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ABSTRACT

PSYCHOLOGICAL COMMONALITIES IN RADIO PROGRAMMING: THEORY
AND PRACTICE IN A CULTURALLY AND RACIALLY DIVERSE SOCIETY

Candidate : Bheki Vincent Shongwe
Department : Psychology

Promoter  : Professor R P de la Rey
Degree : PhD (Psychology)

The advent of democracy in South Africa had presented the country, and the South
African Broadcasting Corporation (SABC) in particular, with new challenges in the
broadcasting arena. One of these was that the corporation was faced with SAfm’s new
mandate, which required the station to broadcast to a multicultural and multiracial
audience. This proved to be a daunting task for a station that had a deeply entrenched
culture of catering for the needs and tastes of white English-speaking listeners. The
programmes broadcast on the station were intended to appeal to middle-aged, white,

English-speaking South Africans.

By making the station accessible to people of all races, SABC radio management also hoped
that it would attract a significant number of listeners and substantial revenue. In fact, one of
the immediate goals for SAfm was to double the number of listeners from 400 000 to 800
000. In order for the station to expand, and to attract a diverse listenership, it would have to
broadcast the kind of programmes that appeal to most South Africans. It was also vital to give
special consideration to the characteristics of the communicator that would ensure success
and effectiveness of the message to the intended recipients. The purpose of the study was to
identify common aspects of radio programming that would appeal simultaneously to black

and white listeners.

In analysing the data, the hierarchical loglinear analysis approach was used, which requires
analysis of J x K frequency table. The research results showed that SAfm could be steered to
become a truly multicultural service that could succeed in South Africa. The main goal of this
study, that of identifying certain aspects of radio programming that would appeal to a
multicultural audience, was also achieved. In addition, the study revealed that various
population groups differ in what they consider important aspects of radio programming.

Regarding the role of a multicultural English radio station as a unifying force among South
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Africans, a small percentage were opposed to the idea, whereas sizeable segments were
neutral towards it. Support for this kind of radio station in the various cultural groups was the

highest among Africans and Indians.

Contrary to the belief that English is popular and enjoys a high status as a preferred language
of communication, the results of this study have shown clearly that this is not necessarily the
case. The study also showed that there are marked differences between the population groups
in the way they identify with an English radio station. Contrary to the proposition of social
identity theory which postulates that low status groups would be motivated to be part of a
group they perceived to have a positive social identity, this study has shown it to be not
necessarily true for some of the population groups. A new theoretical model, which is the

work of this researcher, was also presented.
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OPSOMMING

GEMEENSKAPLIKE SIELKUNDIGE ASPEKTE IN DIE AANBIED VAN
RADIOPROGRAMME: TEORIE EN PRAKTYK IN 'N KULTUREEL- EN
RASGEDIVERSIFISEERDE SAMELEWING

Kandidaat : Bheki Vincent Shongwe
Departement : Sielkunde

Promotor : Professor R.P. de la Rey
Graad : PhD (Sielkunde)

Met die aanvang van die demokratiese bestel in Suid-Afrika sedert 1990 het die land en veral
die Suid-Afrikaanse Uitsaaikorporasie (SAUK) voor nuwe uitdagings te staan gekom. Een
van dié uitdagings wat die SAUK in die gesig gestaar het was SAfm se nuwe mandaat,
naamlik om vir ‘n multikulturele en veelrassige gehoor voorsiening te maak. Waar dié stasie
tradisioneel vir blanke Engelssprekende luisteraars uitgesaai het, was die nuwe bestel ‘n
geweldige uitdaging vir die diepgevestigde kultuur en werkswyse van die uitsaaier. Die
programme wat in die verlede op die stasie uitgesaai is, is hoofsaaklik op middeljarige,

blanke, Engelssprekende Suid-Afrikaners gemik.

Ten einde meer luisteraars en inkomste vir SAfm te werf, het die SAUK se radiobestuur
besluit om die stasie vir mense uit alle rassegroepe meer toeganklik te maak. Inderdaad
was een van die onmiddellike doelwitte van SAfm om die stasie se totale getal luisteraars
van 400 000 na 800 000 te vermeerder. Deur die soort programme uit te saai wat by die
meeste Suid-Afrikaners byval sou vind, het SAfm beoog om ‘n diverse groep luisteraars te
bereik. Die doel van dié studie was dus om gemene aspekte van radioprogrammering te

identifiseer wat vir beide swart en blanke luisteraars aanloklik sou wees.

Die hiérargiese logliniére analisebenadering is vir die data-analise gebruik. Dié proses vereis
analise van ‘n JxK-frekwensietabel. Die bevindings van die navorsing het aangedui dat SAfm
wel 86 gerig kan word om ‘n ware multikulturele diens in Suid-Afrika te lewer. Die hoofdoel
van die studie, naamlik om aspekte van radioprogramme te identifiseer wat vir ‘n
multikulturele gehoor voorsiening sou maak, is ook bereik. Verder het die studie getoon dat
verskeie bevolkingsgroepe verskil t.o.v. wat hulle as belangrike aspekte van
radioprogrammering beskou. Uit al die respondente, het slegs ‘n geringe persentasie gemeen

dat ‘n multikulturele Engelstalige radiodiens nie ‘n eenheidsvormende rol in Suid-Afrika sou
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kon speel nie. Aansienlike segmente het neutraal teenoor die begrip gestaan. Ondersteuning
vir dié tipe radiodiens was hoér onder Afrikaners as Indiérs. Ondanks die algemene
opvattings oor die gewildheid van Engels en die hog status wat dit as verkose
kommunikasietaal geniet, het die bevindings duidelik daarop gewys dat dit nie noodwendig
die geval is nie. Die studie het ook aangedui dat daar opmerklike verskille tussen
bevolkingsgroepe bestaan m.b.t. die manier waarop hulle met ‘n Engelstalige radiodiens

identifiseer.

In teenstelling met die uitgangspunt van die sosiale-identiteitsteorie dat laer-status groepe
gemotiveerd is om by ‘n groep aan te sluit wat hulle as positief m.b.t. sosiale identiteit
beskou, het dié studie getoon dat dit in die geval van sommige bevolkingsgroepe onwaar is.

‘n Nuwe teoretiese model, wat die werk van dié navorser is, is ook voorgelg.
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