an executive 

seminar of the Graduate School of Management, University of Pretoria. Pretoria, 23-24 June 

andsdowne.  

.  

 

3).  

 

inch BJ 1997.  A new way to listen to the customer. Quality Progress. Volume 30, Issue 5.  

rporate Image. Harvard Business 

School Press: Boston, Massachusetts.  

Dilworth R 1995. The DNA of the Learning Organiza

L

Portland, Oregon.  

 

participation in management decision making.  Paper presented at the meeting of the Public 

Relations Division, Association for Education 

N

 

Dozier DM; Grunig JE & Grunig LA 1995. Ma

a

 

Dulek RE 2004.  Strategy and Strategic Messaging.  A paper presented during

2004.   

 

Du Plooy GM 2002. Communication Research. Techniques, Methods and Applications. Juta 

& Co: L

 

Edwards MR & Ewen AJ 1996. 360 Degrees Feedback. The Powerful New Model for 

Employee Assessment & Performance Improvement. American Management Association: 

New York

Esrock SL & Leichty GB 2000. Organization of corporate web pages: publics and functions. 

Public Relations Review, 26(

Fauconnier G 1985. Aspects of the theory of Communication. Academica: Pretoria. 

 

F

 

Fombrun CJ 1996. Reputation. Realizing Value from the Co

 

UUnniivveerrssiittyy  ooff  PPrreettoorriiaa  eettdd  ––  JJaaccoobbss,,  DD  CC    ((22000055))  



 

 �  352  � 

Fame & Fortune. How Successful Companies Build 

inning Reputations. FT Prentice Hall: Upper Saddle River, New York.  

rol.  

ternational Journal of Operations & Production Management.  Volume 19, Number 2.  

ritz R 1994. Corporate tides. Redesigning the organisation. Butterworth Heinemann: Oxford  

, Issue 4.   

Fundin AP & Bergman BLS 2003. Exploring the customer feedback process. Measuring 

rydman B, Wilson I & Wyer J 2000. The Power of Collaborative Leadership. Lessons for the 

ayeski DM 1992. Rewiring Corporate Communication. Communication World. San 

eller LK 1998. The Internet: The ultimate relationship marketing tool.  Direct Marketing. 

oldsmith M 2003. Try Feedforward Instead of Feedback. The Journal for Quality & 

Gregory A 1999 (a). Editorial:  Measurement and Evaluation. Journal of Communication 

Gregory A 1999 (b). Systems theories and public relations practice. Journal of 

Fombrun CJ & Van Riel CBM 2004. 

W

 

Fowler A 1999. Feedback and feedforward as systemic frameworks for operations cont

In

 

F

 

Frost C 2002.  Source credibility: Do we really believe everything we’re told? Aslib 

Proceedings, Volume 54

 

Frost R, Vos H & Dreyer M 1993. Kommunikasie Dinamiek. Lexicon Uitgewers: Isando.  

 

Business Excellence. Volume 7, Number 2. 

 

F

Learning Organization. Butterworth Heinemann: Boston.  

 

G

Francisco: March 1992. Volume 9, Issue 4.  

 

G

Volume 61, Issue 5.  

 

G

Participation. Fall 2003.  

 

Management. Volume 4, Number 1.  

 

 

UUnniivveerrssiittyy  ooff  PPrreettoorriiaa  eettdd  ––  JJaaccoobbss,,  DD  CC    ((22000055))  



 

 �  353  � 

Communication Management. Volume 4, Number 3.  

Griffin E 1997. A First Look at Communication Theory. McGraw-Hill, Inc.  Republished on 

www.afirstlook.com

 

Gregory GM 2003. Moving knowledge management along. Information Today. Medford: Sept 

2003. Volume 20, Issue 8.  

 

.  Accessed on 2004/07/01.  

