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Dear respondent

| am currently busy with a research study in Africa. Attached hereto is an
explanation of the research currently attempted. | would really appreciate it if
you could be of any assistance to me and would like to encourage you to
partake in this study.

Kind regards
Gené van Heerden
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University of Pretoria

Pretoria 0002 Republic of South Africa Tel (012) 4204111

http://www.up.ac.za

FACULTY OF ECONOMIC AND

MANAGEMENT SCIENCES

DEPARTMENT OF MARKETING AND
COMMUNICATION MANAGEMENT

Tel: 2712 420 4039
Fax: 2712 362 5085
gvheerde@hakuna.up.ac.za

Mobile: 27 83 347 4458

Dear respondent
RE: RESEARCH ON THE PRACTICE AND EDUCATION OF PR IN AFRICA

Following this letter is a questionnaire developed by our student, Gené van Heerden. She is
currently busy with her Masters degree in public relations, titled: The current status of the
practice and education of public relations in Africa: A descriptive study”.

As part of her thesis, she needs data to describe the African status of public relations and
therefore your time and effort in answering this questionnaire is of great importance. We
hereby then request you to take time to complete this questionnaire but referring to the
current situation within your organisation. Please ensure that you answer all the questions
Your participation in this research project is of great importance.

The questionnaire will be sent to you electronically and you will be asked to complete the
guestionnaire electronically and send it back to the student. Please ensure that you follow
the step-by-step process indicated in the questionnaire, this will eliminate possible problems
with regards to the medium used (e-mail). If you are uncertain about anything please do not
hesitate to contact Gené via e-mail: gvheerde@hakuna.up.ac.za.

It would be highly appreciated if you could complete this questionnaire as soon as possible
and return it to the abovementioned e-mail address. Please send the completed
questionnaire to Gené no later than the 5 November 2003.

We thank you for your willingness to participate in this very exciting project and hope that this
will be the start of great relationships amongst the African public relations society.

Yours sincerely
The study leaders for this project:

Deputy Dean: Faculty of Economic and Management Sciences
Prof Ronél Rensburg

Dr Gerhard Butschi
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Dear respondent

My aim is to get as many as possible African public relations practitioners
involved in his study. If you can assist me by sending this e-mail to other
African public relations practitioners, it would be greatly appreciated.
Alternatively, you can forward their e-mail addresses to me and | will send
them this message. It would be highly appreciated if you could send the

guestionnaire to me by 5 November 2003.

Attached to this e-mail is the questionnaire that | would like you to complete.
Please note: if you merely reply on this message | will receive an empty
guestionnaire. It is therefore important for you to save this file onto your hard
drive for the following reasons:

1. To ensure that the data is saved.
2. To complete the questionnaire in your own time, which means you do not
have to be on-line whilst completing the questionnaire. You can complete it,

connect to the internet and merely attach the file called "AfricanPR Survey".

| am going to give you a step-by-step process to follow to ensure that you

save the data correctly:

1. As you click on the attachment, the computer will prompt you with the
following message: What do you want to do with this file? "Open it"or "Save it
to disk"

. Click on the "Save it to disk" option.

. Then click OK

. The computer will now prompt you with a window called "Save as".

2
3
4
5. You need to select a directory where you would like to save this document.
6. At the top of this window, there is a line stating "Save in".

7. Next to this line there is a drop down list.

8. From this drop down list please select the directory called "My documents".
9. At the top of this window where it states "Save in" the word "My documents"

must now appear next to the line stating "Save in".
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10.At the bottom of the same window there is a space called "File name".
Please make sure that the name that appear in this box next to the line stating
"File name" indicates the file name "AfricanPR Survey".

11.If this is the case, click on "Save".

12.If this is not the case please name the file "AfricanPR Survey" and then
press "Save".

13.The document is now saved in the "My documents" directory on your hard
drive with the file name "AfricanPR Survey".

14.Please go to the "My documents" directory and open the file named
"AfricanPR Survey"

15.Please start completing the questionnaire.

16.Carefully follow the steps in the questionnaire to ensure that you have
saved all your answers.

