Africa is
mobile...so
what ?
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Over

6 Billion yd A
MOBILE SUBSCRIPTIONS
of the world now has

W O R L D W I D E  ACCESS to a MOBILE
PHONE

UNMATGRHED
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UNMATGRHED




THE DEVELOPING WORLD 15 NOW
MORE MOBILE THAN THE DEVELOPED WORLD

MOST PHONES ARE OWNED BY PEORLE
LIVING IN LOW-INCONK. BERIONS



GROWTH OF GLOBAL am
MOBILE SUBSCRIPTIONS

Developing countries
- /77%
29%

71% — 2304

2010

Developed countries

Information and Communications for Development 2012: Maximizing
Mobile; DOI: 10.1596/978-0-8213-8991-1; website: http://www.worldbank.org/ict/IC4D2012. License: Creative
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archetype: sbusiso

e 25 year old, South
African hair dresser

e barely finished high
school and has never
used a computer

discovered mobile

internet while exploring
his phone, followed URLs

on ads and given by radio
presenters '

has an email address,
Facebook, and MXit
profile, initiated through
his phone

"...I am now addicted
to the Internet and 1
use it every time when
I am bored”
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BBC's mobile sport and news
sites come from African

countries N e i
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Country

Maobile subs.

Percentage

of subs

Nigeria NGA 89,343,017 14%
Egypt EGY 80,616,921 13%
South Africa ZAF 59,474,500 10%:
Algeria ALG 36,741,368 6%
Morocco MAR 36,522 899 B%
Kenya KEN 26,135,115 4%
Sudan” SDN 24 628,765 4%
Tanzania TZ4 23,334 395 4%

20,049,412 3%

B 225 Countries
Countries outside A25

58 474,500

Angola AGO 10,797,078 2%
Cameroon CMR 10,658,991 2%
Mali MLI 10,000,229 2%
Senegal SEN 9,686,372 2%
Zimbabwe ZWE 8,281,749 1%
Benin BEN 7,996,577 1%
Mozambigue MOZ 7,750,845 1%
Burkina Faso BFA 6,740,148 1%
Zambia ZMB 6,544,630 1%
Madagascar MDG 6,147 499 1%
Others 56,190,285 9%
Total 619,800,290 100%

=l i KEARNEY



‘{;tllm

i
-y

. :L 3”# 4. et
l »E!?lu:a l »g!iz..
?ﬁ*c E

b2
)
; "'».n ‘.:"," AN Ll

iﬂé{r -!\4.1

e
Fipde b
»-n

G,, T 3 oc %]
‘inl i qllL

ATl s
.&%"J'ntf‘\n"ﬂ“n m"ng“n":‘u 5

4.1!“‘.,‘.1'

3:‘4‘(\- v

qu n‘-a\

?

\

9 BILY
AT
B AR
e

Pl

AR LR

h?%i:ié‘*‘ Wy
,ff 3 L!“:G” ir# g'l‘Lﬂ?‘:‘l
Ai g ¥

M '“r’)’u
s*“‘

tﬁcv:‘ ¥

e
xmjﬂqniw£if

A .

AA4\-

e © B B YA it
%mg:s‘rm&w.,.... S
Sihpa e :u) bl- w

\-‘.:u

v Yh
i

\;tl“
i

:34'1“
e
% }mn‘c?

.IJ”-!“
M s
B e
W

E! 10 m ‘:d
x;w%%ww

t\- v:‘

ﬁ"&'

f

3 .{Jrg J‘?‘ti

l..v

\r
)"‘ »‘w

¥

: n b
M \-4

tr.,.

MWAv

e
ﬁiﬁ'}

=3

g (k.
a't ! P E (X o § 'LS 2
.ufm‘él,,xwg-g“'.;;:r&mgm: ....m‘él,,rwg-”' S AT
’ o, ﬂll

_’ﬁ

&

SEACLE

gmgﬂnmn.~

.l-
j}/ :t:ﬁ w“{ﬁolr rv‘u, 3’34.14&3;4,Jr#!\;n&j;qJr#!\;ult&j;qJri\;ult&jcqlri\;nbf
a;M.u.:s ' 3; “ R R T frs

:ar

m(frg}\ -u-:fsml'r@“n":‘u"'ﬁg »Irrg}\ -u-:f&»(?g}\ -u-:fi:m(n:g}\ -u-:fi:m(n:g}\ -u-:fi:m(n:g}\ -u-:f&»(?g}\ -u-:fsmlﬂ“g""n"

"4'"
3 :E‘ °:s
Zt

bﬂ""'"‘"?hm' .
\.‘-cu)’;"“' ; 6" :u)ﬂ ‘nﬁft-f‘ .‘-cuj ﬂ,_
e

i 13415"""‘.
Vi 1:
.\J::

' a& \;v t&
msm .