Grunig JE 1992. Excellence in Public Relations and Communication Management. Lawrence 

Erlbaum Associates Publishers: New Jersey. 

easurement and evaluation.  

aig M 2000.  The Essential Guide to Public Relations on the Internet.  Kogan Page: Dover, 

anizational Research. Sage Publications: London.  

rful asset. Kogan Page: London.  

ality & Reliability 

 

 

Grunig JE & Hon LC 1999.  Guidelines for measuring relationships in public relations.  The 

Institute for Public Relations Commission on PR m

 

Grunig JE & Hunt T 1984. Managing public relations. New York: Holt, Rinehart and Winston.  
 

H

USA.  

 

Handy C 1995. Managing the Dream. In: Chawla S & Renesch J 1994. Learning 

Organizations. Developing Cultures for Tomorrow’s Workplace. Productivity Press: Portland, 

Oregon.  

 

Harlow R 1976. Building a Public Relations Definition. Public Relations Review. Volume 2, 

Number  4, Winter 1976:36. 

 

Hartley J 2004. Case Study Research. In: Cassell C & Symon G 2004.  Essential Guide to 

Qualitative Methods in Org

 

Haywood R 2002.  Manage your reputation. How to plan public relations to build & protect the 

organization’s most powe

 

Henderson J & McAdam R 2003.  Adopting a learning-based approach to improve internal 

communications. A large utility experience. International Journal of Qu

UUnniivveerrssiittyy  ooff  PPrreettoorriiaa  eettdd  ––  JJaaccoobbss,,  DD  CC    ((22000055))  



 

 �  354  � 

anagement. Volume 20, Number 7.  

illebrand B & Biemans WG 2003. The relationship between internal and external 

ise P 1996. Getting Smart online.  Inc., March 19, 1996, Volume 18, Number 4.  

offman DL, Novak TP & Peralta MA 2000.  Information Privacy in the Marketplace:  

 

 

ce.  Managing 

uditing Journal. Volume 17, Number 6. 

 activism and the corporate response.  Palgrave Macmillan: 

ew York.  

g Misunderstanding: A Key to Effective Communication. 

raining and Development Journal. Volume 37, Issue 8.  

ations. On message.  People Management. August 

001. Volume 7, Issue 17. 

cision, Volume 

M

 

H

cooperation: literature review and propositions. Journal of Business Research, 56 (2003).  

 

H

 

H

Implications for the Commercial Uses of Anonymity on the Web. The Information Society. 

Volume15, Number 2.  

Ihator AS 2001. Communication style in the information age.  Corporate Communications: An 

International Journal.  Volume 6, Number 4.  

Jansen N & Steinberg S 1991. Theoretical Approaches to Communication. Communicanus 7. 

Juta.  

 

Jarrar YF 2002. Knowledge management: learning for organisational experien

A

 

John S & Thomson S 2003. New

N

 

Johnson JR 1983. Understandin

T

 

Johnson R 2001. Internal Communic

2

 

Katz & Kahn 1978.  The Social Psychology of Organizations, 2nd Edition. New York: John 

Wiley & Sons.  

 

Kaye D 1995. Sources of information, formal and informal.  Management De

UUnniivveerrssiittyy  ooff  PPrreettoorriiaa  eettdd  ––  JJaaccoobbss,,  DD  CC    ((22000055))  



 

 �  355  � 

3, Issue 5.   

ic relationships through the World Wide Web.  Public 

elations Review, 24: 321-334.  

lic relations. Public Relations 

eview, 28 (2002) 21-37.  

ations. Thomson: High Holborn, London.  

ofman F & Senge PM 1995. Communities of Commitment: The Heart of Learning 

. Productivity Press: Portland, Oregon.  

w Jersey.  

 Press: Chicago.  

4 (1):55.  

3

 

Kent M & Taylor M 1998.  Building dialog

R

 

Kent ML & Taylor M 2002.  Toward a dialogic theory of pub

R

 

King ME 2002. King Report on Corporate Governance for South Africa. Institute of Directors: 

Parklands, Johannesburg.  