17.Close the document.

18.Please send me an e-mail and attach the file named "AfricanPR

Survey" from your "My documents" directory.

| will now receive a completed questionnaire.

Thank you once again for your willingness to participate in this

project.

Kind regards

Gené van Heerden
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|

University of Pretoria

Pretoria 0002 Republic of South Africa
Tel (012) 420-4111
http://www.up.ac.za

Faculty of Economic and

Management Sciences

Dear respondent
RE: RESEARCH ON THE PRACTICE OF PUBLIC RELATIONS IN AFRICA

Attached to this letter is a questionnaire developed by our student, Gené van Heerden. She
is currently doing with her Masters degree in Communication Management, titled: The
practice of public relations in Africa: A descriptive study”.

We hereby request that you take time to complete this questionnaire. We know that you,
being practitioners, will have a prevailing idea of how public relations should be practiced.
However that is not the aim of the study. Rather, the focus is on the CURRENT practice of
public relations. It is thus of paramount importance that in answering this questionnaire you
provide your opinion on the CURRENT situation of public relations practice within your
organisation. Please ensure that you answer ALL the questions in the questionnaire. Your
participation in this research project is of great importance to obtain the status of public
relations in Africa.

The questionnaire will be sent to you by e-mail and you will be asked to complete this
questionnaire electronically, and to send it back to the student. Please ensure that you follow
the step-by-step process as indicated in the questionnaire. This will eliminate any possible
problems. If you are uncertain about anything please do not hesitate to contact Gené via e-
mail on: gvheerde@hakuna.up.ac.za.

It would be highly appreciated if you could complete this questionnaire as soon as possible
and return it to the abovementioned e-mail address no later than 5 November 2003.

We thank you for your willingness to participate in this very exciting project and hope that this
will be the start of many lasting relationships amongst the African public relations society.

Yours sincerely

Study leader for this project. Co-study leader for this project

sig. Prof Ronél Rensburg sig. Dr Gerhard Butschi

Deputy Dean: Faculty of Economic Visiting Professor from Switzerland
and Management Sciences and Communication Consultant
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THE PRACTICE OF PUBLIC RELATIONS IN AFRICA

Thank you for your willingness to participate in this study. The aim of the research is
to describe the CURRENT status of public relations in Africa. As public relations
practitioners, you will have a prevailing idea about how public relations should be
practised. However, that is not the focus of this study. Rather, we request that you
provide your opinion as to the CURRENT situation with regards to the public relations

practice in Africa.

The questionnaire will follow a step-by-step process. Please follow the steps

very carefully to ensure that all the data is captured.

Step 1:
Click on the save button. Save this document as “PR Survey” in your

directory.

Step 2:
Please read the following section to ensure that you understand the example.

In each of the statements in the section below, please use the scale 1=Strongly
disagree and 5=Strongly agree, to indicate your answer. Please mark your answer

with an ‘X’ in the appropriate box.

FOR EXAMPLE:

Please mark your answer with an ‘X’ in the appropriate box.

Strongly Disagree Neutral Agree Strongly
The CURRENT purpose of the public relations | disagree ~(Neither agree
department in our organisation is to... disagree nor

agree)
1...obtain trust. 1 2 3 4 5
X
2...counsel management. 1 2 3 4 5
X

Step 3:
Section A consists of 25 questions. Please answer each question by following

the instructions provided below.
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Section A: Purpose of Public Relations

The statements below refer to the CURRENT purpose of the public relations

department or division in your organisation. Use the following scale to indicate the

extent of your disagreement or agreement with the statements:

1=Strongly disagree 2=Disagree 3=Neutral (Neither disagree nor agree) 4=Agree 5=Strongly agree

Please mark your answer with an ‘X’ in the appropriate box.

