Corporate and Banking Perspective
on Mobile Technology: Reaching out
to Students



How can the Corporate and Banking
experience using Mobile Internet be used

to improve Mobile Education for the
Youth?



Let’s take this approach

Mobile Devices, Trends and Analysis

Social Networking behavior in SA

Mobile Banking

Corporate elLearning Solutions

Mobile Learning for Youths
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What is the landscape, and
devices we focus on?
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Youth behaviour in Social
Media and the mobile link

\

J

[

How do people bank on a
cellphone and some stats
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Who does it and how?

Bringing it all together




Mobile Expenditure related to age
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Younger consumers are also more likely to spend a greater percentage of spend on
non-voice services, particularly data services.

Adapted from Arthur Goldstruck, Mobility, 2011



Internet and Cell phone usage across segments

High cellphone usage levels across all segments

Internet usage lags behind — highest penetration amongst the Graduate customers

Teens Students Graduates Middle Seniors

Cell phone usage

Accessed Internet in
Past 12 Monihs

Accessed Internet in
Past 4 Weeks

Graduates have highest
internet penetration levels

Source: AMPS 2009



Current vs. Future Mobile Devices

n=1203

Current usage %
(main phone)

Future usage %

Brand Momentum
(future / current)

Nokia 51 48 (U=45,6R=52) 0.95
Samsung 28 12 (U=10,R=14) 0.42
LG 5 Y (0.37)
Blackberry 4 (U=29, R=20) T 6.10
Motorola 4 V 0.37
Sony-Ericsson 2 3 T 1.31
HTC 1 T 1.96
iPhone (Apple) 1 (u=5,R=1) T (4.74
Other 5 0.97

Blackberry and iPhone handsets have the greatest status appeal. 24% of the
current market claims that their next handset will be a BlackBerry. These are Internet
Phones, designed to be dependent on an Internet Connection.

2008

Arthur Goldstruck, Mobility, 2011

2010

Feature Phones Smartphones

Internet Phones

* Speed/Power
* Graphics

* Browser
Capability

2012




Generation Next’s Coolest Brand

* BlackBerry was voted the Coolest Brand Overall
(21.1%) and Coolest Cellphone (64.6%) in the Sunday
Times Generation Next 2011 Brand Survey

* RIM has stated that South Africa is their fastest-
growing BlackBerry market in the world

* Craig Fleischer, Regional Director SA (RIM), “The
BlackBerry smartphone is a social tool and a lifestyle
device that keeps them in touch with everything
that matters to them”

Sunday Times Generation Next 2011 Brand Survey — The power of like-a-nomics, http://www.mycitybynight.co.za/sunday-times-generation-next-2011-brand-survey-the-power-of-like-a-nomics/
Generation Next Names BlackBerry South Africa’s Coolest Brand, http://www.newstime.co.za/ScienceandTech/Generation_Next Names BlackBerry South Africa%E2%80%99s_Coolest Brand/26027/

Smartphones in South Africa, http://claidheamhmor.livejournal.com/758866.html




What activities are they conducting online?

» Searches, research and sending mail are the primary online activities
» Youth online focus is on social activities rather than banking
« Graduates utilise online mostly for banking, business and shopping

Teens
(16-19yrs) Students Graduate s Middle Seniors

Source: Amps 2009



Youth Mobile and Internet Usage in SA

Soilio oo | ¢ Top visited mobi-sites in SA in 2010 were:
FEEE — facebook.com

google.com
Expert Reviews . .
from Academia wikipedia.org

Indicate
Student /
yahoo.com Youth Usage

zamob.com

my.opera.com

Class Chat
Groups

— getjar.com

— mxit.com

Ads to — reference.com
mLearning
Platforms — answers.com

World Wide Worx, 2010, The Mobile Internet in South Africa 2010



Corporate Facebook Activity in SA

www.socialbakers.com

Corporate FB Pages\

e Woolworths SA

e \/odacom

* Baba & Kleuter

e Pick n Pay

e HP SA Computing
e BMW
e etc

Banking, Education ???

Non-Corporate FB \
Pages

e Springboks

¢ Gareth Cliff

e DJ Fresh

e Captain Morgan

e Doritos

e Destiny Connect

e SA Sports lllustrated
* YOU Magazine

® Debonairs Pizza

e etc




FNB Cellphone Banking

FNB has 42% (3-million)
share of SA Cellphone
Banking market

Popular transactions:

* Prepaid Products

72% of customers
e Cash Withdrawals

aged between 19-40

* Once-off Payments o

Banking for Me | Business

e eWallet Cellphone Banking

Login | Reqister

to be with FNB.