 

King N & Anderson N 2002. Managing Innovation and Change. A critical guide for 

organiz
 

Kitchen PJ & Daly F 2002. Internal communication during change management.  Corporate 

Communication: An International Journal. Volume 7, Number 1 

 

Knowler W 2003. Vicious rumour holds no water. The Pretoria News. 6 November 2003. 

 

K

Organisations. In: Chawla S & Renesch J 1994. Learning Organizations. Developing Cultures 

for Tomorrow’s Workplace

 

Kotler P 1997. Marketing Management. Analysis, Planning, Implementation and Control.  

Prentice Hall International: Upper Saddle River, Ne

 

Kuhn TS 1970. The Structure of Scientific Revolutions. Second Edition. The University of 

Chicago

 

Lawrence HV & Wiswell AK 1995. Feedback in a two-way street.  Training & Development.  

July 1995, Volume 49.   

 

Ledingham JA & Bruning SD 1998. Relationship management in public relations: dimensions 

of an organization-public relationship.  Public Relations Review, 2

UUnniivveerrssiittyy  ooff  PPrreettoorriiaa  eettdd  ––  JJaaccoobbss,,  DD  CC    ((22000055))  



 

 �  356  � 

 2005. Practical Research – Planning and Design. Pearson 

ducation: Upper Saddle River, New Jersey.  

Lindenmann WK 1998. Only PR outcomes count – That is the real bottom line. Journal of 

 Development Methods. Bradford:2002. Volume 16. Issue 3:115-120.  

orenzi NM & Riley RT 2003. Organisational issues = change. International Journal of 

 Africa: A Management Reader. 

utterworth Publishers: Durban.  

ion of Public Relations.  The Archilles heel of the PR profession. 

ternational Public Relations Review. Volume 15, Nov.  

arais HC 1979. Kommunikasie in kleingroepe. PJ de Villiers: Bloemfontein.  

 

Lee TJ 1999.  Giving voice to leadership. Strategic Communication Management. June/July.  

 

Leedy PD & Ormrod JE

E

 

Le Roux M. Company X kan afdankings los. Beeld. 28 Januarie 2005 

 

Communication Management. Volume 3, Number 1.  

 

Lindley E 2002.  Linking the learning organisation with strategy:  The learning square. 

Training & Management

 

Littlejohn RF 1994. The target company. Security Management.  Sept. 1994, Volume 38, 

Issue 9.  

 

Littlejohn SW 1983. Human Communication Theory. Charles E. Merrill: Ohio.  

 

L

Medical Informatics.  69 (2003).  

 

Lubbe B & Puth G 1994. Public Relations in South

B

 

Macleod S 2000.  The evaluation of PR on the Internet.  Journal of Communication 

Management. Volume 5, Number 2.   

 

 

Maier JL 1992. Evaluat

In

 

M

UUnniivveerrssiittyy  ooff  PPrreettoorriiaa  eettdd  ––  JJaaccoobbss,,  DD  CC    ((22000055))  



 

 �  357  � 

mal Social 

ge Publications:California.   

 Volume 41, Number 8.  

orrow’s Workplace. 

roductivity Press: Portland, Oregon.  

cGill ME & Slocum JW (Jnr) 1994. The Smarter Organization. John Wiley & Sons, Inc: New 

 1998. Corporate Citizenship: Successful 

trategies for responsible companies. Financial Times/Pitman Publishing: London.  

ue 5.  

e Noisy Digital Space. McGraw Hill: New York.  

 

hard D. 

win: Homewood, Illinois.  

Journal of Communication Management.  Volume 3, Number 4.  

 

Marion R 1999.  The Edge of Organization. Chaos and Complexity. Theories of For

Systems. Sa

 

Marr B, Gupta O, Pike S & Roos G 2003. Intellectual capital and knowledge management 

effectiveness.  Management Decision. 