The CURRENT purpose of the public relations Strongly Disagree Neutral Agree Strongly
department in our organisation is... disagree (Neither agree

disagree nor

agree

1...to influence management to modify their policies/ 1 2 3 4 5
strategies so as not to harm society.
2...to get publicity for our organisation. 1 2 3 4 5
3...more of a neutral disseminator of information than 1 2 3 4 5
an advocate who speaks in favour of our organisation.
4...to firstly look at attitude surveys, to ensure we 1 2 3 4 5
describe the organisation in ways our publics would
be likely to accept it.
5...to assist management to negotiate conflict with our 1 2 3 4 5
publics (or vice versa).
6...concerned with monitoring the consequences of 1 2 3 4 5
organisational behaviour on society.
7...to judge the success of a public relations 1 2 3 4 5
programme on the number of people who attend an
event or use our products/services.
8...to do research to determine public attitudes 1 2 3 4 5
towards our organisation, before conducting a public
relations programme.
9...to keep a news clipping file as an important way to 1 2 3 4 5
stay abreast of what publics think of our organisation.
10...concerned with getting our organisation a ‘license 1 2 3 4 5
to operate’ from society.
11...to0 change the attitudes/behaviour  of 1 2 3 4 5
management as much as it is to change the
attitudes/behaviour of our publics.
12...to participate in top management discussions on 1 2 3 4 5
what legitimate organisational behaviour entails (e.g.
behaviour that will be accepted by society).
13...not only to obtain favourable publicity, but also to 1 2 3 4 5
prevent unfavourable publicity in the media.
14...to inform top management of societal 1 2 3 4 5
values/norms so that they can adjust organisational
decisions/strategies accordingly.
15...to do surveys/focus groups, before starting a 1 2 3 4 5
public relations programme, to find out how well
management and our publics understand each other.
16...to do research after a public relations programme 1 2 3 4 5

has been completed, to determine how effective the
public relations programme has been in changing
people’s attitudes towards the organisation.
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Please mark your answer with an ‘X’ in the appropriate box.

Strongly Disagree Neutral Agree Strongly
The CURRENT purpose of the public relations | disagree _(Neither agree
department in our organisation is... disagree nor

agree)

17...to bring to top management’s attention that to 1 2 3 4 5
prosper economically/ survive in the long term, our
organisation must act socially responsible in the short
term.
18...essentially the same thing as publicity. 1 2 3 4 5
19...to persuade publics to behave the way that the 1 2 3 4 5
organisation wants them to behave.
20...to disseminate accurate information but not to 1 2 3 4 5
volunteer unfavourable information.
21...to influence top management decisions to ensure 1 2 3 4 5
that our organisation is regarded by society as being
‘trustworthy’.
22...to develop mutual understanding between our 1 2 3 4 5
management and the publics that the organisation
affects.
23...to ensure a balance between the organisational 1 2 3 4 5
goals and the well being of society.
24...to write news stories for producing publications, 1 2 3 4 5
which keeps us so busy that there is no time to do
research.
25...more of a neutral disseminator of information 1 2 3 4 5

than a mediator, connecting management to publics.

Step 4:

Click on the save button to ensure that your answers are saved.

Step 5:

the instructions provided below.

Section B consists of 21 questions. Please answer each question by following
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Section B: Public Relations Activities

The statements below refer to the activiies CURRENTLY performed by the public

relations department or division in your organisation.

Use the following scale to

indicate the extent of your disagreement or agreement with the statements:

1=Strongly disagree 2=Disagree 3=Neutral (Neither disagree nor agree) 4=Agree 5=Strongly agree

Please mark your answer with an ‘X’ in the appropriate box.

The CURRENT activity of the public relations Strongly Disagree Neutral Agree Strongly
department in our organisation is ... disagree (Neither agree

disagree nor

agree)

