
A survey undertaken by Maritz Marketing Research of Fenton, Missouri (Edmondson, online) gave

somewhat ambiguous results regarding Americans' views on billboards. On the one hand, this study

indicates that most Americans have negative feelings about billboards by not agreeing with the

statements that billboards are entertaining or that billboards can be beautiful. (Only about one in six

and one in four adults respectively agreed with these statements.) On the other hand, a positive view

is reflected since the number of Americans who disagreed with the statements that billboards are ugly

and that billboards should be banned surpass those who agreed by quite some margin.
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