 

Marshall LJ, Mobley S, Calvert G 1995. Why Smart Organizations Don’t Learn. In: Chawla S 

& Renesch J 1994. Learning Organizations. Developing Cultures for Tom

P
 

M

York. 

 

McIntosh M, Leipziger D, Jones K & Coleman G

s

 

Michelson G & Mouly S 2000.  Rumour and gossip in organisations: a conceptual study.  

Management Decision. Volume 38, Iss

 

Mickey TJ 1997. A Postmodern View of Public Relations: Sign and Reality. Public Relations 

Review, 23(3): 271-284.  

 

Middleberg D 2001. Winning PR in the Wired World. Powerful Communication Strategies for 

th

 

Mink OG, Schultz JM & Mink BP 1979. Open Organizations. Learning Concepts: Austin, 

Texas.  

Moore HF & Kalupa FB 1985. Public Relations. Principles, Cases and Problems. Ric

Ir

 

More E 1998. The role of communication in current debates on knowledge management. 

UUnniivveerrssiittyy  ooff  PPrreettoorriiaa  eettdd  ––  JJaaccoobbss,,  DD  CC    ((22000055))  



 

 �  358  � 

orris LE 1995.  Development Strategies for the Knowledge Era.  In: Chawla S & Renesch J 

.  

Workplace. Productivity Press: Portland, 

regon.  

agement by Effective Listening. Sidgwick & Jackson: London 

 of Public 

elations. Wadsworth Publishing Company: Belmont, California.   

icoll DC 1994.  Acknowledge and Use Your Grapevine. Management Decision. Volume 32, 

 crises, unlearn.  In: Starkey K, 

empest S & McKinlay A 2004.  How Organizations Learn. Managing the Search for 

Owen DL, Swift T & Hunt K 2001. Questioning the role of stakeholder engagement in social 

Pollock Ted 2002.  Communications: A two way street. Automotive Design & Production. 

 

M

1994. Learning Organizations. Developing Cultures for Tomorrow’s Workplace. Productivity 

Press: Portland, Oregon

 

Moss Kanter R 1994.  Mastering Change. In: Chawla S & Renesch J 1994. Learning 

Organizations. Developing Cultures for Tomorrow’s 

O

 

Murphy KJ 1987. Man

 

Murphy P 1996. Chaos Theory as a Model for Managing Issues and Crises.  Public Relations 

Review, 22(2):95-113.  

 

Newson D, Van Slyke Turk J & Kruckenberg D 1996. This is PR: The Realities

R

 

N

Issue 6.   

 

Nystrom PC & Starbuck WH 2004. To avoid organizational

T

Knowledge. Thomson Publishing: Bedford Row, London. 

 

and ethical accounting, auditing and reporting. Accounting Forum. September 2001. Volume 

25, Issue 3.  

 

Volume 114, Issue 10.  

 

PRISA 1998. New definition of Public Relations, Communika, February 1998:1. 

 

UUnniivveerrssiittyy  ooff  PPrreettoorriiaa  eettdd  ––  JJaaccoobbss,,  DD  CC    ((22000055))  



 

 �  359  � 

adford GP & Goldstein SZ 2002.  The role of research methods in corporate 

enesch J 1995. Learning Organizations. Developing Cultures for Tomorrow’s Workplace. 

d RC, Clark MA, Wilkie E & Szivas E 2000. Researching and Writing 

issertations in Business and Management. Thomson Learning:London.  

row’s 

orkplace. Productivity Press: Portland, Oregon.  

yan S 1995.  Learning Communities:  An Alternative to the “Expert” Model.  In: Chawla S & 

agement & Data Systems. Volume 98, Number 2. 

antos-Vijande ML, Sanzo-Pérez MJ, Alvarez-González LI, & Vázquez-Casielles R 2005. 

e 34, Issue 3, April 2005.   

enge PM 2004. The leader’s new work: Building learning organizations. In: Starkey K,  

erdormance 

R

communication. Corporate Communications: And International Journal. Volume 7,  

Number 4.  