1...to explain to top management the impact of their 1 2 3 4 5
behaviour (obtained through research) on key external
publics (e.g. media, investors, communities).
2...to keep a media clipping service (clip articles that 1 2 3 4 5
appeared in the media about the organisation).
3...to act as an ‘early warning system’ to top management 1 2 3 4 5
before issues in society erupt into a crisis for my
organisation.
4...to take responsibility for the success or the failure of 1 2 3 4 5
public relations plans.
5...to organise special events (e.g. open houses/ 1 2 3 4 5
exhibitions/ gala evenings).
6...to act as an advocate for key internal publics by 1 2 3 4 5
explaining their views to top management.
7...to develop public relations strategy that supports 1 2 3 4 5
corporate strategy.
8...to produce audiovisual materials for presentations. 1 2 3 4 5
9...to initiate dialogue with pressure groups in society that 1 2 3 4 5
are limiting the organisation’s autonomy (e.g. legislators/
environmentalists/ consumer advocates).
10...to manage the implementation of public relations 1 2 3 4 5
plans.
11...to explain views/ opinions that exist in society to top 1 2 3 4 5
management.
12...to write articles for the organisation’s publications. 1 2 3 4 5
13...to bring to top management’s attention organisational 1 2 3 4 5
behaviour that erodes public trust.
14...to take responsibility for the success or the failure of 1 2 3 4 5
public relations strategy.
15...to bring to top management’s attention societal 1 2 3 4 5
expectations for socially responsible behaviour.
16...to edit public relations materials (e.g. speeches/ 1 2 3 4 5
annual report).
17...to explain to top management the impact of the 1 2 3 4 5
organisation’s behaviour on society.
18...to monitor the performance of public relations 1 2 3 4 5
practitioners sub-divisions.
19...to express the company’s stance on social 1 2 3 4 5
responsibility to society in order to gain public trust.
20...to generate publicity (e.g. write media releases). 1 2 3 4 5
21...to act as an advocate for key external publics by 1 2 3 4 5
explaining their views to top management.
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Step 6:
Click on the save button to ensure that your answers are saved.

Step 7:
Section C consists of 11 questions. Please answer each question by following

the instructions provided below.

Section C: Demographic information

1. Please mark with an ‘X’ below, the box indicating your gender

Male

Female

2. In which year were you born? Please provide your answer in a four-digit format (e.g.
1965).

3. Please mark with an ‘X’ below, the box indicating your mother tongue.

English

Portuguese

French
Other

Please specify other language:

4, Please mark with an ‘X’ below, the box indicating your highest tertiary education level

Certificate

Diploma

Degree

Honours

Masters

Doctorate
Other

Please specify the type of degree (e.g. BA Communication Sciences) ........
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5. Please mark with an ‘X’ below, the box indicating whether you have received any
public relations training. If your answer is yes please continue with questions 6, 7

and 8. If your answer is no, please continue with question 9.

Yes
No

6. Please mark with an ‘X’ below, the box indicating where you have received your

public relations training?

Locally

Internationally

Please specify the country:

7. Please mark with an ‘X’ below, the box indicating the type of training that you have

received?

Formal (e.g. University)

Informal (e.g. PR Association)

Please specify the institution:

8. Please mark with an ‘X’ below, the box indicating the highest level of public relations

training that you have received.

As an undergraduate subject

As a degree in public relations

As a post graduate subject

As a post graduate degree in public relations

As a diploma course in public relations

As a certificate course in public relations

As a day course in public relations

Please specify any other:

9. If your country has a public relations association, please provide the name of the
association:
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10. Please provide the name/s of the tertiary institutions that you are aware of in your

country, that offer public relations education/ training.

11. Please provide the name of the African country you live in?

Step 8:
Click on the save button to ensure that your answers are saved.

Step 9:
Please answer the following section. If you choose not to complete this

section, you can still submit your completed questionnaire without this

information.

Optional information: Particulars of respondents

May | please have the following personal information? This information will be used
for quality control purposes and networking purposes. | might have to follow-up with
you to double-check one of two of your answers.

Name:

E-mail:

Telephone number: ()

Employer:

Current position:

Step 10:
Click on the save button to ensure that your answers are saved.