Products | Services

@ ATM |/ Branches
Calculators
. FEe

Most users earn less 13-million monthly

than R100,000 per transactions worth
year R1,7bn



Youth Banking

Banking Needs Channels

—l

Online
Banking

User
Considerations

Corporate

Objectives

Next

— generation

customers

Attractiveness
of Offer

D

Competitive
Advantage

— Future Sales




Corporate eLearning

Strategy

eEducate Distributed
Workforce

eEducate Customers

e ogistical Efficiencies

Content

eCourse suitability for
self study

eCopywriting for

digital

Trial and Error

eConfigurations
eUser Testing

eContent Review and
Management

Usability

eContent Structure
eSite Structure
eLack of Human
Interaction




Learning Management Systems

e Open Source

Moodle
e moodle.org

e Proprietory
o www.blackboard.com

Blackboard




Moodle

Afghanisten  Albkani  Algera  Armmrcan Saroa Andorm Angok  Anguilh  Ankrctica  Antigua And Barbuda Argentlna Armuna Aruba Austlalla ALSIFIA  Azerbaian  Baharms  Bahmin  Bangheesh  Barbados
Barrmuda  Bhutan  Bolivia

Bakrus  Belgiurn  Balize  Banin
snia And Horzagovina  Botswana Brazil eunipaemnm Bulgaria Burkina Fasa  Burundi Camboda  Carmman Canada Cavards  Chad  Chile China  cocos (kasling) tsnds Colombia Conga, Th
Dorocratic Aspublic OF Tha  Costa Rica Croatis Cuka  Cypuz Czech Eepublic Céw Okeim  Denmark  Djibouti  Dominican Republic  Ecuador

Egypt ElSalwador Estoniz  Ethiepa Fiji  Finland France rwnchcuam cabon Guomgia
(_.E‘.I'many Chana GFEECE Crnada Cuadskups Guam Guatemals Gusmsmy Guyana  Hati Hendums Hong Kong Hungary kewed I0dia  INdonesia iran, islamic Republic OF g Ireland  Israel
Jordan  Kazakhstan  Hama

Ita.l‘}‘"l hrmica Japan kirzay
Koma, Democrmtic Puopk's Bepublic OF  Korea, Republic ©f  Kuwait Lithuania Luxarmbourg  Macao

Kyrgyz stan Macadoni, The Formar Yugosky Rapublic OF
Madagascar  Makwi  Malaysia  Madives  Mali Male  Marshall Isknds  Martinique  Maurignia  Mauritius  Mapots P‘J'IeXICQ Mokova, Republic Of  Monace Mongela  Montnagre  Montmarmt  Momcco Mozambiqus  Hamiba  Hepal Nether|ar‘ld5 Hatharknds

lao Ropk's Cermocrtic Rapublc  latva  lebanon  Likera  Libyan Amb Grehirm Lkchbenskein

Antilks  Hew Cakdona  Mew Zealand  Hiamgua  Higsr  Migere  Morway  Orman Fakistn  Fakstinan Tarritory, Occupkd  Fanamm Fapua Hew Cuinga  Faraguay Peru Fhilippines POIdnd POFtUng Fugrte Rico  Qamr  Romania Russian

Federation Rwanda Riunisn  Saint Kitts And Mawiz  Saint Luze  Saint Vincant And Tha Granadinas Sao Tors And Prinzips  Saudi Arabia  Sanagal Zerbia Sapchalks  Sarm Lens  Singapore  Slowakia  Slowenia S-a-nll Slja.ln Sri Lanka
Sudan  Surinamu  Seaziknd  Sweden  Switzerland  Syran Amb Rapublic T @IWWEN  Tajikismn  Tanzani, Unitad Rapublic OF Thailand i Toge Tonga Trinidad And Tobage Tunisa  TUFKEY  Turks And Cakes Ishnds  Uganda  Ukraine United Arab

I
. .- - g o
Ernirates U n I ted I\I ngdorn U n I ted Sta.tes United Statas Minor Outlying Isknds  Uruguay  Uzbekismn  Vanuate  Wenezuela iet Mam  Westn Saham  Yarman  Zamba  Zimabes  Aknd |shnds

5 ALTECH
BRITISH AMERICAN JAGUAR
ToBACCO

Gatting 1t right for you. A1 Waysl

o

CACCSYS®-

STR/AT

413 @)

Registered moodle sites: http://moodle.org/sites/index.php?country=ZA




Blackboard LMS

e Blackboard Learn

e Blackboard
Collaborate

e Blackboard Connect
e Blackboard Transact

e Blackboard Mobile
Learn

e Blackboard Mobile
Central




Mobile Learning Solution

‘IO[A Yoza.mobi
Join | Log In

Listen Up!

Yoza cel_lphone stories are short, hip and free, Read them, leave comments and voke, Some of o S h u tt I eWO rt h FO u n d at I O n

our stories are published every day -- like a soapie on your phone, Mew stories are published on
the 1st of every month,

project

e Launched Aug 2010, Cost
[l it $77,240
e Readership: >60,000 novels
to date

Caling A e e Comments: >40,000 to date

Hame - About Y¥oza - Terms of Use - Contack - Competition Conditions - Copryleft

o a1 i ol e e Mxit is also integrated for

extra engagement




Mobile Considerations in a Corporate World

Which phones do we cater for

Smartphones (especially Blackberry) will be popular — capable

Feature Phones are currently common .
of richer content

How much does it cost the user

Mobisite are not bandwidth intensive Data charges to be cheaper in future User is cost sensitive and aware!!

How is data being used

Social Networking Search Research Entertainment

Why do corporates and banks see this as an opportunity

Education Transactions Efficiencies

how does this translate to the educational space?