 

R

Productivity Press: Portland, Oregon.  

 

Riley M, Woo

D

 

Ritzer G 1992. Sociological theory. New York: McGraw-Hill.  

 

Rolls J 1995.  The Transformational Leader: The Wellspring of the Learning Organisation. In: 

Chawla S & Renesch J 1994. Learning Organizations. Developing Cultures for Tomor

W

 

R

Renesch J 1994. Learning Organizations. Developing Cultures for Tomorrow’s Workplace. 

Productivity Press: Portland, Oregon.  

 

Sampson SE 1998. Gathering customer feedback via the Internet: instruments and prospects. 

Industrial Man

 

Sanborn S 2001. Feedback findings. InfoWorld. Volume 23, Issue 39.  

 

S

Organizational learning and market orientation: interface and effects on performance. 

Industrial Marketing Management. Volum

 

Seitel FP 1995. The practice of public relations. 6th edition. Prentice Hall: New Jersey.  

 

S

Senn LE & Childress JR 1999. The Secret of a Winning Culture. Building High-P

UUnniivveerrssiittyy  ooff  PPrreettoorriiaa  eettdd  ––  JJaaccoobbss,,  DD  CC    ((22000055))  



 

 �  360  � 

eams. The Leadership Press: Los Angeles. 

 Business Research. Volume 57, Issue 7.  

kyttner L 1998. Some complementary concepts of communication theory. Kybernetes. 

mith T 2001. PlanetFeedback.com. Among The Fittest. InternetWeek. Issue 855.  

994. Introduction to Communication. Juta: Cape Town. 

: Pretoria.  

lishers: 

andown.  

strategy’: a conceptualisation. 

aper delivered at the 9th International Public Relations Research Symposium (BledCom 

002). Lake Bled, 4-7 July.  

of the strategist (redefined) 

anager and technician roles of public relations.  Paper presented in the special session titled 

T

 

Sereno KK & Mortensen CD 1970. Foundations of Communication Theory. Harper & Row 

Publishers: New York.  

 

Sharma A & Sheth JN 2002. The coming revolution in marketing thought and strategy.  

Journal of

 

Shore S 2003. Applying intelligence for business value and insight. KMWorld, Feb 2003, 

Volume 12, Issue 2.  

 

S

Volume 27, Number 2 

 

S

 

Steinberg S 1

 

Steyn B 2000. Strategic roles of the communication function.  Unpublished research script for 

the degree, Magister Commercii (Communication Management) in the Faculty of Economic 

and Management Sciences, University of Pretoria

 

Steyn B & Puth G 2000. Corporate Communication Strategy. Heinemann Pub

S

 

Steyn B 2002. From ‘strategy’ to ‘corporate communication 

P

2

 

Steyn B 2003.  A conceptualisation and empirical verification 

m

“Reflection as a Key Concept in Communication Management” at the 10th International PR 

Research Symposium. Lake Bled, 4-6 July.   

UUnniivveerrssiittyy  ooff  PPrreettoorriiaa  eettdd  ––  JJaaccoobbss,,  DD  CC    ((22000055))  



 

 �  361  � 

ment, University of Pretoria. Pretoria, 

3-24 June 2004.   

olume 

, 2:148-165.  

ccountability to stakeholders.  Business Ethics: 

 European Review. Volume 10, Number 1, January 2001.  

search and intelligence in strategic planning: 

ey issues and future trends. Marketing Intelligence & Planning. Volume 19, Number 4.  

hayer L 1987. On Communication: Essays in Understanding. Ablex Publishing: Norwood, 

Graw-

Hill: New York.  

Thurbin PJ 1994. Implementing the Learning Organisation. The 17-Day Learning Programme. 

ong Acre, London.  

 

eveloping Communication Strategy. Journal of Communication 

Management. Volume 1, Number 4.  