Step 11:
Close this document. When sending this questionnaire to my e-mail address:

gvheerde@hakuna.up.ac.za please ensure that you have attached the file “PR

Survey” to the e-mail. Thank you kindly for your participation!
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|

University of Pretoria

Pretoria 0002 Republic of South Africa
Tel (012) 420-4111
http://www.up.ac.za

Faculty of Economic and

Management Sciences

Dear respondent
RE: RESEARCH ON THE PRACTICE OF PUBLIC RELATIONS IN AFRICA

Attached to this letter is a questionnaire developed by our post-graduate student,
Gené van Heerden, who is also a junior lecturer in the Department of Marketing and
Communication Management. She is currently doing with her Masters degree in
Communication Management, titled: “The practice of public relations in Africa: A
descriptive study”.

We hereby request that you take time to complete this questionnaire. We know that
you, being practitioners, will have a prevailing idea of how public relations should be
practised. However, that is not the aim of the study. Rather, the focus is on the
CURRENT practice of public relations. It is thus of paramount importance that, in
answering this questionnaire, you provide your opinion on the CURRENT public
relations practice within your organisation. Please ensure that you answer ALL the
questions in the questionnaire. Your participation in this research project is of great
importance in order to obtain the status of public relations in Africa.

We thank you for your willingness to participate in this very exciting project and hope
that this will be the start of many lasting relationships amongst the African public
relations community.

Yours sincerely

Study leader for this project. Co-study leader for this project
sig. Prof Ronél Rensburg sig. Dr Gerhard Butschi
Deputy Dean: Faculty of Economic Visiting Professor at the

and Management Sciences University of Pretoria
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THE PRACTICE OF PUBLIC RELATIONS IN AFRICA

Thank you for your willingness to participate in this study. The aim of the research is to
describe the CURRENT status of public relations in Africa. As public relations practitioners,
you will have a prevailing idea about how public relations should be practised. However, that
is not the focus of this study. Rather, we request that you provide your opinion as to the
CURRENT situation with regards to the public relations practice in Africa.

In each of the statements in the section below, please use the scale 1=Strongly disagree and

5=Strongly agree, to indicate your answer. Please mark your answer with an ‘X' in the
appropriate box.

FOR EXAMPLE:

Please mark your answer with an ‘X’ in the appropriate box.
Strongly Disagree Neutral Agree Strongly
The CURRENT purpose of the public relations | disagree _(Neither agree
department in our organisation is to... disagree nor
agree)
1...obtain trust 1 2 3 4 5
2...counsel management 1 2 3 4 5

Section A: Purpose of Public Relations

The statements below refer to the CURRENT PURPOSE of the public relations department or
division in your organisation. Use the following scale to indicate the extent of your
disagreement or agreement with the statements:

1=Strongly disagree, 2=Disagree, 3=Neutral (Neither disagree nor agree), 4=Agree, 5=Strongly agree

Please mark your answer with an ‘X’ in the appropriate box.

The CURRENT PURPOSE of the public relations Strongly Disagree Negtral Agree Strongly
department in our organisation is... disagree (Neither agree

disagree nor

agree)

1...to influence management to modify their policies/ 1 2 3 4 5
strategies so as not to harm society.
2...to get publicity for our organisation. 1 2 3 4 5
3...more of a neutral disseminator of information 1 2 3 4 5

rather than an advocate (who speaks in favour of our
organisation).

4...to conduct/ study attitude surveys before starting 1 2 3 4 5
public relations programmes, to ensure we describe
the organisation in ways our publics would be likely to
accept.

5...to assist management to negotiate conflict with our 1 2 3 4 5
publics (or vice versa).
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Please mark your answer with an ‘X’ in the appropriate box.

The CURRENT PURPOSE of the public relations Strongly Disagree Neutral Agree Strongly
department in our organisation is... disagree (Neither agree

disagree nor

agree)