9..\,

tr# ’;'l‘ml l:
.u A
4~'§>~

»
e

iR b 4.1,L Ey AL
e nc,,.:g’r ’? :ﬁ hﬁc
: .:‘.‘ F t\- > : t\- v :’

E‘ r"ﬂi ¥ 4 r V.‘n.{ {‘
!\Sh‘ M b& ‘1@% o
8’3{ 4.14&3;44“ 8’3{ 4.14&3;4? 8’3{ 4.14&
“' “’:S
-r n-‘rvo-o- : -q—-

-l"

'iﬂr##

’ﬁ o

._' 0 "
+

:3{ \;vl“

t\- v:‘

K_‘ rvo-
BERS ....:.".‘é',,lrz:g- “‘

Sinkeh
p- gc::" c:mn;.“ﬂ’ \"' :

O

um,)

fog ity

Mm\-‘-

:3{ \;vl“

M m \-‘-
:3{ \;vl“

3?‘ °:s

;3‘

l.
:’a:érv:,:'!.?’ ,_.ﬁzm«i ,ﬂ\E
‘r,g:'x:. ‘ “"4‘3 l‘m Pﬁ ‘Mak“m{:‘l

&ﬁ‘i’:‘~dﬂ;?

ﬁh-.

u'in »-nm \.L.

:3{ \;vl“
".?

3 t\- v:‘
,-;t

~. -H‘i ”" }/An.

:3{ \;vl“
=

' lp.u
-'I »

\.q.:‘

K_‘ u-o- .nh
::r}" F‘N‘rl‘ Y /

T 4.1'2‘““‘45

3‘

'ﬁ""
'
E “"

| ]
r s 'll‘ %rﬂ
t\- vu

B g:vu

ot\- vn( )‘“‘

8’3{ 4.14& :3 4.1“

t\- 050 0(\-

Mm WA,
Ny

e *'l“@a

J%%W‘
¥ W
%iﬁir-

-
::é*«er*

uﬁ.l-u
R},.“‘”i E m

Internet Matters:
Economy . A
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of the South African
d Wide Worx




Jonnecting
Barrners

Entry
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Average were
found to have
+{R13.62 ($1.83) on
i their phone




CallBack P

Qut of airtime and want o say hi? A i

MTN CallBack is a freg service from any MTN cellphone
By diallng *424¥(cellphone number# from your phone,
you automatically send a request o that number asking them to ¢l you back
A1 SI\fS containing o ¢ellphone number will be sent to the recipient

Ur CalBack SMS wih you
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FIRST YEAR STUDENTS

NEVER WORI\ED UNARL




FIRST YEAR STUDENTS
OVWED a feature phone
LY or smartphone







Hacﬁve



THE M@ﬂLE
REVOLUTION |

RUGIY A e S]T&E‘%Tf

OF ITS GROWTH CURVE



Global Forecast

Total
Terabytes
per month
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IF WE HAVE TIME..



WHAT CAN YOU DO WITH A PHONE?

Send/receive an SMS
Use a USSD menu (e.g. for airtime)

Send/receive MMS

Take a photo

Listen to music

Listen to the radio

Download ringtones

Run MXit

Access the internet (web-browsing)

Download/run applications (via AppStore)
Use wifi access

Use sensors (e.g. GPS, accelerometer)
Full multimedia capability (incl. editing)

SNOILVOITddV | 83m |viaawiLinw |1x3L | 3010A






SNAPSHOT of
field

our future through science

WwWw.csir.co.za



As the conversations change
from whether Mobile Learning
15 a strategic option to how
Mobile Learning can be
operationalised, the question
of facilitator competence is
raised time and again,



This mobile learning curriculum is a first
attempt to systematically and
comprehensively explore where and how
mobiles should appear within educational
provision. The various headings (themes)
and sub-headings (modules) embody a
taxonomy, a way of representing and

organising themes and content. | he
endeavour assumed that learning with
mobiles is only part of a wider
iInteraction between technology, In this
case mobile technology, and society.



TO KNOW:
Acquisition of domain
knowledge

Mobile
Curriculum
Framework




Themes

Modules

1

The impact of
Mobiies on
Pegple,
Communities
and Sogeties

2.

The impact of
Mobiles on
the Economy

3.

The impact of
Mobiles on
Leaming

4.

The Nature of
the
Technoiogy,

Systems and
Dewces

Becoming
Mobile

5.1

11 2.1 4.1
Mobile Life: | The Nature of | Mobie Nature of the | Governance,
Digstai Goods and | Legming Technoicgy, policy and
identity, Services Systems and | vision
Online Dewvces
Communities
1z 2.2 32 52
Mobiie The Nature of | Formaf Planning and
leagrning: Work and | Leaming pedagogy
Knowing, Jobs
Learning,
Finding Out
33 53
Informal Practicalities,
feaming organisation,

management
and
agdministradon




Institutions
need to adapt,
adopt and
implement the
curriculum
within their
local context to
suit the needs
of their
specific target
audience




INSTANCE: Cofimvaba




Thank youl!
abotha@csir.co.za

CSIR

our future through science