Tompkins PK 1982. Communication as Action. Wadsworth: Belmont, California.  

 

Strickland AJ 2004.  Strategy and Strategic Messaging.  A paper presented during an 

executive seminar of the Graduate School of Manage

2

 

Ströh U & Jaatinen M 2001. New approaches to communication management for 

transformation and change in organisations. Journal of Communication Management. V

6

 

Swift T 2001. Trust, reputation and corporate a

A

 

Tan Tsu Wee T 2001. The use of marketing re

k

 

Tapscott D & Ticoll D 2003.  How exposed are you? Optimize. December 2003.  

 

Tempest S & McKinlay A 2004.  How Organizations Learn. Managing the Search for 

Knowledge. Thomson Publishing: Bedford Row, London.  

 

T

New Jersey.  

 

Thompson AA & Strickland AJ 2004. Strategic Management. Concepts and Cases. Mc

 

Pitman Publishing: L

Tibble S 1997. D

 

UUnniivveerrssiittyy  ooff  PPrreettoorriiaa  eettdd  ––  JJaaccoobbss,,  DD  CC    ((22000055))  



 

 �  362  � 

Thompson JW 1995. The Renaissance of Learning in Business.  In: Chawla S & Renesch J 

rganizations. Developing Cultures for Tomorrow’s Workplace. Productivity 

Press: Portland, Oregon.  

Truch E 2003. What value knowledge? Management Services. Enfield: July 2003, Volume 47, 

 

ts as opinion leaders and seekers in online 

and offline communication environments. Journal of Business Research. Volume 58, Issue 9, 

 

 

001. An agenda model of organisational communication. Corporate 

Communications: An International Journal. Volume 6, Number 1.  

Turner JH 1991. The structure of sociological theory. California: Wadsworth Publishing 

 

& Bennett M 2004.  Increased stakeholder dialogue and the internet: towards 

greater corporate accountability or reinforcing capitalist hegemony? Accouting, Organizations 

e 29, Issue 7, October 2004.  

 

 Bestaanskommunikasie. Bloemfontein: PJ de Villiers Uitgewery.  

 

, Bütschi & Flodin B 2001. On the definition of public relations: a 

European view. Public Relations Review. Volume 27, Issue 4.  

 

999. Unpublished statistical model for the evaluation of nominees for 

TuksAlumni’s Laureate Awards. University of Pretoria: Pretoria.  

Walker DA & Floyd DL 2003.  A Model for Creating and Communicating a Shared Vision. 

, 01463934, Sept 2003, Volume 37, Issue 3.  

 

1995. Learning O

 

Issue 7.  

Tsang SL & Zhou N  2004. Newsgroup participan

September 2004. 

Tukiainen T 2

 

Company.   

Unermann J 

and Society. Volum

Van Schoor M 1977.

Vercic D, Van Ruler B

 

Vermeulen P 1

 

College Student Journal

UUnniivveerrssiittyy  ooff  PPrreettoorriiaa  eettdd  ––  JJaaccoobbss,,  DD  CC    ((22000055))  



 

 �  363  � 

 

lic relations practitioners’ use of research, measurement and evaluation. 

Australian Journal of Communication. Volume 24 (2).   

Weintraub R 1995. Transforming Mental Models through Formal and Informal Learning: A 

e Educators. In: Chawla S & Renesch J 1994. Learning Organizations. 

Developing Cultures for Tomorrow’s Workplace. Productivity Press: Portland, Oregon.  

Wells B & Spinks N 1994.  Managing Your Grapevine: A Key to Quality Productivity. 

, Volume 7, Issue 2.   

 

npää M 1997. The Stakeholder Corporation. A blueprint for maximizing 

stakeholder value. Pitman Publishing: London.  

Wiig KM 1997.  Knowledge Management: An Introduction and Perspective. The Journal of 

lume 1, Number 1, Sept. 1997.  