6...to monitor the consequences of organisational 1 2 3 4 5
behaviour on society.
7...to judge the success of a public relations 1 2 3 4 5
programme on the number of people who attend an
event or use our products/services.
8...to do research to determine public attitudes 1 2 3 4 5
towards our organisation, before conducting a public
relations programme.
9...to keep a news clipping file as an important way to 1 2 3 4 5
stay abreast of what publics think of our organisation.
10...to obtain for our organisation a ‘license to 1 2 3 4 5
operate’ from society.
11...to change the attitudes/behaviour  of 1 2 3 4 5
management as much as it is to change the
attitudes/behaviour of our publics.
12...to participate in top management discussions on 1 2 3 4 5
what “legitimate” organisational behaviour entails (i.e.
behaviour that will be accepted by society).
13...not only to obtain favourable publicity, but also to 1 2 3 4 5
prevent unfavourable publicity in the media.
14...to inform top management of societal 1 2 3 4 5
values/norms so that they can adjust organisational
decisions/strategies accordingly.
15...to do surveys/focus groups before starting a 1 2 3 4 5
public relations programme, to find out how well
management and our publics understand each other.
16...to do research after a public relations programme 1 2 3 4 5
has been completed, to determine how effective the
public relations programme has been in changing
people’s attitudes towards the organisation.
17...to bring to top management’s attention that to 1 2 3 4 5
prosper economically/ survive in the long term, our
organisation must act socially responsible in the short
term.
18...essentially the same thing as publicity. 1 2 3 4 5
19...to persuade publics to behave the way that the 1 2 3 4 5
organisation wants them to behave.
20...to disseminate accurate information but not to 1 2 3 4 5
volunteer unfavourable information.
21...to influence top management decisions to ensure 1 2 3 4 5
that our organisation is regarded by society as being
‘trustworthy’.
22...to develop mutual understanding between our 1 2 3 4 5
management and the publics that the organisation
affects.
23...to ensure a balance between the organisational 1 2 3 4 5
goals and the well being of society.
24...to write news stories for producing publications, 1 2 3 4 5
which keeps us so busy that there is no time to do
research.
25...more being a neutral disseminator of information 1 2 3 4 5

rather than a mediator that connects management to
publics.
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Section B: Public Relations Activities

The statements below refer to the ACTIVITIES CURRENTLY performed by the public

relations department or division in your organisation. Use the following scale to indicate the

extent of your disagreement or agreement with the statements:

1=Strongly disagree, 2=Disagree, 3=Neutral (Neither disagree nor agree), 4=Agree, 5=Strongly agree

Please mark your answer with an ‘X’ in the appropriate box.

A CURRENT ACTIVITY of the public relations Strongly Disagree Neutral Agree Strongly
department in our organisation is ... disagree (Neither agree

disagree nor

agree)

1...to explain to top management the impact of their 1 2 3 4 5
behaviour (obtained through research) on key external
publics (e.g. media, investors, communities).
2..to keep a media clipping service (clip articles that 1 2 3 4 5
appeared in the media about the organisation).
3...to act as an ‘early warning system’ to top management 1 2 3 4 5
before issues in society erupt into a crisis for our
organisation.
4...to take responsibility for the success or the failure of 1 2 3 4 5
public relations plans.
5...to organise special events (e.g. open houses/ 1 2 3 4 5
exhibitions/ gala evenings).
6...to act as an advocate for key internal publics by 1 2 3 4 5
explaining their views to top management.
7...to develop public relations strategy that supports 1 2 3 4 5
corporate strategy.
8...to produce audiovisual materials for presentations. 1 2 3 4 5
9...to initiate dialogue with pressure groups in society that 1 2 3 4 5
are limiting the organisation’s autonomy (e.g. legislators/
environmentalists/ consumer advocates).
10...to manage the implementation of public relations 1 2 3 4 5
plans.
11...to explain views/ opinions that exist in society to top 1 2 3 4 5
management.
12...to write articles for the organisation’s publications. 1 2 3 4 5
13...to bring to top management's attention any 1 2 3 4 5
organisational behaviour that erodes public trust.
14...to take responsibility for the success or the failure of 1 2 3 4 5
public relations strategy.
15...to bring to top management’s attention societal 1 2 3 4 5
expectations for socially responsible behaviour.
16...to edit public relations materials (e.g. speeches/ the 1 2 3 4 5
annual report).
17...to explain to top management the impact of the 1 2 3 4 5
organisation’s behaviour on society.
18...to monitor the performance of public relations 1 2 3 4 5
practitioners sub-divisions.
19...to express the company’s stance on social 1 2 3 4 5
responsibility to society in order to gain public trust.
20...to generate publicity (e.g. write media releases). 1 2 3 4 5
21...to act as an advocate for key external publics by 1 2 3 4 5
explaining their views to top management.
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Section C: Demographic information

1. Please mark with an *X’ below, the box indicating your gender
Male

Female

2. In which year were you born? Please provide your answer in a four-digit format (e.g.
1965).

3. Please mark with an ‘X’ below, the box indicating your mother tongue.

English

Portuguese

French
Other

Please specify other language:

4, Please mark with an ‘X’ below, the box indicating your highest tertiary education level

Certificate

Diploma

Degree

Honours

Masters

Doctorate
Other

Please specify the type of degree (e.g. BA Communication Sciences) ........

5. Please mark with an ‘X’ below, the box indicating whether you have received any
public relations training. If your answer is yes, please continue with questions 6, 7

and 8. If your answer is no, please continue with question 9.

Yes
No
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6. Please mark with an ‘X’ below, the box indicating where you have received your

public relations training?

Locally

Internationally

Please specify the country (Locally or Internationally):

7. Please mark with an ‘X’ below, the box indicating the type of training that you have

received?

Formal (e.g. University)

Informal (e.g. PR Association)

Please specify the institution:

8. Please mark with an ‘X’ below, the box indicating the highest level of public relations

training that you have received.

As an undergraduate subject

As a degree in public relations

As a post graduate subject

As a post graduate degree in public relations

As a diploma course in public relations

As a certificate course in public relations

As a short course in public relations (e.g. a few days)

Please specify any other:

9. |If your country has a public relations association, please provide the name of the
association:
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10. Please provide the name/s of the tertiary institutions, that you are aware of, in your

country, that offer public relations education/ training.

11. Please provide the name of the African country you live in?

Optional information: Particulars of respondents

May | please have the following personal information? This information will be used for
quality control purposes and networking purposes. | might have to follow-up with you to

double-check one of two of your answers.

Name:

E-mail:

Telephone number: ( )

Employer:

Current position:

Thank you kindly for your participation!
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Data Capture Sheet - Me G van Heerden : EHB9050 : EH410754 : T03146

Resp |:|:|:|v1 1 C1 V48 : 50
C2 | | |v49 151

Al V2:4 C3a V50 : 55

A2 V3:5 C3b V51:56

A3 V4:6 Cda V52 : 57

A4 V5:7 C4b | V53 : 58

A5 V6 :8 C5 V54 : 60

A6 V7:9 Céa V55 : 61

A7 V8 10 C6b | V56 : 62

A8 V911 C7a V57 : 64

A9 V10: 12 C7b | V58 : 65

Al10 V11:13 C8a V59 : 67

All V12:14 C8b V60 : 68

Al2 V13:15 C8c V61 : 69

Al13 V14 : 16 cad V62 : 70

Al4 V15 : 17 C8e V63 : 71

Al5 V16 : 18 csf V64 : 72

Al6 V17:19 C8g V65 : 73

Al7 V18 : 20 C8h V66 : 74

Al8 V19:21 C8i V67 :76

Al19 V20 : 22 C9 V68 : 78

A20 V21 :23 Cl10a V69 : 80

A21 V22 :24 C10b V70 : 82

A22 V23 :25 C10c V71:84

A23 V24 : 26 c1lod V72 :86

A24 V25 : 27 C10e V73 :88

A25 V26 : 28 Ccl1 V74 : 90
Ci12 V75:92

Bl V27 : 29

B2 V28 : 30

B3 V29 : 31

B4 V30: 32

B5 V31 : 33

B6 V32:34

B7 V33:35

B8 V34 : 36

B9 V35 : 37

B10 V36 : 38

B11l V37 : 39

B12 V38 : 40

B13 V39 : 41

B14 V40 : 42

B15 V41 : 43

B16 V42 : 44

B17 V43 : 45

B18 V44 : 46

B19 V45 : 47

B20 V46 : 48

B21 VAT : 49
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