 

ey WJ 2001. Comparing practices for capturing bank customer feedback – 

Internet versus traditional banking. Benchmarking: An International Journal. Volume 8, 

 

estructuring Education: Designing Tomorrow’s Workplace. In: Chawla S &  

 

Lifelong Learning in the Global Knowledge Economy. World Bank.  

 

Walker G 1997. Pub

 

Guide for Workplac

 

Executive Development

Wheeler D & Silla

 

Knowledge Management. Vo

Wisner JD & Corn

Number 3.  

Wood JH 1995. R

World Bank  2004.  

www.absa.co.za 

 

.comwww.accenture  

 

mwww.barloworld.co  

 

mwww.bhpbilliton.co  

 

UUnniivveerrssiittyy  ooff  PPrreettoorriiaa  eettdd  ––  JJaaccoobbss,,  DD  CC    ((22000055))  



 

 �  364  � 

www.bmw.co.za 

 

www.batsa.co.za 

 

zawww.cashbuild.co.   

 

www.coega.com 

 

ent.standardbank.co.zawww.corporateandinvestm  

 

mwww.deloitte.co  

 

www.dlm.co.za 

 

www.edgars.co.za 

 

comwww.ericsson.  

 

www.ey.com 

 

www.eskom.co.za  

 

co.zawww.execujet.  

 

.zawww.flightcentre.co  

 

www.fpt.co.za  

 

www.grsa.co.za 

 

www.grintek.com 

 

co.zawww.hannover-re.  

UUnniivveerrssiittyy  ooff  PPrreettoorriiaa  eettdd  ––  JJaaccoobbss,,  DD  CC    ((22000055))  



 

 �  365  � 

 

zawww.harmony.co.  

 

www.hellkom.co.za 

 

www.hollard.co.za  

 

www.idcs.co.za  

 

www.intelliseek.com  

 

www.implats.co.za 

 

www.ingwe.co.za  

 

www.kumbaresources.co.za 

 

www.liberty.co.za 

 

www.lilly.co.za 

 

www.matrix.co.za 

 

www.microsoft.com 

 

www.mnet.co.za 

 

www.mtn.co.za 

 

www.myadsl.co.za 

 

www.nedcor.com 

 

UUnniivveerrssiittyy  ooff  PPrreettoorriiaa  eettdd  ––  JJaaccoobbss,,  DD  CC    ((22000055))  



 

www.netcare.co.za

 �  366  � 

 

 

www.nissan.co.za  

 

www.pepkor.co.za 

 

www.pfizer.com 

 

www.planetfeedback.com 

 

www.pnp.co.za 

 

www.poynting.co.za  

 

www.pwcglobal.com 

 

www.rtt.co.za  

 

www.rmb.co.za 

 

www.randwater.co.za  

 

www.rci.co.za 

 

www.sabmiller.com 

 

www.sars.gov.za 

 

www.seaharvest.co.za 

 

www.standardbank.co.za 

 

www.telkom.co.za 

UUnniivveerrssiittyy  ooff  PPrreettoorriiaa  eettdd  ––  JJaaccoobbss,,  DD  CC    ((22000055))  



 

 �  367  � 

 

www.ticor-sa.com 

 

www.t-systems.co.za 

 

www.urbanlegend.com 

 

www.vwsa.co.za 

 

www.welcome.hp.com 

 

* www.xxxx.co.za  (*

ation Managem

The real nam  it may reveal the true identity of Company X) 

 

Xu X & Kaye GR 1995.  Building market intelligence systems for environmental scanning. 

Logistics Inform

e of this website cannot be listed as

ent. Volume 8, Number 2.  

UUnniivveerrssiittyy  ooff  PPrreettoorriiaa  eettdd  ––  JJaaccoobbss,,  DD  CC    ((22000055))  


	Front
	Chapter 1
	Chapter 2
	Chapter 3
	Chapter 4
	Chapter 5
	Chapter 6
	REFERENCES
	Annexures



